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SELL TORK CLOCKS 


Three sizes - $25. $20. and $15 
Stocked by 150 Distributors 


Write for Sales Manual 


ano discover more sales- 


TORK COMPANY 
& West 4O” Street. New York 


I turn electric lights on and off regularly / 


















































“RING AND TALK 


DeVeau Electric Megaphone Announcing, Paging 
and Car Signal System 
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Station-T ype ‘Loud-S peaking” 
Joly ’ ~99 ) : : . 
Deleau Announcing, Paging Electric Megaphones are gen- 


and Car Signal System is gen- erally used in street railway 
work or subway and passenger 
train work in connection with 
announcing telephones below 
for announcing stations, ete. 
Announcer presses switch on 
handle of announcing telephone 
wile ialking inio the transmit- 


erally used in Hotels and Busi- 
ness Institutions for locating 
and paging individuals and on 
lines of rapid transit in the cars 
or trains for announcing Sta- 
tions and other information of ter and he can be heard simul- 
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general interest to the public. ELECTRIC tancously through all mega 























phones. 
MEGAPHONE 
Pattern No. 2889 
Pattern No. 2878 Pattern No. 2881 Pattern No. 2879 
Desk-Type Announcing Telephone Hand-Speaking Station Type Hand-Type Announcing Telephone 


Send for copy of our new DE VEAU CATALOG No. 40, 
which in its clear, practical way simplifies the selection, speci- 
fication, sale, purchase and installation of telephone apparatus 
for everybody interested in the line. 


STANLEY & PATTERSON 


INCORPORATED 


GENERAL OFFICES AND FACTORY 


| 250 WEST ST. 


(3 BLOCKS ABOVE FRANKLIN ST.) 


NEW YORK, U. S. A. 


Cable Address: “Eleclight,’””’ New York 
DISTRICT SALES OFFICES: 


BOSTON LOS ANGELES BIRMINGHAM PHILADELPHIA SAN FRANCISCO 
Chas. R. Corcoran Clapp & LaMoree W. H. Beaven Jas. A. Vaughan Clapp & LaMoree 
12 Pearl St. 310 E. 4th St. Jefferson Co. Bk. Bldg. Real Estate Trust Bldg. 171 2nd Street 

DETROIT SAN ANTONIO LOUISVILLE DENVER PITTSBURGH 
DeVeau-Bartling Co. Kemp Haythorne Electrical Sales Co. The Wesco Co., Inc. Parke & Jaques 
81 Peterboro St. 303 So. Pinto St. Kenyon Bldg. 1156 7th Street 305 7th Avenue 
CHICAGO BUFFALO SEATTLE HAVANA SALT LAKE CITY 
Doherty-Hafner Co. Chas. K. Wyatt P. L. Hoadley Arnesto N. Rodriguez Raymond Ackerman 
730 W. Monroe St. 310 Mutual Life Bldg. 609 Seaboard Bldg. 415 Abreau Bldg. Dooly Bidg. 
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The excellent rubber compound 
possesses a stretch and tensile 
strength that is much more than 
code requires. 


The braid is a close, tight weave 
that is thoroughly saturated in 
every fibre with a special water- 
proofing rey 


'US. Parannell 


+ United States Rubber Compan 
1790 Ernie aii New York 


center stocks carried i in the ¥ followivg cities: 


Cay 
a a oS 


. Pittsburgh Salt Lake Ci 
St. Louis me 
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ASK FOR SAYLORDUCT 
THAT 


GOOD LOOM 




















If you are looking for a tube 
For sale by the Jobbing ‘ 

: that possesses all of the good 
Trade everywhere. Look 

: features and none of the bad, 
for the Duck. 
use Saylorduct. 


Careful factory inspection insures Saylorduct against defects. 


SAYLOR ELECTRIC & MFG. CO. 


WHEELING, W. VA. 
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A Line that Pays 
Five Different Ways 

























1. Built right—stays working. Sell a Western Electric 
Clothes Washer and you place in your customer’s home 
an appliance that you both know is built right. It does 
a good job from the start. And its ability to stay work- 
ing saves you service charges. 











2. Backed by 54 Years’ Experience. As a Western 
Electric dealer you handle a Clothes Washer that has 
54 years’ electrical experience back of it. In 1859, 
when Western Electric started business you couldn’t 
sell silk socks or silk stockings because ankles had 
not been thrown open to the public. But Western 
Electric sold electrical supplies then. Does now. 
And is going to keep right on being in business. 








3. Advertising to Your Own List. Being a West- 
ern Electric dealer means having at your service 
a Direct Mail plan that writes and prints for your 
customers mailing folders carrying your letter- 
head and your signature. Each month your fold- 
ers come to you—printed, addressed, signed and 
stamped—ready to put in the mail. 











4. Complete Line—One Name—One Quality. \W\Vhen you are a Western 
Electric dealer you are selling a complete line of Electric Housekeeping Ap- 
pliances—with one name that stands for quality. Sell a woman a Western 
Electric Clothes Washer and you net a neat profit. But more than that, you 
open the way for sales of all the other Western Electric quality appliances. 





5. Starting Customers on Their Way to You. As a West- 

ern Electric dealer you cash in on national advertising 
that starts customers thinking your way. Note this ad- 
veriisement at the right, which appeared in The Saturday 
Evening Post, June 23, and which runs in Good House- 
keeping for July. Get that last sentence: “It will pay 
you to see your dealer before next washday.” 
And it will pay YOU to see abou: becoming a Western 
Electric dealer before you lay this copy of THe ELrc- 
TRAGIST down! Write Dept. 721-E, Western Electric 
Company, 195 Broadway, New York. 


Western Electric Company 


Offices in All Principal Cities 





a Western Electric 
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“Single Wall Loom is Best” 


Contractors have said it; Jobbers have said it; we 
have said it; and now other manufacturers admit 


it by making this type. 


When we started making non-metallic conduit, 
there were no Single Wall types. We originated 


the Single Wall construction. 


We have never made any other type than Single 
Wall. We have spent our efforts on that type and 
have gone through the experimental stages, so 
that today we are experts in making a loom of this 


construction. 
Since Contractors, Jobbers and Manufacturers 


agree that the Single Wall type is the best, you can 
do no better than use the original. 


That means 


DURADUCT 


of course! 


Tubular Woven Fabric Company 
PAWTUCKET, R. I. 
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NOARK ENCLOSED FUSES 
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No flame or flash 


Noark Enclosed Fuses operate 
without flame or flash. ‘That is 
why they are approved by the 
Underwriters for use in flour mills 
and other plants where disastrous 
dust explosions may result from 
the smallest spark. 


The Johns-Pratt Company 


Hartford PROTECTION SERVICE Conn., U.S.A. 









BOSTON (9) CHICAGO CLEVELAND NEW YORK 
161 Summer St. 35-37 South Desplaines St’ 1365 Ontario St. 41 East 42nd St. 
PHILADELPHIA PITTSBURGH Vencanesvon ST. LOUIS SAN FRANCISCO 
22 South 15th St. 104 Sixth St. 314 N. Broadway 74 New Montgomery St. 


EXPORT DEPARTMENT, 30 Church Street, New York, N. Y., U. S. A. 
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“That electrical man certainly 
did us a great service!” 


“Let’s not forget to buy from him when we need 
anything electrical—he deserves our gratitude 
for that lighting book.”’ 


The “Lighting Primer’ mentions Edison 
Mazpa Lamps occasionally, but not enough 
to prevent its being distinctly your own—im- 
printed with your name. 


It points cut the evils of glare, shadows, or 
insufficient light; it tells how the right lamps 
will improve light from present fixtures, and 
how little it costs to have the most modern 
types of fixtures, additional outlets, etc. 

It instructs what to do when the fuse blows out, how 
to replace fuses, and what to do when other electrical 
equipment fails to work properly. 

You can get the “Primers” by communicating with 


the nearest district office, or with Edison Lamp Works 
of General Electric Company, Harrison, N.j. 


ye MAZDA 


EDISON . 
LAMPS | 


A GENERAL amen PRODUCT 
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THE LIGHTING DOZEN. Twelve 
separate 3-panel displays, each with 
a different sales-creating message,not 
only for Edison MAZDA Lamps, but 
for all electrical merchandise. 











A Primer of 


Home Lighting 


THE LIGHTING PRIMER. Used in 
conjunction with the “Lighting Doz- 
en,” it is a sure-fire sales multiplier. 
The“ Dozen” brings people to you— 
andthe’ Primer’ keepsthemwith you. 
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Nature and the Laboratory 
Give their Best to G-E Insulations 


Materials of the highest quality, carefully selected for 
the part each is to play, are combined with scientific 
precision into each form of insulation that is used in 
the varied products of the General Electric Company. 


These same insulations that have such a large share in 
the dependability of G-E products are now available 
for the manufacture or repair of any make of electrical 
apparatus. 


Detailed information can be secured from any G-E 
distributing jobber or from 





General Electric Company 
Merchandise Dept., Bridgeport, Conn. 
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Pure rubber, tapped from trees by the brown 
men of Ceylon, is used in G-E insulations 











et Insulations 


“"LzaInclude: 


Insulating Varnishes 
and Oil 


Stickers and Shellacs 


Sealing and Filling Com- 
pounds 











Paints for Electrical 
Apparatus 


Treated Cloths 
Treated Fibers and Paper 


Cords, Twines 
and Insu- 
lating Tapes 


Flexible Var- 
nished Tub- 


ing 






Within Ne Wohgla | 
GENERAL ELECTRIC COMPANY 
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Use them when you build-demand them for repairs 















































Bridgeport W. 
General Electric Company 


Where to Get G-E Service 


For Business in the United States 


G-E Sales Office 


Alabama, Birmingham. .... 
Arizona, Phoenix Bee 
Arkansas, Little Rock...... 
California, Los Angelest... 

California, Caklancf§...... 
California, San Franciscof . 
Colorado, Denvert..... , 
Connecticut, Hartford... ... 
Connecticut, New Haven... 
Connecticut, Waterbury ... 
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G-E Distributing Jobber 
. Matthews Elec. Supply Co. 


.. Southwest G-E Co, 


..Pacific States : Electric Co. 
. Pacific £ tates Electric Co. 
Pacific States Electric Co. 


.. The Hendrie & Bolthoff Mfg. & Sup. Co. 


.Southern New England Elec. Co. 
.Southern New England Elec. Co. 
.Southern New England Elec. Co. 


District of Columbia, Wash- 


SL de vs komad anon 
Florida, Jacksonv ae 
Florida, Tampat. . 


. National Elec’l Supply Co. 


. Florida Elec. Supply Co. 
. .Florida Elec. Supply Co. 


Georgia, Atlanta$t. 66 ideal Carter Electric Co. 
Georgia, Savannaht........ Carter Electric Co. 
J"inois, Chicago§t.......... Central Electric Company 
) Commonwealth Ecison Co. 
Indiana, Evansvilleg........ Crescent City Elcctrice Co. 
gE WH io 0:6 aneecetadschednnenhesasn baesnesecs ce swusios 


Indiana, Indianapolis... ... 
Indiana, South Bendf....... 
Indiana, Terre Haute...... 
Iowa, Des Moines. ......... 
Kentucky, Louisville... .... 
Louisiana, New Orleans .. . 
Maryland, Baltimore. ... . 

Massachusetts, Bostont... . 
Massachusetts, Springfield. . 


Massachusetts, Worcester.... . 


l.lichigan, Detroit......... 


Michigan, Grand Rapids. . 
Michigan, Jackson. ........ 
Minnesota, Duluth. . 
Minnesota, Minneepolist§. . 
Minnesota, St. Pault 
Missouri, Kansas Cityt. . . 
Missouri, St. Louis§t..... 
Montana, Buttet. 
Nebraska, Omaha......... 
New Jersey, Harrison....... 
New Jersey, Newark........ 
New Jersey, Patersont ... 
New Jersey, Trenton........ 
New York, Albanyt... 
New York, Buffalo 
New York, Elmira. 


eneral 


General Office 


Sche 


. Indianapolis Elec. Supply Co. 


South Bend Electric Co. 


Mid We cst Ble -ctric Co. 


. Belknap Harcware & Mfg Co., Inc. 


Wesco Supply Company 


.Southern Electric Co. 


Pettingell-Andrews Co. 


Frank Cc. Teal Company 


A. T. Knowlson Co. 


Cc J. Litscher Electric Company 


E'ec. Equipment Co. 
Peerless Electrical Co. 
Northwestern Elec. Equipment Co. 
The B-R Electric Co. 

Wesco Supply Company 


..Butte Flectric Supply Co. 


Mic-VWest Electric Co. 


Tri-City Flectric Co., Inc. 


. Tri-City Electric Co., Inc. 


Slavens E lectric Co., Ine. 


..Robertson-Cataract Elec. Co. 


For Hawai 


ian ntents Catton, Neill & Co., Ltd. 





G-E Sales Office 
New York§City§t......... 


New York, Niagara Falls... 
New York, Rochester...... 
New York, Schenectady.... 
New York, Syracuse....... 
New York, Utica....... 
North Carolina, Charlotte. 
2S eer 





List of G-E Factories 
Coanecticut 
Bridgeport Windso1 

ndiana 
Ft. Wayne 
Maryland 
Baltimore 
Massachusetts 
East Boston Everett 
Gloucester Hudson 
Lynn Pittsheld 
Taunton West Lynn 
Missouri 
St. Lou's 
New Jersey 
Ampere Belleville 
Harrison Bloomfield 
Roselle Park Newark 
Little Ferry Weehawken 
New York 
Schenectady Maspeth, L. I. 
Rochester 
Ohio 
Cleveland Sandusky 
Pennsylvania 
Erie 


ork 
New Kensington Philadelphia 
Scranton 
Rhode Island 


Proviaence 


ecatur 














G-E Distributing Jobber 
.E. B. Latham & Company 
Royal Eastern Elec’l Sup. Co. 
(Also Borough of Brooklyn, Long 
Island City and Jamaica, L. I.) 
Sibley-Pitman Elec. Corp. 
(Also Borough of Brooklyn) 


. Rober tson- Cataract Elec. Co. 
. Robertson-Cataract Elec. Co. 


. Elec. Supply & Equipment Co. 
. Republic Electric Co 


sin bined. var dekuaudse neewes Oe bate de cscs ude ssc haere 
Ohio, Cincinnatif.......... The F. D. Lawrence Elec. Co. 

Ohio, Cleveland............ Republic Electric Co. 

Ohio, Columbus. ........... The Erner & Hopkins Co. 
ee The Wm. Hall Electric Co. 

Olio, Toledo... 0.50 sceess W. G. Nagel Electric Co. 


Ohio, Youngstown......... 
Cklahoma, Oklahoma Cityt.. 


Southwest G-E Co. 


Oklahoma, Tulsa...........Southwest G-E Co. 
Oregon, Portlandt.......... Pacific States Electric Co. 
RI I og 0 ok ke te an a ce a ee 


Pennsylvania, Philadelphia§ t. 


Pennsylvania, Pittsburght. . 
Rhode Islan i, Proviience.... 
South Carolina, Cl ambiat 
Tennessee, Chattanooga... . 
Tennessee, Knoxville........ 
Tennessee, Memphis. ....... 
Tennessee, Nashville........ 
| i TE 
Texas, El Pasoft. . 
Texas, Houstont.......... 
Texas, San Antonio........ 
Utah, Salt Lake Cityt...... 
Virginia, Norfolkt....... 
Virginia, Richmond........ 
Washington, Seattlet....... 
Washington, Spokane....... 


Washington, Tacoma....... 


Philadelphia Electric Company 
Sapnly Department 
Frank H. Stewart Electric Co. 


.Union Electric Company 


.. Perry-Mann Elec., Co. Inc. 
. James Supply Company 


Southwest G-E Co. 
.Southwest G-E Co. 


.Southwest G-E Co. 
. Southwest G-F. Co. 


Capital Electric Company 


.Southern Electric Company 
.Southern Electric Company 


Pacific States Flectric Co. 
Pacific States Electric Co. 


NE Ve: ENON. » 9:60.05 abseil ann oe abuse uaa deals Geenes Os 


West Virginia, Charleston. . . 


Wisconsin, Milwaukee....... 


tNo G-E Office 
» Honolulu 


tWarehouse §Service Shop 


For Canavian business: Canadian General E lectric ‘Company, Ltd., Toronto, Canada 


Distributors for the General Electric Company Outside of the United States 


INTERNATIONAL GENERAL ELECTRIC COMPANY, INC, 


120 Broadway, New York, N. Y. 


niectady, NY. 
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Sales Offices in “ 
all large cities ** 
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Eliminating Duplication 

There is only one outstanding body in the entire electrical 
industry—one organization deserving and meriting the sup- 
port of every man, woman and child that depends upon the 
industry for a livelihood—and that is The Society for 
Electrical Development, Incorporated. 

The Society’s chief aim and object is to imbue into the 
public mind the need of electricity for everyday uses. Do it 
Electrically is its slogan—a message which all of us should 
be eager to carry to the public. 

All of those who are engaged in the electrical business 
should aid in this great endeavor. This is made possible 
through membership in the Society, which is open to every 
dectrical interest. Heretofore the chief support of the 
Society has come from the larger interests, the manufac- 
turers, central stations, and supply jobbers. Through the 
years they have contributed their time and money toward 
elling the electrical idea to the public through the able 
forts of the Society. 

While the contractor-dealers have all along been repre- 
ented in the Society’s roster, the number has been com- 
paratively small. Necessarily the contributions of this 
soup have also been small on account of the lesser volume 
of business when compared to the other groups. But there 
sno question as to the benefits rendered to this group 
through the endeavors of the Society. 

For more than a year efforts have been made to perfect 
ijoint membership arrangement whereby the contractor- 
dealer group in the Society could be augmented, so that in a 
vay it might make up in numbers that which it always 
vould lack in its quota of dues. 

It was found that the Society’s solicitation of contractor- 
lealer members was too expensive to justify the results ob- 
ined. Then it was shown that on account of small con- 
ttactor-dealer membership the Society was not justified in 
mking surveys and issuing pamphlets for the exclusive 
w of this group without increased revenues from that 
source. 

This matter was discussed at the last annual convention 
if the Association of Electragists—International, and at 
hat time a committee was appointed to act on the joint 
mmbership proposal of the Society. Since then there 
lave been many meetings of the Committee and the details 
ifthe plan were fully laid out and discussed. An arrange- 


- 


ment was at last made which it is felt will largely increase 
the membership in both organizations. 

The plan decided upon will bring about a reduction in 
the cost of handling memberships in the two organizations. 
It is planned to consolidate the distribution of booklets, 
bulletins, etc., so far as is practicable, from one source. 
Material which has heretofore been sent out by the Society 
under separate mailing will be included with the mailings 
of the Association of Electragists, thereby reducing postage 


’ and other costs. The very closest codperation and coérdina- 


tion of the work of both organizations will be possible. 

A considerable part of the accounting and bookkeeping 
will be eliminated, since under the joint arrangement mem- 
bership dues and other charges of the Society are to be 
remitted through the Association of Electragists. The 
saving thus effected will be passed on to those members 
qualifying to enjoy such benefit by reason of membership 
in both organizations. 

Every electragist should avail himself of this opportu- 
nity. Here is a chance for every electragist to use the 
slogan, Do It Electrically, which gives an added value to 
the trademarked word electragist. 


Decentralization Plan 


The present constitution of the Association of Electra- 
gists divides the United States into six separate and distinct 
sections, which are officially termed Divisions. In addition 
te this Canada is given two Divisions—eastern and western, 
divided by the line between the provinces of Ontario and 
Manitoba. 

The object in thus dividing the territory was to estab- 
lish in each section an executive committeeman, elected by 
the members, whose duty it is to care for the interests of 
the membership in his particular Division, and to represent 
them in the councils of the organization. 

A similar plan has recently been developed by the Cham- 
ber of Commerce of the United States of America and is 
now being put into operation. As its purpose is to bring 
sections into closer work with headquarters at Wash- 
ington, D. C., it is called the Decentralization Plan. The 
claim is set forth that the Chamber has grown to such an 
extent that the demands upon its headquarters have in- 
creased to a point where decentralization became an abso- 
lute necessity. 

The National Chamber proposes to hold at least annually 
a meeting of the entire membership within a district, these 
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meetings to be held in addition to the regular annual meet- 
ing, the idea being that as they are held in widely sepa- 
rated sections of the country they will give an opportunity 
for full attendance on the part of the Chamber’s member- 
ship. 

It is proposed by the A. E. I. to do this very same thing— 
to hold at least annually a meeting in each of its eight 
Divisions throughout the United States and Canada. In 
addition to this there is the Annual Convention, to be held 
thts year in Washington, D. C., during the week of Oc- 
tober 8. 

The first meeting of this character was held at Pittsfield, 
Massachusetts, last month, and was known as the Conven- 
tion of the Eastern Division. It was largely attended and 
an interesting program was presented. 

This month several similar conventions will be held, the 
first of which is to take place at Chicago on July 12, and 
is to be known as the Convention of the Great Lakes Di- 
vision. On July 16 members of the Mountain Division 
will gather at Denver, Colorado, for the annual convention 
of that Division. 

As the principal cities of the Pacific Division are so widely 
separated, it is deemed advisable to hold several meetings 
in that section as follows: Los Angeles, July 20; San 
Francisco, July 23; Portland, July 25; and Seattle, July 
26. Then on July 27 a Western Canadian Division Con- 
vention will be held at Vancouver, British Columbia. 

It is expected that these meetings will provide a closer 
relationship between the various sections of the country 
and result in largely increased benefits to the entire mem- 
bership. The objects of the A. E. I. are so familiar to those 
of the National Chamber in its decentralization plan, that 
it is only necessary to quote the latter’s stated functions to 
cover both cases: 

To bring the membership of all classes in closer contact 
with the central administration of the National Chamber. 

To provide an easier and nearer home channel through 
which members can voice their desires as to national 
policies. 

To make the services of the Chamber more directly in 
line with the members’ desires for service. 

To hold at least once annually a division meeting of 
members to advise the Board of Directors on policies and 
questions to be taken up in referendum or annual meeting. 

To canvass for new membership to maintain member- 
ship; to promote the interests of member organizations, 
encourage intercourse between them and with the National 
Chamber. 


Electrically Equipped Furniture 


A report on electrically equipped furniture presented 
at the convention of the National Electric Association last 
month showed that this comparatively new phase of the 
electrical business is enjoying steady growth and becom- 
ing of more and more importance to electrical men. 

It is significant that the N. E. L. A. has considered the 
matter of such urgency that a standing committee has been 
appointed to study it and make reports not only on its 
general growth and development but to write actual speci- 
fications for the manufacture and installation of electrical 
furniture. The report referred to included two pages de- 
voted to specifications and diagrams and scale drawings 
showing how the different pieces of furniture may be ad- 
vantageously equipped electrically. The utility and con- 
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venience of the electrical features were clearly pictured 
by actual illustrations. 

Naturally the electragist wonders how the growth of 
electrically equipped furniture is going to affect his busi. 
ness. At least half a dozen well known and reliable com. 
panies in various parts of the country are manufacturing 
furniture electrically equipped. 

It is obvious that the sale of electrically equipped furni. 
ture can only result in the promotion of more adequate 
wiring and a wider use of appliances of all kinds. That 
will help him. But what about the electrical manufactur. 
ers who are making devices which can be installed by the 
householder himself in order to make his furniture elec. 
trically equipped? Will that shunt the business from going 
over the electragist’s counter? 

It should not. For the electragist will sell these devices 
the same as he sells any other electrical equipment which 
might be installed by the layman without a knowledge of 
electricity. He should look at the sale of these devices as 
just another opportunity to sell his high grade service. 

Electrically equipped furniture is needed because it takes 
the place of convenience outlets in the home—and this in 
the long run does not deprive the electragist of business, 
The need for adequate wiring is just as apparent in a 
home with electrically equipped furniture as in a home 
without. Stress complete electrification! 

By familiarizing himself with a set of simple, but ade. 
quate, specifications for wiring furniture, the electragist will 
be in a position to capitalize on this as an added valuable 
feature of his service, especially while the business is new. 
Finally he can promote the business by so equipping his 
display tables that he can turn to them and demonstrate 
how electrically equipped furniture works out in the home, 
and by always using electrically equipped furniture in a 
display setting that calls for a home scene. 


Promoting the Cause 


In line with the thought of our editorial last month to 
“Put Preaching into Practice,” it is pleasing to note that 
one of our good fellow editors, O. H. Caldwell of Electrical 
Merchandising fame, also sees the great need for electrical 
men to put their own homes in order electrically before 
they can best do the job for somebody else. 

“Do you practice at home what you preach every day in 
business?”, read a message from Mr. Caldwell to the at- 
tendants at the big annual convention of the National Elec- 
tric Light Association in New York City. And so desirous 
was his company of knowing just how these men stand 
on this question, and to what extent they actually do sell 
electrical goods to themselves, it was announced that prizes 
would be awarded to those whose homes are best equipped 
electrically. 

“First electrify your own home, then start to electrify 
all the homes in your community,” continued the editor's 
appeal. A work sheet which was distributed listed the 
necessary appliances and fixtures for a complete electric 
home and told how to figure the score of such installations, 
including the wiring layout. 

No matter whether the attendant was scheduled to win 4 
prize or not he was urged to keep this work sheet as a It 
minder of the things lacking to make his house an electric 
home, and to check over the list a year hence to see if a 
improvement could not be shown. A note to the wife said 
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that the list would serve as an excellent guide to use in 
reminding her husband of the electrical devices that should 
be in their home—and in conclusion she was charged to 
“see that he gets them for you!” 

This was a good idea to work out at the N. E. L. A. con- 
vention, where were gathered many of the most influential 
figures in the electrical business internationally. If more 
such schemes were carried out within the industry the elec- 
trical cause unquestionably would be promoted not only 
inside of the ranks but outside as well. 


New York’s New Organization 

Often it is said that the electrical industry is over organ- 
ized. When the many various interests that go to make up 
this industry are taken into account, the falsity of such 
an assertion is at once apparent. 

No organization is without its place in the industry so 
long as its purposes and activities do not overlap nor con- 
When there is 
evidence of a duplication of effort, then there should be a 


flict with the work of other organizations. 
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tie in such as recently has been established between the 
Society for Electrical Development and the Association of 
Electragists. 

For years there has been dissatisfaction in New York 
City over the general form of organization there. Associa- 
tions, clubs, and leagues there were, but none that brought 
all the groups together for constructive work. Such an 
organization has just been formed and is known as the 
Electrical Board of Trade of the City of New York. 

Details of the organization of this new body are set forth 
in other pages of this issue. Suffice it to say here that 
such an association should be welcomed by all the many 
interests in that vicinity. While its activities will be con- 
fined to the city in which it is established, yet its influence 
should extend to the ends of civilization. For in no other 
community is there such a vast amount of wealth—of pos- 
sibilities for the upbuilding of the industry. 

And so the new Board of Trade should aim to set a pat- 
tern for the rest of the world to follow in bringing together 
all local electrical interests into one body for constructive 
work that will benefit the entire industry as well as the 


public. 


Following the Red Ink Line in Retailing 
Electrical Appliances 


By Joun F. GILCHRIST 
























Chairman of N. E. L. A. Merchandising Policy Committee 
Brought Out Startling Facts to This End in Convention Report 








[NOTE: This is perhaps the most sig- 
nificant report yet made in the interests 
of a larger spread for retailers of elec- 
trical goods. It is very apparent from 
the records kept by Mr. Gilchrist’s Com- 
mittee that the mark up is not sufficient 
at the present time to make it possible 
to conduct a business of such size as 
the merit of the goods warrants in any 
community and do it at a profit. Every 
electragist should familiarize himself 
with the findings of this able report.— 
The Editor. | 


As chairman of the Merchandising 
Policy Committee of the National Elec- 
tric Light Association John F. Gilchrist 
presented the following report at that 
organization’s annual convention in New 
York City last month. 

The conclusion reached at the first 
meeting of the committee was that it was 
desirable to take some steps to deter- 
mine the costs of doing this business, 
in a thorough way, particularly in the 
matter of covering all items of cost. It 
was recognized that it was desirable to 
know what it would cost to do this kind 
of business if it were entirely separate 
and apart from a larger undertaking of 
any kind. It was pointed out that al- 
most without exception the business of 
selling electrical appliances at retail is 
a part of some larger business, either 
the electric light and power business, the 


electrical contracting business, or the or- 
dinary department store, there being 





John F. Gilchrist 


very few instances of a business of this 
kind being carried on entirely apart 
from any other business. 

The fact was pointed out that it was 
very much to the interest of any electric 


utility that there should be flourishing, 
independent electric appliance  busi- 
nesses in the community, and obviously 
such businesses could not flourish in 
competition with the central station and 
the department store, unless goods could 
be sold at prices which would defray 
the costs of doing business in a vigor- 
ous uptodate manner, including the cost 
of the merchandise sold, and leave a 
profit sufficiently large to be an induce- 
ment to intelligent merchants to embark 
in and continue in such businesses. 
The accounting section of the N. E. 
L. A. has done a particularly fine piece 
of work in classifying merchandise ac- 
counts. The classification which it has 
devised will be found at the end of this 
report, and also appears in connection 
with the tabulation of figures. In addi- 
tion to the development of this com- 
prehensive classification, a sub commit- 
tee of the accounting section is supervis- 
ing the installation of this system in the 
merchandising depariments of a num- 
ber of our member companies. As the 
classification was not ready until some 
time after the beginning of this year, it 
was a little difficult to adapt figures to 
it for the months of January and Feb- 
ruary, but this has been done as well 
as possible, and the figures for the 
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month of March have been kept in this 
form currently, so that we have some 
figures from a number of companies for 
these three months, but as may naturally 
be supposed in getting started the in- 
formation is not as complete and satis- 
factory as it probably will be after we 
have several months or a complete year 
on this basis. The work, however, is 
well started and will be continued, so 
that by the end of the year 1923 the 
committee should have some figures for 
you which will be really conclusive. 


Spread Not Sufficient 


For the benefit of those who have not 
had occasion to make a study of this 
business, it may be said that it seems 
very apparent that the gross profit, or 
markup, or spread, as it is sometimes 
called, is not at the. present time sufh- 
cient to make it possible to conduct a 
business of such size as the merit of the 
goods warrants in any community, and 
to do it at a profit. In this connection 
we would point out that it is the custom 
in the electric appliance business for the 
manufacturer to set a list price on his 
which represents, generally 
speaking, the maximum price which can 
be obtained at retail for the goods. 
Therefore selling at these list prices as 
a maximum, it is obvious that if the re- 
tailer does not enjoy a discount from 
list in the purchase of his goods in ex- 
cess of 40 percent, on the average, and 
his cost of doing business is 40 percent, 
he cannot do a prosperous business. As 
a matter of fact, the figures shown here- 
after indicate the average cost of eight 
of the large companies for the first three 
months of 1923 was nearly 45 percent, 
and while as stated too much depend- 
ence should not be placed on these fig- 
ures until they have been obtained for 
a much longer period, it should be borne 
in mind that the figures for a longer 
period, during which great care is ex- 


goods, 


ercised by all furnishing figures to see 
that all costs are included, are if any- 
thing more likely to show a higher cost 
than a lower one. 

A survey of the larger companies in- 
dicates that the average cost of goods is 
approximately 69 percent of the list 
price established by the manufacturer. 
This is an improvement which has taken 
place recently. The cost of 
goods, as indicated by the early studies 
of the committee of the Edison Associa- 
tion, showed an average of somewhere 
in the neighborhood of 73 percent. It 
is true that in arriving at this percent- 
age, most of the companies have added 
freight and the cost of receiving the 


average 
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goods and placing them in the ware- 
house, to the actual amount paid to the 
jobber or manufacturer. 


Cost of Doing Business 


It is reasonably easy to obtain ac- 
curate information as to the discount 
from list which prevails among the 
larger dealers, but the question which 
is most difficult to solve is the one of 
the cost of doing business, and natural- 
ly it becomes necessary to obtain de- 
pendable information on this point be- 
argument can be 
brought to bear upon the manufacturers 


fore a conclusive 
and jobbers as to what is necessary in 
order that the retail institutions may 
make a profit and flourish, and a possi- 
ble and continuing outlet thus be main- 
tained for the distribution of these 


goods. 





This business should be done 
at a profit after all charges have 
been made against it, on the basis 
of costs that would prevail were 
it an independent business. 


The business should be pushed 
vigorously. Accounting should 
be done in such a way as to as- 
sure all charges being made which 
would ordinarily be made if a 
merchandising department were 
an independent concern. 











It may be laid down as a principle 
in all merchandising that if there is to 
be any volume, the customer must pay 
enough more than the producer’s cost to 
defray all of the costs of merchandis- 
ing, distributing and collecting for the 
merchandise, which all of the agencies 
essential to the merchandising and dis- 
tributing may incur in the placing of 
commodities in the hands of the con- 
sumers, plus a reasonable profit to these 
various agencies, and regardless of how 
useful the articles may be, it is doubtful 
whether there will ever be a widespread 
distribution unless such a margin exists. 

The committee desires to present such 
figures as up to this time it has been 
able to secure, as a result of putting the 
new classification of costs into effect. 
The committee has received figures for 
the three months ending March 3lst 
These 
have been very carefully studied, and 
because there are only three months, six 
weeks of which have to a certain extent 
been estimated, it seems wise not to 
submit individual figures, but to deal 


from eleven of the companies. 
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with the average of the whole. Please 
note that the averages were obtained by 
adding together the figures of each com. 
pany for each item, and dividing by the 
total number of companies, and not by 
averaging the percentages of each com- 
pany. The committee does not attempt 
to discuss these figures at length, but 
calls attention to a few of the impor- 
tant details. 


Net Sales of All Companies 

The net sales of these eleven com- 
panies were $1,892,935.45, which repre. 
sents 100 percent of sales income. The 
gross profit, or excess over the cost of 
material in the dealers’ warehouses, was 
$587,616.32, or 31.1 percent of the net 
sales income. The total selling expense 
of the eleven companies was $422. 
360.65, or 22.2 percent; the general ex- 
pense $358,038.36, or 19.0 percent; the 
fixed charges $39,540.71, or 2.1 percent; 
and the net loss of the group after de- 
ducting the gain of those companies 
which show a gain from the aggregate 
losses of those which show a loss, was 
$232,323.40, or 12.2 percent. 

It should be kept in mind at all times 
that this question is not being dealt with 
from the standpoint of gain or loss of 
this business when handled as a depart- 
ment of the central station business. 
When considered on this basis, we 
would probably all admit that in some, 
if not most, of the cases there was a 
small profit, as the utility companies 
handle the business, which justified do- 
ing business without even referring to 
the very great advantage in increased 
electricity sales, which results from 
these appliances being on the utility 
companies’ lines. This whole matter, 
as has been pointed out, is being dealt 
with from the standpoint of what would 
prevail if businesses the size of these 
under consideration were independent, 
and were obliged to depend on their 
ability to make profits to continue in 
existence. 

Four of the companies, with aggre- 
gate net sales of $822,207.77, show a 
profit, one of 1.8 percent, one of 2.6 
percent, one of 16.4, and one of 28 
percent. The other companies all show 
a loss. It is interesting to note that the 
company reporting a profit of 164 
percent had net of but $16, 
105.60 in the three menths in a good 
sized city, and showed only 4.8 percent 
and 4.5 percent respectively, as sales 
and general expense, whereas the aver- 
age of these costs in eleven companies 
is 22.2 percent and 19 percent, confirm 
ing the opinion that a business which is 
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yery small in proportion to the size of 
the community can be done at small 
cost, but immediately any effort is made 
to put sales up to the point they should 
be, if the community is properly 
served, the cost immediately rises. 


Spread Is Increasing 


As referred to above it is gratifying 
to note that the margin over cost of 
merchandise is greater than the corre- 
sponding figure secured approximately 
one year ago from the same group of 
companies. This indicates two things: 
that the companies themselves are ap- 
preciating the necessity of withholding 
goods from their counters which cannot 
be bought at a price which yields them 
a fair margin above cost of merchan- 
dise, and that manufacturers and job- 
bers are rapidly awakening to their own 
interests and are readjusting their 
prices, so that retailers may enjoy more 
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of a margin between the list price es- 
tablished by the manufacturer, and their 
costs. 

Average sales expense may be slightly 
larger than expected by most students 
of the situation, but it is probably more 
nearly as expected than the nineteen 
percent, representing the general ex- 
penses. On the other hand, with more 
information gained from this cost ac- 
counting record as the months go by, it 
is quite likely that the item represent- 
ing general expense will increase more 
rapidly than that representing sales ex- 
pense, as it is in the general expenses 
of the business that the expenses of mer- 
chandising are to the largest extent ab- 
sorbed by the other branches of the 
utility business. 

In the matter of fixed charges it is in- 
teresting to note that most of those com- 
panies sell to deferred payment purchas- 
ers at a price sufficiently higher than 








the cash price so that there is a credit 
in the matter of interest, which offsets 
the interest on money invested in mer- 
chandise and ordinary accounts receiv- 
able, and brings the net interest charge 
down to 2.1 percent. 


Better Reports to Come 


It is a matter of regret that it was 
not possible to accomplish the work of 
the committee enough more rapidly so 
that more figures could be available at 
this time. However, a start has been 
made, and very shortly very much more 
dependable results will be obtained. 
The committee hopes that many com- 
panies not represented on the joint Mer- 
chandising Policy Committee will begin 
to keep their figures under the classifi- 


cation submitted, and that from this 
source we may be furnished with a 
greater volume of information. This 


will be of very great help to the commit- 


Summary of Profit and Loss Statements of Appliance Merchandising Operations of Eleven Central Station Com- 
panies for January, February and March, 1923, Showing the Estimated Loss Which These Companies Would 
Have Shown, Considered as a Whole, Had the Business Been Charged With All the Costs of Handling It, 
In the Same Way as Would Have Been the Case With Entirely Independent Companies: 


REVENUE FROM MERCHANDISE SALES “ Pct. of 
iz Pct. of Amount Sales 
Amount Sales Cost Accounting Department ........ 659.50 

Electrical Appliances ..........00..0sccs0- $1,139,659.15 60.2 Accounting Department ............ 6,850.07 4 

Other appliances and merchandise ...... 74,891.40 4.0 Auditing Department ................ 2,644.84 J 

Installations, repairs, etc. .............. 77,767.35 4.1 Bookkeeping Department ............ 22,821.49 1.2 

Ree 600,617.55 31.7 Collection Department .............. 14,353.42 38 
DEE EE Glas saat euk nha ears Candie ee $1,892,935.45 100.0 Credit Departmemt .i.o cc ccccccecccne 4,989.91 3 

Purchasing Department .............. 3,746.65 Ps 
COST OF GOODS SOLD Stationery and printing .............. 3,860.50 a 

Cost of electrical appliances ............ $1,124,197.07 594 Se GE, vices ecdsecesveseeeses 13,885.65 7 

Cost of other appliances and merchandise 49,708.71 2.6 

Storeroom, salaries and expenses ........ 45,731.69 2.4 Executive: 

Defective merchandise replaced ........ 18,671.88 1.0 Salaries and expenses .............6+. $ 25,895.65 1.4 

Pee GHUMND 6 5 hoki Sivicsieceses 1,074.76 ok 

Installations: 

ATES, RRM ee ee ees era eee 17,254.35 9 Advertising: 

ST iiiocn 6 uk Goes Cantar lease ake 16,730.11 2 ee  E, 70,895.11 3.7 

DINE diticwsleces de dvatensetwesn Newspapers, booklets, etc. ........... 52,939.41 2.8 
Repairs, Etc.: House demonstrations ............... 5,318.41 3 

eb. ack al hie Sac ha oaacecmpe 23,408.63 1.2 I Sai tt cee A ie Cabs tutnnekealcd Nas 29,946.71 1.6 

I a Cr i 9,269.19 s Insurance and taxes ............eeee0e: 11,317.57 6 

RES Frere ee ee one ae 347.50 

Total Cost of Goods Sold .............. $1,305,319.13 68.9 Merchandise Losses: 

PE icccvencineensenekendes $ 587,616.32 31.1 Uncollectible merchandise bills ....,.. 5,245.36 3 
: Non-payment recovered merchandise .. 8,785.27 5 
SELLING EXPENSES Policy replacement of merchandise... . 623.02) 

Sales Department: Expenditures on cancelled orders .... 701.56) a 
CE er adcieiatdadnhke goau kee oaks 68,977.47 3.6 a ae 25.868.41 1.4 
Sales people’s commissions .......... 3,941.86 2 Catalog Department expenses .......... 53.20 
Solicitors’ commissions .............. 132,160.02 7.0 Service Bureau expenses ............... 2,059.06 Jl 
Stores supplies and expenses ......... 29,711.49 1.6 Miscellaneous discounts ................ 2,914.48 Rt 

Total General Expenses .......... $ 358,038.36 19.0 
ee 2,412.85 Jl 
Sales school salaries and expenses .... 130.96 FIXED CHARGES 
Miscellaneous expenses .............-. 33,037.27 1.7 Interest on Investment: 

Delivery Department GRPCMSCS 2c cccccccs 57,659.13 3.0 Furniture, fixtures and equipment See 2.080.17 Jl 

OES TPOMNONSITARION ....5ccccccccccssess 7,319.12 A 

NE Ts ac ch eheWee eerie 78,244.93 4.1 Interest on Working Capital: 

WRENS CINE oc ncccstesscsccesones 4,968.77 3 Merchandise Stock .:..............-. $ 18,786.52 1.0 

Cash discount on sales ................ 3,796.78 2 Accounts receivable ................. 39,712.25 2.1 

Deferred payment accounts .......... 21,038.23" 1.1* 
Total Selling Expenses ............ $ 422,360.65 22.2 Total Fixed Charges ............ $ 39,540.71 21 
’ Total Expenses ......cccesces -....$ 819,939.72 43.3 
GENERAL EXPENSES Net Profit or Loss .............. $ 232,323.407 12.2t 
Clerical: 
BOVUROUEY GROOMED. occscccccasscees $ 388.00 *Credit 
Merchandise Department ............ 40,200.35 2.1 
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tee, and we are sure will pay from the 
standpoint of each company partici- 
pating. It is hoped that all of the com- 
panies represented on the committee, as 
well as all others, will make an effort 
to get at the complete costs as far as 
possible, as the greatest interest of 
everyone in the industry, who is in any 
way connected with the merchandising 
business, is to know what it costs to do 
this kind of business. Therefore, pride 
in showing a profit, and all other in- 
fluences which will prevent the securing 
of accurate information, should be set 
aside. 

The committee believes it must be 
apparent to all who have made any 
study of this question that the margin 
over cost of merchandise is insufficient 
when the cost of securing the proper 
volume of business which a territory 
should properly yield is taken into con- 
sideration. Undoubtedly much can be 
accomplished by the introduction of 
more economical methods, and also 
there will be larger volume of business 
and more rapid turnover of capital in- 
vested, which will have beneficial in- 
fluences, but when everything that can 
possibly be accomplished along these 
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lines has been accomplished, it will be 
found that the profit if any is entirely 
inadequate. 


Classification of Accounts 


Revenue From Merchandise Sales 
Electrical appliances. 
Other appliances and merchandise. 
Installations, repairs, etc. 


Cost of Goods Sold 


Cost of merchandise. 

Electrical appliances. 

Other appliances and merchandise. 
Storeroom salaries and expenses. 
Defective merchandise replaced. 


Cost of Installations, Repairs, Etc. 


Installation expenses. 
Labor. 
Material. 
Expenses. 
Repairs, etc. 
Labor. 
Material. 
Expenses. 


Selling Expenses 

Sales department salaries and commissions. 
Salaries. 

Sales people’s commissions. 
Solicitors’ commissions. 

Sales department supplies and expenses. 
Stores supplies and expenses. 
Traveling expenses. 

Sales school salaries and expenses. 
Miscellaneous expenses. 

Delivery department expenses. 

Store demonstrations. 

Rentals of stores. 
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Window trimming. 
Cash discount on sales. 


General Expense 

Clerical salaries and expenses. 
Inventory expense. 
Merchandise department. 
Cost accounting department. 
Accounting department. 
Auditing department. 
Bookkeeping department. 
Collection department. 
Credit department. 
Purchasing department. 
Stationery and printing. 

Executive salaries and expenses. 
Salaries and expenses. 
Traveling expenses. 

Advertising. 
Salaries and expenses. 
Newspapers, booklets, etc. 
House demonstrations. 

Rentals. 

Insurance and taxes. 

Merchandise losses. 
Uncollectible merchandise bills. 
Non payment recovered merchandise. 
Policy replacement merchandise. 
Expenditure on cancelled orders. 

Employes’ discount. 

Catalog department expenses. 

Service bureau expenses. 


Fixed Charges 


Interest on investment—furniture, fixtures, 
and equipment. 
Interest on working capi‘al. 
Merchandise stock. 
Accounts receivable. 
Interest charged to customers on sales 
made on deferred payment plan. 


Getting Down to Right Principles 


By CuHar.es L. Erp.uitz 


Movement of “Back to Quality, Sane Costs and Fair Dealing” 
Was Explained to Eastern Electragists at Pittsfield Convention 


I presume that you men are particu- 
larly interested in knowing something 
about the New York Metropolitan Con- 
tractors’ move of “Back to Quality, 
Sane Costs and Fair Dealing.” This 
movement originated with a small group 
of six or seven of the larger firms. These 
men have, I find, been meeting regular- 
ly for years although I did not really 
know this till the other day. | knew 
they had been lunching at the Uptown 
Club rather regularly for a year or so, 
but it appears that prior to this time 
they had really been in session for many 
years back. I came into the picture in 
November, 1922. 

[t seems that after these continued 
sessions there was a feeling that they 
were not really making headway. They 
met and discussed conditions, but there 
was a certain amount of distrust and 
lack of confidence even in the state- 
ments made to one another, and so in 
November they invited me to lunch with 
them, and they put up to me the ques- 
tion of what if anything could be done 
to bring about a better condition. They 


complained of the fact that the business 
of electrical contracting was losing its 
position as a money making institution 
due to many varying causes and rather 
particularly as they thought due to the 
fact that they themselves were putting 
in bids below cost. 


Bids Below Cost 


They contended that their costs ran 
very cose to one another, that their 
meetings and discussions showed this to 
be the fact without question, but that 
there was always someone who put in a 
bid below cost, thus bringing about a 
condition which kept them all in com- 
petition on a less than cost basis. I 
had been studying these conditions for 
some time and I wondered when these 
men would wake up to the fact that 
going in below cost in the hope of pull- 
ing out on extras could not possibly re- 
sult favorably. I told them that I had 
some very decided views and if they ex- 
pected me to do anything constructive it 
would be necessary to put absolute con- 
fidence and faith in me and permit me 


to dictate practically what was to be 
done in a remedial direction. 

I explained to them that if I was not 
the man that they could trust absolutely 
then it was necessary to find someone 
whom they could unite on as absolute- 
ly trustworthy and a confidential out- 
sider. I pointed out that all or nearly 
all of them were customers of one or 
more of the interests which I owned or 
controlled and that if they were willing 
to assume that I was able to completely 
divorce my feelings concerning them as 
customers and to entirely forget what 
might be their relationship as custom- 
ers—and which I assured them | was 
sure I could do if they believed me— 
that under those conditions I would 
take hold and see what could be done. 

I explained that I must be given ab- 
solute and indisputable authority, abso- 
lute confidence, and absolute codpera- 
tion. The privilege of seeing any de 
tails of the business that I might wish 
to examine into and in short-having ac- 
cess to any records which in my opinion 
were necessary to judge conditions. To 
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all this they agreed and we started in. 

At this time the arrangement ex- 
tended only to these six or seven firms. 
| had a definite plan in mind and had 
the details all worked out before I at- 
tended this luncheon, but I did not ex- 
plain this to them, but set up a few sim- 
ple rules as follows: 

That no job was to be discussed in 
ay way at these luncheons except after 
it had been awarded. 

That I was to chairman these discus- 
sions. 

That all personalities and accusations 
must be done away with and that we 
must start fresh. 


Resolutions were passed that all 
would comply and gave me the powers 
that I asked besides giving me assurance 
that they had absolute confidence in 
my fairness and ability to divorce my 
personal interests from affecting in any 
way my rulings or feelings towards any 
of them. I felt that the trouble was 
that they were not getting the real story 
from one another, i. e., when they dis- 
cussed estimates the man who was out 
of line or low simply said nothing and 
only those who were losers and fairly 
close together exposed their prices, and 
this gave them the idea that they were 
all close together on costs. Further- 
more | knew from years of experience 
that a man frequently is persona grata 
with an architect or owner and that he 
is either given a preference or permit- 
ted to meet some figure and that in 
either case he dare not expose this fact 
for fear of losing his position so that 
these men were not really getting at the 
facts in their discussions. 

I determined therefore to bring about 
a situation where I would be in posses- 
sion of the actual facts, and by elimi- 
nating all possibility of the exposing of 
the individual or his position in com- 
petition bring out the actual conditions 
of estimating. My first statement to 
them therefore was that under no cir- 
cumstances would I divulge information 
given me or obtained by me, that no 
names at any time would be mentioned. 
And so I started to gather data cover- 
ing costs of estimates made. 


Actual Bids Considered 

These developed just what I had ex- 
pected : 

First, that the labor items were ab- 
solutely wrong and that the bulk of the 
difference in prices was due to lack of 
wiformity in labor calculations. 

Second, that most of the bidders did 
not take overhead into consideration as 
part of cost, and 
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Third, that the gamble on extras 
played a most important part in the 
preparation of bids. 

After being thoroughly convinced 
that these three items were my problem, 
I decided to first take hold of the gam- 
ble part of the proposition. I argued 
that if I could make this fact public, 
and educate the architect and owner so 
that he would realize that he was in 
great danger of being worked along 
this line that it would reduce the desir- 
ability of the gamble. And so I started 
to broadcast this idea by a series of 
documents, speeches and newspaper ar- 
ticles, and I assure you that they have 
been effective. 

The next question was to remedy the 
lack of labor uniformity and this as 
you know was done by way of the adop- 
tion of the Manual of Estimating. The 
overhead item is now under way, and I 
am I think making headway both with 
the contractor, the architect and the 
owner; i. e., having all three recognize 
the fact that this is as much a part of 
cost as is conduit, wire or labor, and 
that if the contractor does not get these 
three items—Labor, Material and Over- 
head—in his original job the tempta- 
tion to try to make them up in extras is 
too great to take a chance. That the 
contractor who is forced into a price 
which does not give him his cost will, 
despite anything that might be done to 
prevent him, get Ais on extras and that 
the owner is helpless to prevent it. 


Result of Unfair Methods 


That the method of screwing the price 
down to where a contractor was com- 
pelled to use every known and unknown 
method of trying to make up a loss was 
unfair, was not good business and did 
not make for either quality or satis- 
faction. This I think I have now pretty 
well instilled into the minds of the 
public by my system of publicity. My 
claim is that an owner who will allow 
a contractor to make a reasonable profit 
on the original job and insist on pay- 
ing only a reasonable profit on extras 
will come out much better in the end, 
get a better job, have less friction and 
more satisfaction in every way, and I 
have offered to see to it that if he does 
his part I will assure him that the con- 
tractor will do his. 

Strange as it may seem I have sold 
the public on this and I believe I have 
also sold the cortractor, and while I 
do not claim that everyone has turned 
over a new leaf or that all hands have 
begun to sprout wings I do say without 
fear of contradiction that most of the 
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contractors are looking at cost in a di.- 
ferent light and that they are honestly 
trying to get a profit on the original 
estimates, knowing that their chances 
for a gamble have dwindled consider- 
ably due to the publicity which I have 
given to this part of the game. 

Personally I feel that in the ten weeks 
that I have been at this proposition, 
much has been accomplished. The elec- 
trical contractor of our district by com- 
ing right out in the open with all the 
cards on the table has created an atmos- 
phere of confidence on the part of the 
public and I know from the support 
that I am getting from the architects, 
engineers, owners, and general con- 
tractors that they feel that they will get 
a square deal, and further that I have 
impressed upon them the necessity for 
giving the same treatment to the con- 
tractor in return. 


Plan Works Successfully 


That the plan is working out I know 
because I am told so by the contractor, 
and there is hardly a day that I am not 
called upon either by an owner or an 
architect to decide some question in- 
volving the contractor. So far they 
have absolutely accepted my view or 
decision. I am treating these confer- 
ences absolutely in confidence. I do 
not tell a contractor when I have been 
called on in his case nor do I refer to 
it in any way that would expose the 
case. Every so often a contractor tells 
me that this or that controversy has 
ended satisfactorily to him or the re- 
verse and in many of these cases the 
decisions were made by me in confer- 
ence with the architect, owner or engi- 
neer. 

Now there is just one danger to the 
success of the entire proposition—that 
I might not be fair or that I might be 
influenced by my personal likes or dis- 
likes of either contractor, owner, archi- 
tes or engineer. Just one case of un- 
fairness might kill the entire proposi- 
tion. Realizing this as fully as I do 
and knowing that it would be the end 
of it all and having this constantly be- 
fore me I feel sure that such a thing 
cannot happen and if it does not hap- 
-pen I believe this movement will grow 
and thrive until the electrical contractor 
is back on the track of “Quality, Sane 
Costs and Fair Dealing.” And when he 
gets back on that track he cannot help 
but have the goodwill and respect of the 
community, and when he has that he 
will have respect for himself and his 
business, for these things always did 
mean success. 
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Promoting Better Organization Work 


How Electragists Benefit by the New Joint A.E.I. - S.E.D. 
Membership Arrangement is Explained by S.E.D. Staff Member 


In order to increase the value of mem- 
bership in the Association of Electra- 
gists and The Society for Electrical De- 
velopment and to enable both to render 
greater service to the industry and to 
the public, a joint membership arrange- 
ment has been perfected by the Execu- 
tive Committee and the Board of Di- 
rectors of the respective organizations. 

Every aggressive eléctragist who is at 
all familiar with the work of the So- 
ciety wishes to enjoy the benefits of 
membership in that organization. The 
chief obstacle which has prevented his 
becoming a member in the past has 
probably been what he considered to be 
the high cost of dues in the Society. 

Now by reason of this joint member- 
ship arrangement, electragists are of- 
fered a considerable reduction in the 
dues of the Society. This has been 
made possible by working out a plan 
whereby the cost of handling member- 
ships in both organizations will be con- 
siderably reduced. It is planned to con- 
solidate the distribution of booklets, 
bulletins, etc., so far as practicable from 
one source. Material which has hereto- 
fore been sent out by the Society to its 
contractor-dealer members will be in- 
cluded in the mailings of the Associa- 
tion of Electragists, thereby consider- 
ably reducing postage and other costs. 
This plan further makes possible the 
closest coéperation and codérdination of 
the work of both organizations. 

Further Savings Realized 

A considerable part of the account- 
ing and bookkeeping connected with 
the handling of memberships will also 
be eliminated since under the present 
arrangement membership dues and 
other charges of the Society will be re- 
mitted through the Association of Elec- 
tragists, This of course will apply 
only to those who are members of both 
organizations. 

The services rendered to members of 
both the Society and your Association 
of Electragists will not be lessened in 
any respect. Each organization has a 
definite task to perform and serves its 
members along definite and distinct 


If your gross annual business j ‘Your dues in the S. E. D. direct But through the A. E. I. your 


lines. Although there has been no du- 
plication of activities in the past, the 
possibility of any such duplication is 
made even more remote by this new 
arrangement. 


It has been the belief of those who 
have guided the activities of the So- 
ciety that its members should first of 
all support their own group organiza- 
tion. Therefore the Society will in 
every practical way encourage contract- 
or-dealers to support actively their own 
Association of Electragists. In the same 
measure electragists will appreciate the 
importance of supporting the broad but 
most essential market development work 
of the Society. 

For some time past the field men of 
both organizations have worked in clos- 
est harmony, holding joint meetings and 
working wholeheartedly for the devel- 
opment of our industry through the two 
associations. It is evident that through 
this fortunate arrangement this codp- 
eration in the field can be made still 
more effective. 

How Individual Member Benefits 

The saving effected by this joint mem- 
bership plan will be passed on to those 
members qualifying to enjoy such bene- 
fit by reason of their membership in 
both organizations. Therefore should 
you as a member of the Association 
of Electragists—International, be now 
or become a member of The Society for 
Electrical Development, the cost of your 
membership in the Society will be re- 
duced as shown by the table. 


If you elect to take advantage of this 
plan, bills for your Society membership 
subscription will be rendered by the 
Society as formerly but will be payable 
to the Association of Electragists. 

Members of the Society who have 
already paid their dues for the current 
year and desire to benefit by this plan 
will be allowed an equitable extension 
of their Society membership periods 
and invoices, for next year’s dues will 
be rendered in accordance with the ex- 
tended dates. 

There is nothing compulsory about 
4 


amounts to— would be— S. E. D. dues will be— 
Less than $25,000 $25.00 $10.00 
$25,000 to $50,000 25.00 10.00 
$50,000 to $100,000 25.00 15.00 


More than $100,000 


1/40 of 1 percent (equivalent 
to $25.00 on each $100,000). 


1/40 of 1 percent subject to 
a discount of 25 percent. 
- — —EE —{ 





this new plan. Any electragist who is 
also a member of the Society may elec 
to continue to receive his literature 
from and pay his dues directly to the 
Society. Under such circumstances 
however, no reduction in dues will }. 
possible as the cost of serving a mem. 
ber will remain the same. It is hoped, 
however, that electragists will take ad. 
vantage of this opportunity and po 
only profit themselves but make it pos. 
sible for both organizations to carry op 
their work more effectively and eo. 
nomically. 

Full particulars regarding the bene. 
fits of membership in The Society for 
Electrical Development will be supplied 
to electragists upon request. All jp. 
quiries should be addressed to Head. 
quarters, Association of Electragists— 
International, 15 West 37th Street, New 
York, N. Y. 


New Power Sources 


The demand for electrical energy for 
light and power even in remote parts 
of the country is leading to the devel- 
opment of power sources hitherto not 
thought of. Artesian wells and geysers 
are among the latest recruits to be put 
to work. 

In northern Florida there are numer. 
ous artesian wells, deriving their up- 
ward pressure from their higher source 
in the Appalachian Mountains. The 
weight of water, whether it flows down, 
as ordinarily, or upward, as in the case 
of an artesian well, is a source of hydro 
electric power. 

Small turbines, varying from 150 to 
2,000 watts, are mounted directly over 
the wells and are producing electrical 
energy on a number of Florida farms. 
A storage battery is used with these in- 
stallations, and is continuously charged 
by the generator. Since an overflow is 
necessary to keep an artesian well in 
eood condition, the farmer not only has 
his electrical power, but his irrigation 
water as well. 

From the opposite end of the cout 
try, California, is announced the proj: 
ected use of live steam from a series of 
geysers to operate electrical generating 
machinery. One well has been bored 
and capped, and it is estimated that the 
stream therefrom will generate 2,000 
horsepower. 
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Electric Home Exhibited in Indianapolis 


More Than 12,000 Visitors Passed Through the 
Model Dwelling in the Two Weeks It Was Open 


More than twelve thousand home 
owners and prospective home owners 
visited the electric home that was 
shown to the people of Indianapolis for 
two weeks during the latter part of Mav. 
Despite the rainy weather which unfor- 
tunately prevailed almost half the time 
the exhibition was a decided success 
and speaks well for the spirit of co- 
operation among the electrical interests 
of that city. The home was open from 
Saturday afternoon, May 12, to Sunday, 
May 27 

The exhibition was under the auspices 
of the Electrical Development Associa- 
tion of Indianapolis, whose member- 


ship composed the various branches of 


the electrical industry. W. H. Morton 
of the Sanborn Electric Company acted 
as general chairman of all committees 
having the project in charge. Commit- 
tee chairmen were representative of the 
different electrical interests locally and 
were as follows: C. Fred Fitchey, re- 
sults committee: O. E. Davis, wiring 
and illumination committee: L. G. 
Rothschild, publicity committze; James 
Gipe, appliance committee; George 
Rubens, house committee; Thomas F. 
Hatfield, finance committee; and Nor- 
man A. Perry, building committee. 

The home was of brick and the re- 
sult of most modern architectural and 
electrical planning. It had nine rooms 
and the outlets were as follows: 60 
lighting, 82 switches, and 54 duplex. 
Every one of the convenience outlets 
was put to a practical use. 

The purpose of the exhibition was to 
instruct visitors in the greater use of 
electrical conveniences of every de- 
scription. No admission was charged 
and no appliances or equipment shown 
were sold during the showing. The re- 
ception committee in charge every day 
cordially welcomed the visitors and 
made them feel at home while they 
were escorted through each room. 

Complete in every detail from garage 
to front door this electric home repre- 
sented the last word in furnishings and 
equipment. Upon entering the front 
door the visitor found himself in a 
small hallway opening into the living 
toom where were displayed a player 
plano, radio set, and an electric tea 
st. A glow log in the fire place and 
‘wo floor lamps comprised the rest of 
the electrical equipment. 


Visitors naturally drifted from the 
living room to the sun parlor which 
many thought was the most attractive 
part of the house. Here were shown 
the following electrical appliances: 
Chafing dish, percolator, portable fan, 
and a cigarette lighter. 

Bedrooms upstairs were furnished in 
mahogany with rose colored hangings. 
Nothing was omitted in the way of elec- 
trical equipment, every appropriate ap- 
pliance being displayed including a 
foot warmer. 

Electric toys were seen in the nurs- 
ery. Women closely inspected the 
kitchen, which seemed to be the pride 
of the exhibitors. In the basement was 
found the wash room and an electrically 
operated furnace. 

As a final touch to the exhibition 
visitors found the garage a model ex- 
ample of combined results of electrical 
planning. Not only could the doors 
be opened and closed by electricity but 
they could be closed by the turn of a 
switch in the house. 

Unique appliances on display in the 
home included an electrical soldering 
iron no larger than a fountain pen, 
with which any housewife can mend 
leaks in kettles or other cooking uten- 
sils, and an electrical clothes dryer, in 
which the wet garments are hung in a 
canvas compartment and treated to a 
strong breeze from an electric fan. 
Every type of flashlight was shown. 

An intensive advertising campaign 
under the direction of the Electrical De- 
velopment Association was carried on 
before and during the entire exhibition. 


Besides outdoor advertising of every 
kind large space was taken in all the 
local newspapers. 

A prize poster urging attendance at 
the home, giving its location, and set- 
ting forth the portrait of Franklin, was 
used in all the larger advertisements. 
and a special message under it ad- 
vised : 

SEE 
how a home should be wired. 
illuminated and equipped with 
housekeeping aids. 
LEARN 
the comfort and convenience 
of having electrical servants. 
Longer LIFE 
is enjoyed by every woman 
* who places her heavy house- 
held tasks in the hands of the 
great servant, electricity. 


The home was built by Taylor C. 
Power: furniture was contributed by 
Banner Furniture Company, and the 
furnishings equipped by the C. B. How- 
ard Company, all of Indianapolis. The 
money raised to carry out the exhibi- 
tion was contributed by local interests. 
As an evidence of the success of the 
home fourteen percent of the total 
money raised was turned back to the 
subscribers after the exhibit was closed. 

City, county and state officials, ofh- 
cers of the local chamber of commerce. 
and the Indianapolis Real Estate Board 
were among the one hundred honor 
guests invited to inspect the home on 


the night previous to the day of the 
formal opening. 





The Model Nine Room Brick Home Was the Result of Most Modern Architectural 


and Electrical Planning 
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A Corner of the Electric Kitchen Showing That Electrical Appliances Make for Utility 
and Convenience as Well as for Sanitation 


Dramatized Selling 
By Rey E. CHATFIELD 


Secretary of British Columbia League Tells 
How to Do It 


The 


who succeeds today is the 


electrical contractor or dealer 


man who can 
put himself above competition by his 
Selling 


ability as a salesman. often 


does not mean a lengthy technical ex- 
planation of what a given article will 
do in technical terms. but in terms the 
layman understands. For example if | 


were selling, say an automatic-start 


polyphase induction motor, the points 


[ would stress are those features which 
would appeal to the average non tech- 


nical mind. viz: 


1) Time saved in starting motor. 


2) Operation by unskilled men with conse 


quent saving In wages, 


(3) Freedom from danger of burning out of 


' 
compensacor. 


These three arguments would not 


close the sale, but they would do much 
to make the think 
motor was just what he wanted. 


prospect that my 

A contractor or dealer selling motors, 
appliances, or a wiring installation must 
talk his product in terms of what it 
will do for the Other Fellow. Paint a 
word picture or thought in terms ap- 
plicable to the other fellow’s business. 
What you have to sell will either save 
him money or time, because of some 
increase in eficiency vour product will 
give—but he wants to know all about 
it in words he understands, not in 


watts, starting torque, power factor or 
which 
create the desired picture in your mind, 


similar technical terms may 
but not in his. 

If I were selling window lighting | 
seil lighting fixtures or 
lamps or reflectors but publicity for the 
The 


publicity but he may or may not under- 


would not 


prospect. merchant understands 
| I 


stand angles of reflection or the co- 
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efficient of utilization, or similar tech. 
nical terms. 

If I were attempting to sell an apart. 
ment house owner an all electrical jp. 
stallation for his apartment I would 
sell that man the idea that an all eller. 
trical house would do certain things. 
for instance: 





(1) Inerease the rental value of that apart. 
ment. 

(2) Attract the best class of tenants. 

(3) Keep an apartment house full 

(4) Add to the selling features of that apart. 
ment by giving that particular apart. 
ment an atmosphere which would at. 
tract tenants because it offers something 
no other apartment house ceuid offer 
prospective tenants. 

(5) Cleanliness. 

(6) Economical upkeep. 

So far not a word about price, but 
merely a picture of what the electrical 
installation | propose or merchandise 
I have for sale, would do for him— 
no mention of price because if I can 
sell the idea hard enough price is not 
the determining factor in closing the 
sale. 

The average prospect is really not 
concerned with the technical descrip. 
tion of what you have to sell but he 
wants a word picture of what it will 
do for him—in words he understands. 
Put yourself in the other fellow’s boots 
and create the most desirable picture 
in his mind that you can. 

Then you will find that your selling 
will 


that the prospect’s objections are over- 


become dramatized in the sense 


come, with satisfaction engendered, 





Governor Warren T. McCray, of Indianapolis, Congratulating General Chairman W. 

H. Morton on the Success of the Home. K. A. McIntyre of the Society for Electrical 

Development—on the Right—an Expert on Electric Home Arrangement, Also Praised 
the Splendid Exhibit 
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Monthly Discussion of National Electrical Code Practices by Well 
Known Authority in Charge of Electrical Inspection, City of New York 


Wire Sizes for Group of A. C. Motors 
As a general tentative ruling relating 
to sizes of mains for a group of three 
or more alternating current motors from 
3 h.p. up, we say that the copper must 
care for the sum of the running cur- 
rents of all but the largest motor, plus 
the starting current of the largest mo- 
tor. This is a rule of thumb require- 
ment; but it seems to work out quite 
satisfactorily in practice. 
The power company 
nishing the main 


-if it were fur- 
would probably em- 
ploy less copper. We cannot follow 
such a practice, however, as our certi- 
ficate issued to the customers must cover 
ample copper. Otherwise if we found 
him overfusing and demanded a rein- 
forcement of the main, he would un- 
doubtedly flash the certificate in our 
faces and demand to know whether our 
inspections are worth anything. The 
company, on the other hand, if it finds 
that its engineers have underestimated 
the copper, can make the necessary re- 
inforcement at its own expense. 


Cutting Material Costs 


One of our contractors had occasion 
recently to take on some wiren. 1. One 
of the applicants was a_ self-assertive 
person of a type which presumably can- 
not find employment with Henry Ford. 
After reciting a very creditable list of 
experiences and abilities, the applicant, 
seeing the contractor hesitate, became 
confidential and leaning forward said: 
“Always I safe money for my boss; | 
stretch all my B. X. some.” 


Cutting Labor Costs 

More seriously, has the average con- 
tractor any idea of the time wasted and 
delay caused in correcting violations? 
High Commissioner Eidlitz hopes to 
point the way out of the fog in which 
estimators are groping in their effort to 
determine the man-hours required for a 
given job. The Manual of Estimating 


may have to be elaborated as it comes 
into more extensive use, in order to take 
into account the factor of violations. Of 
course no electragist would ever receive 
a violation that was based on anything 
else than an error of judgment, but some 
other contractors in New York do fail 


to solder joints, do fail to use rubber 
tape, and do commit the most obviously 
improper acts—to the tune of some 13,- 
300 notations per year, based on 162.000 
applications. 


Recessed Receptacles 


Some of our inspectors are inclined 
to take exception to the recessed plate 
receptacles, on the ground that the only 
easy way to pull the plug out is to 
grasp the flexible cord. Well; what 
is the knot under the cap for? 





Underwriters’ Knot 

In placing under the cap a knot in 
the cord which will take the strain off 
the terminals, many styles of knot have 
been tried. Some slip; some are too 
bulky. Underwriters’ Laboratories 
have conducted experiments along this 
line, and with their permission _ illus- 
trations of the Underwriters’ Knot 
which they published recently are here- 
with reproduced: 


How to Tie the Recommended Under- 
writers’ Knot 


Tungar Rectifier 
This apparatus must be classed as 
a “source of heat.” It is not proper 
to mount it on a pine plank, as some 
contractors have done. 


Riser Capacity 

The 1923 Code will disregard the 
connected load on a branch circuit and 
place dependence on the fuse to keep 
the actual load within safe limits. 
Many inspection departments have been 
in the habit of determining riser sizes 
by the connected load. Now a new 
method of arriving at the load which 
the riser is expected to carry must be 
developed. It will be most natural to 
turn to some arbitrary value of amperes 
per branch circuit in order to obtain an 
answer. Shall we adopt 6 amperes per 
branch circuit?, or 10 amperes per 
branch circuit?, or 15 amperes per 








branch circuit? And should we not in- 
clude in the calculation the blank cir- 
cuits on a panelboard or on a group 
of cutouts? 

Electragists will be required within 
a few months to assist inspection de- 
partments in fixing upon a_ ruling 
which will be fair to all interests. They 
ought therefore to give some attention 
to the subject now. 


Bell Ringer in Cutout Cabinet 


Bell wires, being of a different sys- 
tem, may not be placed in conduit or 
fittings containing electric light or 
There has been a slight 
tendency to obtain our permission to 
place the bell ringer in the cutout cab- 
inet, under the plea that a better job 
results and that the bell wires can be 
so disposed as to avoid any danger. 
We admit the argument, but are disin- 
clined to grant the desired permission, 
considering the request as an entering 


power wires. 


wedge which may cause embarrassment 
later. 

Flexible Cord vs. Fixture Wire 

I have before me a tag taken from 
a coil. of single-conductor wire. The 
manufacturer has marked it “Flexible 
Cord, National Electrical Code Stand- 
ard: while Underwriters’ Laboratories 
have labeled it “Tested and Inspected 
Fixture Wire.” When is a flexible cord 
a fixture wire? 

The Code says that “conductors used 
in wiring fixtures must be of approved 
fixture wire, approved flexible cord, or 
approved rubber-covered wire, except- 
ing” where heat resisting coverings are 
required. Elsewhere the Code says that 
“approved flexible cord or approved 
rubber-covered wire” must be used. In 
other places a thickness of 1/32 inch 
is specified for Nos. 18 and 16 flexible 
cord insulation, and a thickness of 1/64 
inch for No. 18 fixture wire insulation. 
For No. 16 fixture wire 1/32 inch in- 
sulation is specified. 

Apparently the only indication that 
the Code considers a “flexible cord” 
to be a duplex conductor is found in 
No. 5ld, which begins: “Each con- 
ductor must be covered, etc., and in 
the table following which makes no 
mention of a single-conductor flexible 
cord. 
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We are therefore driven to say that 
an insulated single conductor which 
looks like a flexible cord and is desig- 
nated by the manufacturer as a flexible 
cord, is in reality a fixture wire, within 
the meaning of the Code, and is prop- 
erly so labeled by the Laboratories. If 
then the chain of a fixture is wired with 
such a conductor having only 1/61 
inch insulation, this must be approved. 
But the manufacturers should change 
their marking to read “fixture wire” in 
order to remove this trap for the un- 
wary. 

This is a reversal of my comment on 
this subject in last month’s ELectrRa- 
GIST. 


Armored Cable on Attic Floor 
Beams 


In the small cottages which are build- 
ing by the thousands here, it is the 
practice to leave the attic unfloored. A 
hatchway, however, is provided; and it 
invariably happens that the new ownet 
and occupant promptly obtains a lad- 
der and proceeds to use the attic as a 
Almost any kind of 
planking, begged borrowed or stolen. 


storage space. 


serves as an improvised floor. Under 
these conditions we do not accept arm- 
ored cable thrown across the floor 
beams, but require running strips of 
the usual floor board to be firmly nailed 
on either side of the cable. The board 
must be thicker than the external 
diameter of the cable. This situation 
can be avoided if the contractor will 
route his cable along under the eaves 
or will bore the beams. 


Exit Lights in Auditoriums 

The Code furnishes no warrant for 
requiring exit lights except in a thea- 
tre or moving picture establishment. 
Even then, the Code carefully refrains 
from indicating the number, kind and 
location. There is a reason for this 
attitude. 

Various sub divisions of government 
operate under special laws relating to 
exit lights in “places of public assem- 
bly” (theatres, schools, lecture halls, 
etc.) and in “factories.” In one city 
the Fire Department, in another the 
Building Department has charge of this 
subject. In some places the Labor 
Board controls; elsewhere it may be 
the State Fire Marshal. Requirements 
vary therefore according to the locality. 

The Code says in effect: Where some 
other authority has designated the loca- 
tion, number and type of exit lights and 
other lights normally kept burning: dur- 
ing a performance in a theatre or mov- 
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ing picture establishment, then the wir- 
ing layout must be so and so. This 
cannot be interpreted as a Code demand 
for exit lights in a school auditorium, 
unless the auditorium is equipped with 
a full-fledged stage. 
Motion Picture Incandesc2nt Lamps 
There is under way a quite general 
effort to effect the replacement of arc 
lamps in motion pictures machines with 
incandescent “projector lamps.” The 
manufacturer provides a complete 
equipment of apparatus, but it some- 
times happens that the contractor does 
not watch his step closely enough when 
fitting the apparatus to existing wiring. 
In some cases the substitution has re- 
sulted in leaving No. 14 wire pro- 
tected (?) by the 50 ampere fuse at 
the booth outlet. 


Will the 1923 Code Cheapen Con- 
struction ? 


Those who are clamoring most loud- 
ly for the immediate enforcement of 
1923 Code amendments may not be so 
vociferous after the 1923 edition is ac- 
tually issued. Perhaps it will be found 
that the new code will not “remove un- 
necessary restrictions on the industry” 
(meaning the dropping of the 660 watt 
rule) to the extent anticipated, as other 
requirements have been made more se- 
vere, and it still remains a question as 
to how much more cheaply a given job 
can be performed under the 1923 Code 
than under the 1920 rules. For exam- 
ple: how about the additional switch 
which will be required if the service 
switch is not externally operable? 


Manual for Stenographers 


Realizing the importance of perfect 
correspondence the Westinghouse Elec- 
tric & Manufacturing Company has 
compiled a manual for dictators and a 
manual for stenographers and dicta- 
phone operators, to be used in writing 
letters and reports. The pamphlets 
were published under the direction of 
T. H. Bailey Whipple, literary critic 
of the company, embodying rules and 
suggestions for good letters. 

The stenographer’s manual covers de- 
tail rules for new stenographers on the 
proper selection and use of stationery 
and materials, and gives the proper 
method of using a typewriter, lists cor- 
rect abbreviations, and tells when 
hyphens should be used. Correct punc- 
tuation and grammar are also treated 
in the publication. In the booklet is 
included “A Manual for Stenographers 
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and Secretaries” by Glenn G. Munn. 

In addition to outlining the proper 
methods of using a dictaphone, the dic. 
tator’s manual contains a chapter on 
grammar. It lists a number of words 
and phrases frequently misused and ex. 
plains their proper use. A complete 
list of abbreviations used in mechanical 
and technical work is also included jn 
the booklet. 


Book on Underwriters 

The flood of inquiries received by the 
Underwriters’ Laboratories from those 
who are not fully informed as to their 
features and function in connection with 
the electrical industry has led to the 
publication of a book entitled, “A Sym. 
bol of Safety.” Many phases of this 
relationship are explained in such a 
manner that it may be understood by 
all. ' 

On the title page it is called, “An in- 
terpretive study of a notable institution 
organized for service—not profit.” The 
first eight chapters are devoted to an ex- 
planation of the need for such a body as 
the Underwriters’ Laboratories, the lo- 
cation of the laboratories, and the chief 
result of their work. 

Outside of its exposition on electric- 
ity the volume treats of the detection 
and extinguishment of fires that are not 
prevented, permanency of _ building, 
chemical problems, making safes safe. 
making burglary more difficult. protect- 
ing life and limb, and discussions allied 
with these subjects. 

The volume discusses electricity un- 
der the heading of “The Universal Ser- 
vant.” The relation of the Laboratories 
to the electrical industry is clearly set 
forth, giving a practical viewpoint. 
“Worst treatment” tests are taken up, in 
which it is explained how devices and 
equipment are given their supreme test 
before being approved for sale to the 
public. The chapter on_ electricity 
closes with a discussion of the growth 
of the electrical department of the Lab- 
oratories. 

The book is profusely illustrated with 
both halftone pictures and line cuts. It 
was written by Harry Chase Brearley 
and is published by Doubleday, Page & 
Company, Garden City, New York. 

“A Quality Hotplate at a Popular 
Price” is the title of a descriptive leaf- 
let just issued by The Rogers Electric 
Laboratories Company, Cleveland, on its 
new hotplate. A unique counter sales 
display also setting forth this product 
is being distributed. 











STATE CHAIRMEN 





ORGANIZATION ACTIVITIES 


AND SECRETARIES 











State Chairman Secretary State Chairman Secretary 
er ONTARIO, CANADA: Harry G. Hicks, J. A. McKay, MARYLAND: 4. C. Brueckmann, C. Philip Pitt, 
C- 203 Church St., Toronto 24 Adelaide St., W., Toronto Keyser Bldg., Baltimore 7 St. Paul St., Baltimore 
BRITISH COLUMBIA: S. E. Jarvis, R. Graham, MICHIGAN: Henry Roseberry, H. J. Shaw, 
yn 570 Richards St., Vancouver 929 Pender St., W. 41 Pearl St., Grand Rapids 613 Lincoln Bldg., Detroit 
1s COLORADO: J. Fischer, H. Alex Hibbard, MISSOURI: A. J. Dunbar, —" ; 
: 213 15th St., Denver E. & C. Bldg., Denver Frisco Bldg, St. Louis. “ = eee, 
X- CONNECTICUT: Tryon Smith, NEW JERSEY: Geo. E. Davis, oo 
’ 247 State St., New London 23 Central Ave.. Newark H. F. Janick, 
. DISTRICT OF COL.: Frank T. Shull, H, R. Harper, NEW YORK: F, A. Mott, 29 St. Paul St., Rochester 
al Elliott St., Washington 635 D St., N.W., Washingt'n 29 St. Paul St.. Rochester Walter R. Keefer, 
7 INDIANA: T. F. Hatfield, I. Clifford, OHIO: Cc. L. Wall, 939 E. McMillan St., Cin’nati 
in 102 S. Meridian St., Indianapo’s 507 Odd *. Bldg., Indianapolis 212 S. Main St., Akron M. G. Sellers 
IOWA: __ Louis L, Corry, PENNSYLVANIA: R. W. Keck, 1818 Santon St. Philadelphia 
510 Brady St., Davenport * =$ Allentown 
KANSAS: C. S. Smallwood, Arthur Tucker, TENNESSEE : P. W. Curtis, J. A. Fowler, : 
1017 N. Sth St., Kansas City 619 Jackson St., Topeka Chattanooga 10 S. Second St., Memphis 
LOUISIANA: Robbey S. Stearnes, I. G. Marks, p L. G. Ross, H. M. Northrup, 
| 336 Camp St., New Orleans 106 Marine Bk. B., N. Orlea’s WISCONSIN: 1305 Tower Ave., Superior 25 Erie St., Milwaukee 
e — —_— 
1. LIST OF LOCAL ASSOCIATIONS AND MEETINGS 
State and City Local Secretary | Street Address Time of Meet. | Place of “Meet. State and City | Local Secretary Street Address | Time of Meet. Place of Meet. 
ir ALABAMA } a. are H. M. Desaix 88 Ellison St. Last Friday 
h; Birmingham --.-. J. R. Wilcox 313 No. 19 St. Teee.' 366. 2 |. § eevencee New York P. S. Bldg. 
. BE Acditieddnines Frank Sigler | Sigler Elec. Co. Wed. 5 p. m. | Members’ Offices || Albany —_.-.--- E, A. Stephens 7] Trinity PI. 3d Thursday Pekin Rest’nt 
e ARIZONA | Pn gost Oe Oh ED | ccnaceecee | osennebens oanee 
Pheetis cnccccce cE. A. Cummiagsh  ....--s- Tues. 4 p. m. Bidrs. Exc. Brooklyn ...... H. F. Walcott 44 Court St. Ist & 3rd Wed. | Johnston Bldg. 
l- CALIFORNIA t Buffalo ......... E. P. McCormick 555 Wash. St. | Fridays 507 Elec. Bldg. 
Anaheim ---_--- Mr. Waite a | Ea. Wk., Friday ~--------- Cooperstown ... B. B. St. John Oneonta | 3d Tues. Vanon 
IS Berkley --..... J. M. Gregory Oakland Fri. 8 p. m. Oakland Endicott --..--- A. H. Hyle Binghamton Tues. Cham. Com. 
aerate A” > ha Ist & 3rd Mon. Ontario Glens Falls ..... W. F. Combs - & p  S Spero ee 
a a = Clyde F. Smith) 1162 Broadway | Tues. Ev’g. Comm. Club Jamestown ---- Henry Lund 309 Main St. 3d Mon Mfgrs. Ass'n 
; Long Beach .... A. H. Rosenburg! So. Cal. El. Co. | onncashnen Municipal Club Kingston -....- ee oe Ces, | eaceiamecibie 
y Los Angeles.....6 Irvin C. Bruss| 118 E.3d St. = ------- | | cemcncere Nassdu-Suffolk . E. M. Seaman ams (0. ecccecdk | ° Siebeeideb 
Oakland --.... J. Gregory | Pacific Bld. Tues. 8 p. Pacific Bldg. %. New Brighton . E. L. Taylor Tesssnville | acosecee | ___ wxecnese 
San Francisco__ A. Elpins 165 Jessie St. 12 Noon, Thure. States’ Cafe . |] N. Y. Sec. No.1 J. W. Hooley | 45 Barclay St. lst Thurs. Bldg. Trades 
\- South Pasadena_ J. Jacobs |} 1128 Mission St. = _________. Cham. Com. Big Independent John Perass 22 New Chamber! 2nd & 4th Wed.) 226 W. S8th St. 
Van Nuys_..-.. Los Angeles Asn| _—.------- Tues. 6:30 p. m.| Pin Ton Cafe ce OS a ea BPE ee) Bip ei are 
n OLORADO IIE ccceeeetie H. C Thuerk Olean L.&P. Co Monthly Various Stores 
ae Alex Hibbard | E. & C. Bldg. | 2d & 3d Tues. | E. & C. Bldg. |] Oneonta .-..... ee Ye  * ae 3d Thursday cunnininiiian 
e DE Gudemss|  ganueae | <opicche Friday Nights Col. Springs Rochester --.-. H. F. Janick | 29 St. Paul St. | Ist. & 4th Mon.| Eggleston Hotel 
a H. Ashcraft {| -------- 2nd Tues. Commerce Club || Saratoga Springs W. F. Camp S. Glen Falls | 2d & 4th Thurs.) Sara’ga &G. Fa's 
* Connecticut Schenectady ... Mr. Spengler McClellan St. | Subject to call § -.-..... 
A Hartford ...... Mr. Cook | Hart & Hegeman lst Wed Hartford Syracuse —.....- .N. P. O. Box 809 | Ist & 3d Mon. euneainids 
S New Britain... ii C65 a ee eee ee Tottenville ..... W. Taylor Tottenville, S. I.| 1st & 3d Thurs,| St. George, S. I 
‘" Waterbury -.... D. B. Neth | Conn. Lt.& P.Co., 2d Tues. Ev’g. Builders Ex. eee H. W. Boudey First St. Ist Tues. Gas Office 
Dist. Cor. } peepee W. C. Ballda | 228 Genesee St. Ist. Tues. Elks’ Club 
f Washington -... 8 _....... ee 2d Thurs. Dewey Hotel Watertown --.. L. B. Smith Roth Block 3d Fridays Utilities Bldg 
FLoripa $ Woodmere ---- Geo. La Salle Westbury ~§  § --2-2ee- 0 owen wwe 
Jacksonville _... M. A. Ladd | Stinson Elec. Co. Ist Tuesday 108 W. Bay St. |] Yonkers --.-.-- Mr. Mayer Manor House Sq Mote. |. ».«cpsends 
ase C. E. Pullen | Pullen-Zohl Co. 9 .2---ee wee nnn Onto 
: Grorcia | ‘ Akron ---.-...-- Harvey Uhl 211 Water St. | Alternate Thurs, 2d Nat. Bk. Bl'g 
Atlanta — — W. C. Drake | Ga. . & Pr.Co. 12:30 Fri. Dafodil Res. ee J. Blumenberg Bellaire Call of Sec’y Bellaire 
n ILt1No1s | oe Canton -------- H. E. Sanders 4th St. & Waln’t} Ist Tues. | Industrial Com. 
t jo ------- J. W. Collins | 179 W. Wash. St 2nd & 4th Wed. | L’mb’men’s Ex. || Cincinnati -----. W. R. Keefer | 939 E. McMillan} Tues. 3 P. M. Cham. of Com. 
| Decatur .-...... E.0. Weatherfo'd| 114 E. Wm. St. Ist Wed. M. C. A. |] Cleveland --.--. Geo. D. Bury Elec. League | Ist & 34 Thurs. Hotel Statler 
Springfield -..... C. A. Meadow | 07 B. AGU. |  cascccne -------- Columbus ..--- ©, A. Robing 9% E. Long St. Every Thurs. Girls Ath’ic Club 
E. St. Louis... C. F. Broderick| 317 E. Bro’dw’r Sat, 2 p. m Arcade Bldg. |] Dayton --.------ 9, J. Osmond 41 Fountain Av.) Ist & 3d Mon. Bldrs. Exchange 
La Salle....._. Ed. Blaine ae Ist & 2nd Tues Post Hall Springfield .-.-- ye eo "> ee On call Various 
EEE sedation John Harbison | 18th & B’dway 2d & 4th Wed, | 21412 No. 6th St. |] Steubenville --- p ‘¢. Hartford -------- lst Wed. Nat. Ex. Bank 
Rock Island____ John Weishar | jst caidas Menthly 8 ff wwcccnncse Toledo ..-......- J. Kelly 16 Huron Bldg.) Ev. Wed. 8 p.m.| 16 Huron Bldg. 
Streator --..... Wm. Schroder | 613 Tyler St. | 9 cnn | www ewe Youngstown --- FF, McBride | Builders Exch. Mon. Noon Y. M. C. A. 
1 INDIANA | OnEcon 
Evansville ..._. 1. A. Welburn | 404 Main St. Ev. Fri. Y. & ¢.. A, Medford --- §. C. Clark (Cal. Ore. Pr.Co. 3d Monday Ars eee 
Y ---------. A. B. Harris | 570 Washington -------- onoee-e- PENNSYLVANIA 
ee --- G. W. Ball | Peoples Bk Bldg. | Ist & 3rd Thurs.| Comm. Club Allentown .-.-- A. W. Hill Bethlehem — Best These, | <enecces 
— J. B. Johnston | West Sth St. | 2d & 4th Mon, Labor Hall Bethlehem ----- mat Ot AS YY Ue ee 
South Bend -... Mr. Moran, Jr. 832 N. St. Louis Ist Tues. B. & T. Ex. Big Catasauqua ----.W. T.Kleppinger  § -------- Last Thursday = -.------ 
Warsaw --__.__ L. F. Meyers 120 E. Market St.| Wed. Ev’g. | = -------- EEE csccncce Cc £. Mees once come gk aa 
; Towa Easton --------| G. E. Hill Bethlehem ES a eee 
Davenport ____- Louie F. Cory | ss cccancee Mon. 6 p. m. Chamber Com. |] Erie ____...----| Earl Stokes Bldrs. Exch. nie Bldrs. Exch. 
t Sioux City -... F. H. Abbot seiliinasial Mon. 6 p. m. Jackson Hotel Lancaster ...--- } A. Deen 434 S. Sheppen 3d "Friday Und’w’t'rs Office 
Waterloo _ .___ H. L. Hileman 600 Bluf St. (| «<------ oo Philadelphia ---| yf. G. Sellers 1518 Sansom St. 2nd ‘thurs. 1518 Samson St. 
Kansas We Pittsburgh ----- Fred Rebels 4th Ave. | Ist Thurs, 4th Ave. 
Topeka ........ H. S. Lee 816 Kansas Ave. Mon. Noon _ Elks’ Club Scranton ------ | A. J. Fowler Bd. of Tr. Bldg.| Tues. Zenke’s 
l Wichita ..______ L. A. Harris 446 N. Main Ev. Tues. 7.30 United Elec. Co. |} St. Marys --- - C £ Bicheec Dubois | 8 IGT BE RS a Ss ae 38 
Kentucky Wilkes-Barre ---| ainbrose Saricks Penn. Pr. Lt.Co.} Tues. Ev’gs | Penn. Pr. Lt.Co 
Louisville _..... Chas. Daubert 921 S. 3rd St 2d, 4th Thurs. B. of T. Bldg. eee al A. E. Harrie E. King St. | 24 & 4th Tues, .-.-.... 
watnceh ------ ~|W.R. Kitterjohn) ........ Last Thurs. = ----=-=- Ruope Istanp | 
OUISIANA Providence ~----. | Herbe >. Hill 35 WestminsterSt| a ee 
’ New Orleans 2. Frank Gacheck 406 Mar. B. Big. 2 P.M. Mon. 406 Mar. B. Big. Soutn .CaRoLina ete C. 
Shreveport .... Percy Elliott Elliott El. Co. Ev'y Monday | —-------- Columbia --.-.- 2. <aies.| Semen, BOT Soe. . aceon 
Maine Greenville -----| — C. DeBruhl ee I ee ee anemia 
Portland ______ N. S. Boothing 222 Middle St. On coll eweannee TENNESSEE | Wednesday 
MarYLAnp . Chattanooga ---./ Carl Schnider 412 Kirby Av. Noons. Manhattan Cafe 
Baltimore ______ Geo. Robertson ._....___ Bi-monthly Soathem Hall |) Knoxville .-.-.- H. M. Moses 615 Market St. Monthly Rwy. Lt. Co. 
Massacuuserts Memphis ------| }. A. Street 285 Madison Av.| Ev. other Wed. Allyn Cafe 
Fitchburg -____- el 1st Mon. Fay Club Nashville ----.- | J. Shannon 8 Ave & Church  ___-...- Tribune Hotel 
Haverhill __.___ H. W. Porter 24 West St. 2d Mon. El. Lt. Sta. Texas | : 
| Springfield _____ Mr. Ayers 103 Rochelle St.|  ---------- Cham. Comm. Dallas --------- H. A. Brewster 409 S. Eway On call 409 S. Eway 
Worcester ____. J. W. Coghlin 259 Main St. 2d Thurs. 44 Front St. El ~~ eonco--- | R. S. Murray 1515 N. Cam’b’ll, Ev. Tuesday | 303 Martin Bldg 
MicHican TAH 
Ct a ae a eee Ev’y oth’r Tues. Post Tavern Salt Lake City--| Gus. Forsberg 69 E. 4th So. Wed. 12:15 p.m. Newhouse Hote! 
IE H. Shaw 613 Lincoln Bldg | Last Thurs. G. A. R. Hall VIRGINIA 
| ae J. Markle 718 S. Saginaw! _-------- oncense _ Lynchburg ----- | W. M. Ellicst Lynchburg Ist. Wed. Local Stores 
Grand Rapids... Henry Romyn 40 Ionia Av.N.W| Tues. Noon Ass'n of Com. || Norfolk -----.-- | K. D. Briggs Arcade Bug. Wednesdays Old Col. Clb. 
Kalamazoo _...| M. Randall Exch. Place | -------- Cham. Com. Richmond ----- | W. A. Cutlett Jeff. @ Grace Sts} -------. | -------- 
ae E. T. Eastman 209 Brewer Arc.| ---------- | 09 ---""----- WASHINGTON | 
MINNESOTA Seattle . --..-- |} Rush McCarger 3d & Madison St! Thursdays Elks’ Club 
_ SS aa D. Ehlert 210 W. Ist St. | Subject to Call! -------- Wisconsin | | 
Minneapolis _.. W. J. Gray 511 S. Third St.| 2d & 4th Mon. Builders’ Exch. |} Green Bay ~..-- | John B. Tingley 223 Cherry St. lst Thurs. Nicolet Bldg. 
| are E. Hoseth 993 Selby Ave. | 2d & 4th Tues. Elk’s Club Milwaukee --... | Thos. W. Nixon 187 Second St.| 2nd Tuesday | Republic’n Hot’! 
Missourt | 6:30 P. M. OGG accesses F. H. Patrick 1545 W. Blvd. lst. Tues. Racine Bldg. 
meas City....; R. L. Hutton 212 Admir'l Blvd| 2d Tuesday University Club CANADA t 
St. Louis ______ | E, Bowman 644 Centu’y Blg. Ist Wed. Am. Hotel TER i. Wh. SS ween, Bi-weekly 
NEBRASKA 3 __ * SE W. E. Lemon The Gringer Co., 2d & 4th Mon.) | Christie Elec. Co. 
Lincoln ....____ G. G. Kingham 142 S. 12th St.| Ist & 34 Mon. | C. of C. Bldg. || Hamilton _..-.. i. 3. Dasnees ole MN. Mise. Gil wwe S| eee. 
Omaha _....___ | E. H. Brown Bldrs. Ex. (1st & 3d Tues.| Builders Ex. Kitchener ‘_.... ee Sr“ ferro Rea 
New Hamrsuime WUD. eccccuvee A.C. McDonald 128 Osgoode St. Mon. 8:00 p.m. ‘Ble Insp. Office 
Portsmouth ....| F. C. Hatch Kittery 2d & 4th Wed.| = -------- St. Catherine...| A. J. Desand Electric Shop | Ist & 3d Wed. |Chamber Comm. 
New Jersey | Toronto --..-.. J. A. McKay 24 Adelaide St. 2d Tues. | id. of Trade 
Atlantic City... F. P. Wright 16 Ohio Ave. Ist Thursday Malatesta Hotel Vancouver .....| R. A. Graham 929 Pender St. | Ev’y Tuesday (425 Pacific Bldg. 
Jersey City.....| Wm. Doellner 843 Bergen Ave.|  _-_------ P. S. Bldg. Windsor -...... A. H. Cook  - 2 i a 
Long ‘Branch _.| Chas. Maggs 462 Bath Ave. | Ist & 3rd Mon.| Comm. Hotel. Winnipeg ----- R. N. Elgar Gen. Elec. Co. |2d & “4th Thurs.| Notre Dame Big. 
Newark ______. | Geo. -E. Davis 23 Central Ave. | Ist Monday | 23 Central Ave. || Niag’ra Penins’r. |W. H. Mackenzie 609 Moy Ave, \ A Pe | waennen--- 






CC — 





























































































































Big Meeting at Pittsfield 


Eastern Division Holds First Convention 
June 14 


The convention of the Association of 
Electragists at Pittsfield. Mass.—the 
first to be undertaken by officials of that 
body who are to hold Divisional con- 
ventions across the country—was a de- 
Members of the Associa- 
tion from almost every state in the East- 
ern Division were in attendance and had 
a share in the profitable discussions 
which took place. 


cided success. 


The morning session of the conven- 
tion, which was held on June 14 at the 
Hotel Maplewood, was devoted to meet- 
ings of the New York State Association 
of Electrical Contractors and Dealers 
under the chairmanship of F. A. Mott 
of Rochester, N. Y. 

On account of the joint meeting with 
the New York State Association mem- 
bers from the Empire state attended in 
large numbers. A special Pullman car 
was chartered to transport the delega- 
tion from New York City. It left short- 
ly after midnight on the day preceding 
the convention, and the return trip was 
made immediately after the festivities. 

The present officers of the state asso- 
ciation were reelected as follows: F. 
A. Mott, Rochester, chairman; H. F. 
Janick, Rochester, secretary; J. F. 
Burns, Schenectady, treasurer. The lat- 
ter reported something like $2,500 in 
the treasury, and the secretary's report 
showed that 180 members had paid dues 
up to date. 

Such good weather prevailed that 
many motored to the big affair from 
all parts of the surrounding country. 
Excellent garage facilities were pro- 
vided near the headquarters hotel. 

The first session of the convention 
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was held in the ballroom of the hotel 
in the afternoon. The opening talk 
was made by President James R. Strong, 
who presided. Charles L. Edgar. presi- 
dent of the Boston Edison Illuminating 
Company, followed with a paper en- 





Showing How the Lightning Struck the 
Miniature Church 


titled, “Selling Electrical Service.” Mr. 
Edgar’s talk was illustrated with ap- 
propriate slides, showing the splendid 
work his company has done in the way 
of publicity. J. J. Caddigan, one of 
Mr. Edgar’s able assistants, presented 
a motion picture which he prepared for 
selling electrical service to the residents 
of the territory which the company 
serves. “Service After the Sale” was 
the title of a talk given by Miss Alice 
Carroll of The Society for Electrical 
Development. She told the electragists 
how they should render service to the 
customer and assure satisfaction rather 
than simply strive for a greater volume 
of sales. 

A feature of the meeting was the ad- 
dress made by Commissioner Charles 


L. Eidlitz of New York City entitled, 


Attendants at the Eastern Division Convention Were Photographed at the Entrance Gate of the General Electric Com- 
pany’s Pittsfield Plant Where They Witnessed the Ne’er to be Forgotten High Voltage Demonstration. 
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“Back to Quality, Sane Costs and Fair 


Dealing.” This address is published 
on another page of this issue. Laurence 
W. Davis, director of Promotion and 
Development of the A. E. I., gave a 
splendid talk in his usual style on “Es. 
timating and Selling the Job.” 

After adjournment the new labor sec- 
tions of the A. E. I. held meetings, the 
Union Section being addressed by E. F, 
Kloter, representative of the I. B. E. 
W. 

The Open Shop Section decided to 
organize a Divisional Section and en- 
deavor to enlarge their membership so 
that they could attend the annual con. 
vention at Washington, D. C., next Oc. 
tober with a strong delegation. The 
officers elected at this meeting of the 
Eastern Division of the Open Shop Sec- 
tion were as follows: Joseph G. Cros- 
by, Philadelphia, chairman; J. W. 
Coghlin, Worcester, Mass., secretary; 
and Fred Newman, executive commit- 
teeman. 

A banquet, with singing between 
courses, was held in the evening, with 
dancing after until midnight. 

Immediately following the luncheon 
automobiles and busses carried the con- 
vention attendants to the Pittsfield plant 
of the General Electric Company. There 
they witnessed a demonstration of some- 
thing that resembled the infernal re- 
gions, chained lightning, thunder bolts, 
and everything. It was a high voltage 
exhibition and held the audience spell- 
bound when two millions volts were 
sprung all at once. 

The two million volt flash, in which 
was concentrated for the fraction of a 
second the enormous force of ten mil- 
lion horsepower, was directed against 
a miniature village specially con- 
structed on the floor of the laboratory 
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for these demonstrations. The village, 
however, was unharmed, due to the pro- 
tective devices with which it is equip- 
ped. Each of the visitors carried away 
with him a small block of wood, split 
by an artificial lightning bolt, as a 
souvenir. 

The generation of electricity at a 
voltage of two million affords an ex- 
ceptionally awe-inspiring yet beautiful 
spectacle. When a demonstration is to 
be given, all lights in the laboratory 
are switched off and three huge trans- 
formers wound with one hundred miles 
of wire grounding in a tank contain- 
ing forty thousand gallons of oil, step 
up the current to the enormously high 
voltage attained. As the tension 
creases a peculiar droning humming 
sound gains in intensity and the con- 
ducting wires begin to glow in lavender 
points. The hissing sound caused by 
the leakage of current at high tension 
into the atmosphere is augmented. 

At points on the rods on the tower, 
twisting lavender tongues leap out into 
the air. Then white forks of light shoot 
through the air again from point to 
point in undulating lines. Finally, 
with a blinding flash and a loud report 
the current leaps a gap of about fifteen 
feet and strikes the target. 

In witnessing this demonstration the 
visitors had the opportunity of seeing 
something that has not only enlisted 
the keen interest of engineers the world 
around but has attracted the interest 
and attention of laymen everywhere. 

Those attending were conveyed from 
the convention hotel to the plant and 
return by busses, the trip through the 
plant and laboratory being in charge 
of G. G. Jeter of the Pittsfield Works 
of the General Electric Company, as- 
sised by R. J. Heaney, manager of fan 
sales, and G. S. Miller, acting manager 
of transformer specialty sales. W. C. 
Deterling and R. F. J. Cullen of the 
New York office of the company were 
also in Pittsfield assisting in the com- 
pany’s program of entertainment. 


A. E. I. Officials on Move 
Will Start on Western Tour After Holding 
Big Meeting in East 
The second Divisional convention 
will be held at the Hotel Sherman in 
Chicago on July 12. After luncheon 
at noon members of the Glad Hand 
Committee will be introduced as fol- 
lows: J. N. Pierce, Chicago; H. E. 
Brauns. Milwaukee; A. B. Harris, Gary; 
M. H. Hansen, Toledo; and H. T. Spier, 

Battle Creek. 


Convention sessions will take place 


in- 
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in the Crystal Room of the hotel, and 
President James R. Strong will pre- 
side. Walter H. Morton, Sanborn Elec- 
tric Company, Indianapolis, will be the 
first speaker, and his topic will be, 
“The Problem of Retail Distribution.” 
He will be followed by Stanley A. Den- 
nis, editor, Electrical Retailing, whose 
subject is, “Dollars and Sense in Re- 
tailing.” “Service After the Sale” will 
be presented by Miss Alice Carroll of 
The Society for Electrical Development, 
and L. D. Grey, president of the Elec- 
trical Contractors’ Association of Chi- 
cago will talk on “The Ethics of Esti- 
mating.” 

“The Eidlitz Plan” is the subject 
which has been assigned to President 
Strong, who will lead the discussion as 





Join the S. E. D. 


Every electragist knows the far 
reaching value of the work of 
The Society for Electrical Devel- 
opment not only in broadly pro- 
moting the interests of the indus- 
try internationally but as a direct 
means of helping him sotve his 
individual problems. 

Read on other pages of this 
issue about the arrangement 
through which an electragist may 
become a member of the Society 
at a greatly reduced rate of dues. 











chairman of the executive committee of 
the Electrical Contractors’ Association 
of New York City, which position he 
also holds. Director Davis will dis- 
cuss “Estimating and Selling the Job.” 

At seven o'clock a banquet will be 
held, also in the Crystal Room. L. D. 
Grey will act as toastmaster, and the 
address of the evening will be made 
by President Strong. 

The nationwide trip will be resumed 
immediately after the Chicago meeting 
by President Strong and Director Davis: 
Arriving in Omaha on the afternoon 
of the following day, July 13, a dinner 
meeting will be held there. This will 
be the convention of the Central Di- 
vision of the Association, and while 
the program could not be announced at 
the time of going to press, it is ex- 
pected that a number of prominent 
men in the industry will address the 
meeting and lead the discussions in ad- 
dition to the A. E. I. officials. 

On July 16 electragists and other 
contractor-dealers of the Mountain Di- 
vision will gather in Denver to hear 
the A. E. I. men. The meeting here 
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will take place at the Albany Hotel 
and will begin by a luncheon at noon. 

Everybody is assured of a good time 
on the social side of the affair as it is 
understood that some unique features 
of entertainment are to be provided by 
the Glad Hand Committee, whose mem- 
bers are: John W. Hancock, Clark 
Rider and D. D. Sturgeon. John F. 
Greenwald, publicity manager of the 
Mountain States Telephone & Telegraph 
Company, is to make a leading address. 

A further schedule of the conventions 
and meetings is as follows: 


Omaha.—The party will arrive in Omaha 
for a dinner meeting on July 13. States in- 
cluded: Minnesota, Iowa, Missouri, Kansas, 
Nebraska, North Dakota and South Dakota. 

Denver.—On July 16 electragists of the 
Mountain Division will gather in Denver to 
hear the Association officials. Luncheon and 
dinner will be served. Here are the Mountain 
Division States: Idaho, Montana, Wyoming, 
Utah, Colorado and New Mexico. 

Salt Lake City—A dinner meeting will be 
held in Salt Lake City on July 18. On the 
following morning the officials leave for Los 
Angeles. 

Los Angeles——A meeting will be held here 
on July 20, the party leaving the following 
morning for the next stop. Contractor-dealers 
who attend the meeting in Los Angeles will be 
representative of the southern half of the 
Pacific Division. 

San Francisco.—Here it is expected a rous- 
ing all day meeting will take place on July 
23 by reason of the numerous contractor- 
dealers located in this tercitory, which also is 
in the Pacific Division. 

Portland.—From San Frauciseo the party 
will go to Portland where another all day 
meeting will be held on July 25. A large 
number of contractor-dealers of the Pacific 
Division north will probably be in attendance. 

Seattle—Leaving Portland on the morning 
of July 26 the party intends to arrive in 
Seattle in time for a dinner’ meeting on the 
same day, and all of the northern part of the 
Pacific Division who cannot attend the meet- 
ing in Portland are urged to be at this one. 

Vancouver—On July 27 the party is ex- 
pected to arrive in Vancouver in time for a 
luncheon and afternoon meeting. This will 
be known as the Western Canadian Division 
convention, but contractor-dealers in prov- 
inces outside Vancouver may find it more 
convenient to attend the meetings following 
in Canada. 

Calgary.—The return trip from Calgary will 
be made by President Strong alone, as Mr. 
Davis will carry on a follow up work back 
from Vancouver for a period of several weeks. 
Arriving at Calgary on July 30,.a dinner meet- 
ing will be held. 

Regina.—On August 1 a luncheon meeting 
will take place at Regina. 

Winnipeg—A luncheon meeting will take 
place at Winnipeg on August 2. 

Minneapolis—A luncheon meeting will be 
held in Minneapolis on August 3 and a din- 
ner meeting that evening in St. Paul. 

St. Paul—On August 3 a dinner meeting 
will be held in St. Paul where tl.e trip will 
officially end, President Strong leaving at 
midnight for New York. 


After the annual convention of the 
Association of Electragists in Washing- 
ton during the week of October 8 a 
southern trip is planned to be under- 
taken by President James R. Strong and 
Director Laurence W. Davis. Accord- 
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ing to a tentative schedule most if not 
all of the conventions are to take place 
throughout the month of November and 
in a circle of cities from Atlanta all 
the way to Indianapolis. Complete de- 
tails of the itinerary will be published 
in THE ELectracist from month to 
month as they are announced. 


Long Island Outing 


The annual dinner of the Nassau- 
Suffolk Association of Electrical Con- 
tractors and Dealers was held at 
Patchogue, Long Island, on June 13. 
The well known Mascot House was 
headquarters for the occasion, and over 
one hundred member and non members 
were in attendance. 

A luncheon at noon started off the 
festivities. The afternoon was devoted 
to various forms of field events, one of 
the biggest attractions being a_ ball 
game between the contractors and job- 
bers. On the contractors’ team were: 
Catcher Patsy, Pitcher Robinson, and 
Weeks, Seaman, Geisler, Reynolds. 
Brown, Murphy. and Titus. The play- 
ing force of the jobbers was made up 
as follows: Catcher Collins, Pitcher 
Buell, and Halsted, Blindermann, Mul- 
ford, Finn, Leek, Baker, and Berger. 
Of course the contractors won—12 to 
10. 

At the dinner so many balloons, rolls 
of paper streamers and paper caps were 
distributed that many had considerable 
trouble in digging under this mass of 
debris in order to find the eats. But 
once the edibles were discovered—Oh 
Boys! Little neck clams were served 
with drip pan missing, the celery 
wasn’t grounded, nor the olives proper- 
ly fused. Steamed clams had knockout 
holes that weren’t plugged, and some- 
body found that the clam broth had 
not been mounted on a slate base. 
Broiled weak fish was tiptop as the 
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buss bars were not properly separated. 

Other portions of the menu were 
cooked as follows: Lobster, joints not 
soldered; mayonnaise sauce, rubber 
tape missing; half broiled chicken, de- 
ficient thickness of insulation; French 
fried potatoes, concealed work not ap- 
proved; peas, not properly supported; 
ice cream, drip loops missing; cake, 
without wattage; and coffee, not suf- 
ficient carrying capacity. But every- 





It Pays to be a Financial Secretary—Bill 
Aldrich Says So 


thing tasted good nevertheless, and 
when it was all over somebody an- 
nounced that the menu would be rein- 
spected next year. 

At the close of the dinner, Tom 
Chantler of the Society for Electrical 
Development told about the new tie in 
between that body and the Association 
of Electragists, explaining the benefits 
to be enjoyed through the joint mem- 
bership arrangement. Literature was 
distributed, and it was evident that all 
were in full accord with the idea. The 
only other speaker was a representative 
from the Radio Corporation of America 
who spoke on the development of radio 
and its commercial outlook from the 
electragist’s point of view. 

It was reported that fourteen new 
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members were taken into the Associa. 
tion. The officers elected for the ep. 
suing year are as follows: Hiram VY, 
Cosby, Woodmere, president; Adolph 
Guldi, Southampton, vice-president; 
William Aldrich, Patchogue, financial 
secretary; Edwin M. Seaman, Mineola. 
secretary; and George W. Lascelle, 
Westbury, treasurer. 


Electrical Board of Trade of 
New York 


All Branches Are Included in New Or. 


ganization 


On the first of last month there came 
into being an entirely new organization 
in New York City. For some time 
committees had been at work devising 
ways and means of bringing together 
all the various interests of the elec. 
trical industry into one body and now 
the task is accomplished. 

The title of this new local associa- 
tion is the Electrical Board of Trade 
of New York. Its officers are as fol- 
lows: Arthur Williams, New York Edi- 
son Company, president; Charles L. 
Eidlitz, who was the first president of 
the National Contractors’ Association, 
is chairman of the Governing Board; 
and Walter J. Drury, Western Electric 
Company; Theodore Beran, General 
Electric Company; and W. Creighton 
Peet, past chairman of the National As. 
sociation, now the Association of Elec- 
tragists, are the vice president. J. P. 
Ryan and John Macintyre, respectively 
are treasurer and secretary. 

The following preamble of the con- 
stitution sets forth some of the pur- 
poses of the new body. 

“The fundamental principle underly- 
ing the growth and development of the 
Electrical Industry is that of giving an 
adequate and satisfactory service to the 
public. The electrical industry, be- 


The Contractors—on Left—Lined up with the Jobbers at the Annual Nassau-Suffolk Outing to Show How Good a Good Ball 


Team Can Look Before Going in to Do Battle. 


The Former Team Won, of Course, With a Score of 12 to 10 
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cause of the peculiar character of its 
service, is made up of several distinct 
elements or branches. These branches 
include, broadly, public service com- 
panies, manufacturers, distributors or 
jobbers, retailers and contractors en- 
gaged in installation work. 


“Tt is obvious that a codrdination of 
the activities of these several branches 
will result in less duplication of effort 
and more intelligent codperation in 
serving the public in an economic and 
satisfactory manner. It is with this ob- 
ject in mind that the several branches 
of the electrical industry do establish 
the following constitution and bylaws 
as a code of procedure in carrying out 
its purposes herein set forth.” 


Section two of the constitution out- 
lines the objects, as follows: 

“The objects of the Electrical Board 
of Trade of New York shall be to pro- 
mote generally the interests of the elec- 
trical industry. To deal with problems 
concerning or affecting the industry. 
To be the central organization and 
headquarters for the entire electrical 
industry of the City of New York and 
territory hereinafter mentioned. 

“To promote the growth of the in- 
dustry, through the codrdination of ef- 
fort in the rendering of more extensive 
service to the public, based on the con- 
viction that the most efficient service 
will elevate the industry to a plane that 
its usefulness deserves. 

“Its activities shall be directed only 
along constructive lines within the in- 
dustry by the encouragement of sound, 
ethical and progressive business meth- 
ods. 

“The Electrical Board of Trade of 
New York shall not, however, in any 
way deal with prices nor shall it foster 
combinations or agreements in restraint 
of trade. 

“To create a spirit of mutual respect 
and coéperation between all branches 
of the electrical industry with a view 
of systematizing and improving condi- 
tions and practices as approached from 
the viewpoint of those individuals, 
firms or corporations engaged in any 
branch of the original production, in- 
stallation or supplies of any nature, 
hot only in the electrical and general 
field but in the home; such work to 
include the education of the general 
public as to the benefits to be derived 
therefrom.” 

Offices have been opened in the Archi- 
tests’ Building, 101 Park Avenue, New 
York City, and the new organization is 
already beginning to function. 
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Union Section Organized 
Meets in Washington, Adopts Constitu- 
tion and Elects Officers 
On April 30 a meeting was held at 
the Hotel Washington in Washington, 
D. C., for the purpose of organizing the 
Union Shop Section of the Association 
of Electragists—International. This 
meeting was attended by members from 
seven states and the District of Colum- 

bia. 

L. K. Comstock acted as chairman, 
and J. P. Ryan, secretary. A draft of 
the constitution which had been pre- 
pared by the committee was submitted 
and acted upon section by section and 
unanimously adopted. 





Your Direct Help 


There are times when you need 
informative reference books— 
ammunition for advertising and 
selling campaigns—statistical data 
showing where markets exist— 
and lots more information just of 
this kind. 

The Society for Electrical De- 
velopment has .all such direct 
helps for you. You cannot af- 
ford longer NOT to be a mem- 
ber of this body. Reasons why 


are given elsewhere. 











The next order of business was the 
appointment of a committee of three 
consisting of J. C. Hatzel and J. P. 
Hall of New York, and Howard P. 
Foley of Washington for the purpose 
of nominating officers. The following 
nominations were submitted by the 
committee : 

Chairman, L: K. Comstock. New 
York; vice chairman, L. D. Grey, Chi- 
cago. Board of directors: Eastern Di- 
vision, A. J. Hixon, Boston; Great 
Lakes Division, J. A. Kelly, Cleveland; 
Mountain Division, E. H. Eardley, Salt 
Lake City; Pacific Division, Peter 
Decker, San Francisco. Members at 
Large, W. C. Peet, New York; Howard 
P. Foley, Washington, and W. H. Ochil- 
tree, Pittsburgh. On motion, the sec- 
retary was instructed to cast one bal- 
lot for the election of officers and di- 
rectors. 

The next order of business was the 
enrollment of members in the Union 
Section, eighteen applications being re- 
ceived. Following is a draft of the 
constitution adopted: 

PREAMBLE 


The vital interests of the Public, and of 
Employee and Employer in industry are insep- 
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arably bound together. All will benefit by a 
continuous peaceful operation of the industrial 
process and the devotion of the means of pro- 
duction to the common good. 


ARTICLE I 

Section 1. This organization shall be called 
the UNION SHOP SECTION of the Associa- 
tion of Electragists, International. 

Section 2. This section is organized under 
the provisions contained in Article VIII of the 
Constitution of the Association of Electragists, 
International. Nothing in this Constitution 
shall be construed as in any way conflicting 
with the Constitution or By-Laws of said Asso- 
ciation, nor shall any action be taken by this 
Section contrary to the spirit and intent of the 
Constitution and By-Laws of said Association. 

ARTICLE Il 

Section 1. The objects of the Union Shwp 
Section are: To deal with and enter into joint 
support of the Council on Industrial Relations 
for the Electrical Construction Industry, er- 
ganized under the authority of the Association 
of Electragists, International, and the Inter- 
national Brotherhood of Electrical Workers; 
to collect data pertaining to labor problems; 
to distribute among its members such infor- 
mation on labor problems and other related 
subjects, as may be available and of value to 
its members. 


ARTICLE Ill 

Section 1. This section shall be guided in 
all of its operations and activities by the fol- 
lowing principles: 

(a) The facilities of the electrical industry 
for service to the public will be de- 
veloped and enhanced by recognition 
that the overlapping of the functions of 
the various groups in the industry is 
wasteful and should be eliminated. 

(b) Close contact and a mutually sympa- 

thetic interest between employee and 
employer will develop a better working 
system, which will tena constantly to 
stimulate production while improving 
the relationship between employee, em- 
ployer and the community. 
Strikes and lock-outs are detrimental 
to the interests, alike of employee and 
employer and the public and should be 
avoided. 
(d) Agreements or understandings which 
are designed to obstruct directly or in- 
directly the free development of trade, 
or to secure to special groups special 
privileges and advantages, are subver- 
sive ot the public interest and cancel 
the doctrine of equality of rights and 
opportunity, and should be condemned. 
‘Lhe public interest is conserved. hazard 
to life and property is reduced, and 
standards of work are improved by fix- 
ing an adequate minimum of qualifica- 
tions in knowledge and experience as a 
requirement precedent to the right of 
an individual to engage in the elec- 
trical construction industry, and by the 
rigid inspection of electrical work, old 
and new. 

(f) Public welfare, so well as the interests 
of the trade demands that electrical 
work be done by the electrical industry. 

(g) Cooperation between employee and em- 
ployer acquires construetive power, as 
both employees and employers become 
more completely organized. 

(h) The right of employees and employers 
in local groups to establish local wage 
scales and local working rules is recog- 
nized and nothing herein is to be con- 
strued as infringing that right. 


ARTICLE IV 


Section 1. Membership in this section shall 
consist of electragists who are members of the 
Association of Electragists, Ixternational, and 
who employ Union labor. 
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Section 2. Applications for membership 
shall be acted upon by the Executive Com- 
mittee. Any applicant shall be declared 
elected, when he has received an affirmative 
vote of a majority of the Executive Commit- 
tee, 

ARTICLE V 

Section 1. The officers of this section shall 
consist of a Chairman, and Vice Chairman. 
both of whom shall be -elected as hereinafie: 
described. 

Section 2. The terms of office of these of- 
ficers shall be one year, and unti! their suc- 
cessors are elected. 

ARTICLE V1 

Section 1. The Chairman shail preside at 
the meetings of the Section. and with the 
Secretary shall approve warrants for the pay- 
ments of bills, drawn on the Treasurer of the 
Association of Electragists, International. 

Section 2. The Secretary shall be chosen 
by the Executive Committee to serve subject 
to their approval and his compensation shall 
be fixed by such committee. 

Section 3. The Secretary shall collect the 
dues from the members and forward same to 
the International Treasurer. He shall sign 
warrants for the payment of section bills and 
forward them to the International Treasurer 
when approved by the Chairman, and shall 
render a quarterly report to the Executive 
Committee of the Section, and perform such 
other duties as may be delegated to him by 
the members at a general meeting or by the 
Executive Committee. He shall serve as Sec- 
retary to the Board of Directors and Executive 
Committee. 

Section 4. The Secretary shall furnish a 
bond of an amount to be determined by the 
Executive Committee for the faithful per- 
formance of his duties. The cost of such bond 
shall be paid by the Section. 


ARTICLE Vil 

Section 1. The annual meeting of this 
Section shall be held at the same time and at 
the same place as the Annual Convention of 
the Association of: Electragists, International. 

Section 2. Special meetings of this Section 
may be called by the Chairman when and if 
approved by vote of the Executive Committee. 
Notice of such special meeting shall state the 
object for which the meeting is called and 
shall be mailed by the Secretary at least j0 
days prior to the date of the meeting, and no 
other business shall be transacted at such 
meeting. 


THE ELECTRAGIST1 


{RTICLE Vill 


Section 1. The management of this Section 
shall be vested in a Board of 13 directors 
consisting of a Chairman, a Vice Chairman. 
one representing each of the eight divisions 
of the International and three at large, all of 
whom shall be elected at the organization 
meeting to serve until the first annual meet- 
ing. At the first annual meeting and at each 
annual meeting thereafter the Board shall be 
elected to serve one year and until their suc- 
cessor shall be elected. 

Section 2. The Board of Directors shall 
appoint from its number four (4) members, 
who together with the Chairman shall consti- 
tute the Executive Committee. 

Section 3. The Executive Committee shall 
have the complete direction of the affairs of 
this Section between meetings of the Board of 
Directors. 


New York Outing 
\ big time is contemplated by the 
members of the Independent-Associated 
Electrical Contractor-Dealers of New 
York City—the largest local organiza- 
tion of electrical contractors and deal- 


TO-DAY 


‘ Ev eM dition 
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The Louis D. Rubin Electrical Company, Charleston, South Carolina, Found This a Very Profitable Way to Tie up its Win- 
dow Display With a Recent Fan Drive 
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their 


ers in the country—on annual 
summer outing which is to take place 
at Oakwood Arms, Staten Island, on 
the 14th of July. 

All sorts of entertainment is plan. 
ned for the afternoon after the dinner 
at 2:30, a ball game and foot races be. 
ing the major attractions. Appropriate 
prizes will be given to those who are 
lucky enough to get them. A. New. 
burger is in charge of arrangements. 
This is the nineteenth yearly affair to 
be staged by this group whose officers 
are as follows: 

Harry Hanft, president; L. Freund, 
first vice president; L. C. Mae. 
Nutt, second vice president; A. Lincoln 
Bush, acting secretary; Alfred White- 
ley, treasurer; Charles Montagriff, 
financial secretary; and S. J. O’Brien, 
sergeant at arms. 

Do not forget the time and _ place. 
Just get up early on the morning of 
Saturday, July 14, and follow the 
crowd. 


Southwest League Formed 
Through the efforts of J. R. Longino, 


state chairman for Mississippi of the 
Sectional Joint Committee for Busi- 
ness -Development recently formed in 
the southwestern geographic division of 
that committee—comprising the states 
of Oklahoma, Texas, Mississippi, 
Louisiana and Arkansas— and W. E. 
Clement, its general chairman, the elec- 
trical men of Jackson, Miss., have 
formed an electric league. 

At a dinner of contractors and deal- 
ers held in Jackson sometime ago, Mr. 
Longino explained the Joint Committee 
movement and outlined the work being 
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done by the sectional organization in the 
division, and urged the local men to or- 
ganize. The idea was well received and 
steps were taken at once to start a 
league. The forms of organization used 
by electrical men in several cities have 
been studied with a view to selecting 
the one most adaptable to Jackson. 


Big Meeting of N. E. L. A. 


Electrical Representatives From All Parts 
of Country Attended Annual Affair 


The convention of the National Elec- 
tric Light Association held in New 
York City from June 4 to 8—the forty- 
sixth annual meeting—was believed to 
be the biggest gathering ever recorded 
in the history of that Association. Not 
only were electrical -men, representing 
the foremost interests of the industry in 
the country in attendance throughout 
the duration of the proceedings, but 
many nationally and _ internationally 
known figures outside of the etectrical 
industry were among the enthusiastic 
audience which listened to some of the 
most important business ever taken up 
by an electrical organization. 

There were twenty-one business ses- 
sions. including the meeting of the pub- 
lie policy committee of the Associa- 
tion. Most of the sessions were held in 
the headquarters hotel, the Commodore, 
but a number had to be held at the 
Biltmore Hotel on account of the great 
number in attendance. The public pol- 
icy committee met in Carnegie Hall on 
Thursday evening, June 7, the proceed- 
ings of which were broadcast by radio 
simultaneously from four stations lo- 
cated many miles apart. 

The program was greatly diversified, 
and all subjects were of such unusual 
importance that every moment of the 
convention was utilized most advanta- 
seously. The morning sessions were 
called to order promptly at 9:30 and 
the afternoon sessions at 2:15, except 
on the first day when four sessions 
were forced to convene in parallel. 

The convention was welcomed to the 
tity by Mayor John F. Hylan. In his 
ening address President Frank W. 
Smith gave a survey of general condi- 
tions throughout the country and their 
eect on the electrical industry. In his 
pinion the outlook for the electric 
light and power business is exceedingly 
omising. Electrical output, he said, 
tas doubled every five years for the 
past three five year periods. He con- 
tinued : 

“Power is essential to industry, and 
he growth in physical volume of pro- 
duction at present indicates a rate of in- 
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dustrial recovery almost without paral- 
lel in American business. He cited a 
great increase in the amount of money 
raised by the electric light and power 
companies for all purposes early this 
year over a corresponding period a year 
ago. He said the figures of the output 
of electrical energy is even more im- 
posing. 

M. H. Aylesworth, executive man- 
ager, outlined a plan for better public 
relations through a nationwide survey 
to be made under the auspices of the 
Association. The convention voted that 
the plan be made effective at once. The 
purpose of the survey will be to in- 
spect each customer’s equipment at 
some time during the year to determine 
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whether the service is satisfactory or 
not, to receive suggestions for its pos- 
sible improvement, and to ascertain 
what appliances are in the household, 
and if all of these are not in use, the 
reasons therefore. 

In reviewing the work of the public 
relation section, Chairman H. T. Sands. 
who was elected fourth vice president, 
pointed out that central stations have 
not been spreading the gospel of the 
electricity as they should, and urged a 
remedy for this situation. 

Oliver R. Hogue, chairman of the 
commercial section, pointed out the fact 
that the central station’s opportunity 
to increase its income has never been 
better than at the present time. 

A detailed analysis of the profit and 
loss entailed in the appliance merchan- 
dising business of eleven companies 
covering the first three months of this 
year was presented by John F. Gil- 
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christ, chairman of the 
policy commitee. 
sented elsewhere 

The following officers were elected: 
President, Walter H. Johnson, Phil- 
adelphia Electric Company; first vice 
president, John A. Britton, Pacific Gas 
& Electric Company; second vice presi- 
dent, J. E. Davidson, Nebraska Power 
Company, Omaha; third vice president, 
R. F. Pack, Northern States Power Com- 
pany, Minneapolis; fourth vice presi- 
dent, H. T: Sands, Charles H. Tenney 
& Company, Boston; treasurer, Walter 
Neumuller, New York Edison Com- 


pany. 


merchandising 
This report is pre- 
in this issue. 


Pawtucket Electric Home 


Exhibit Which Was Postponed Held From 
June 11 to 30 


Under the name of the Home Prac- 
tical the Pawtucket Electrical Home 
opened on June 11 and continued open 
to June 30th. On June 6 for the pur- 
pose of arousing. greater enthusiasm 
among the Pawtucket members of the 
Electric League and to secure volun- 
teers as attendants at the home through- 
out the period it was open, a noonday 
luncheon was held in Pawtucket. 

There were nineteen men in attend- 
ance and after announcing that the an- 
nual meeting and dinner of the league 
would be held in Providence on the 
14th, H. E. Dawson, secretary of the 
league, explained the details of open- 
ing and conducting the home. He 
pointed out the advantages of members 
of the league volunteering as attendants 
and demonstrators at the home. This 
saves the money that would have to be 
paid to attendants if they were hired 
and it also gives the electragists an op- 
portunity to come into closer contact 
with the people they serve. 

As a result of this meeting enough 
volunteers were secured to take care of 
the demonstrating for the entire period 
the home was open. As a matter of fact 
an enthusiasm for the home was aroused 
that probably could not have been 
aroused in any other way. This ex- 
perience indicates the value of preced- 
ing the opening of the home with a 
dinner or a luncheon at which all those 
directly interested in it come together. 
talk over details and make plans. More 
will turn out to a dinner or a luncheon 
than will to a meeting where no refresh- 
ments are served, and this is especially 
the case if the dinner is provided by 
the league and no charge made for it to 
the individual members. 

Not only was this dinner effective in 
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arousing more interest in the home but 
at it several tickets were sold for the 
annual dinner and meeting. Therefore 
it resulted not only in promoting the 
home but also the annual dinner of the 
league. 

On the Saturday before the Paw- 
tucket Home opened, the Pawtucket 
Times issued a special six page section, 
the front page of which was taken by 
the League and the back page by the 
local members. This publicity went a 
long way towards starting the home off 
with a large attendance. 

The home, located between two car 
lines, was easy to reach. On the main 
car line the real estate man who built 
the house erected a large sign 24 by 
30 feet in size. A special sign adver- 
tising the home was painted on oil cloth 
with which the painted sign of the real 
estate man was covered and this sign was 
illuminated at night with flood lights 
mounted on an electric light company 
pole nearly opposite. The central station 
also installed lamps on every pole from 
the main highway to the house and with 
these lighted at night there was a vir- 
tual white way from the highway to the 
home. On each of two poles in front 
of the home a flood light was installed 
which when lighted made the home stand 
out at night in such a manner as to at- 
tract the attention of everyone passing 
in that vicinity. 

This, the second home of the league, 
promises to arouse enough interest 
among the members to make such af- 
fairs much more frequent. The prob- 
ability is that there will be more elec- 
tric homes this year. They are prov- 
ing their effectiveness as a sales me- 
dium. 

In addition to the newspaper adver- 
tising used, all members of the league 
were provided with wind shield stick- 
ers for their automobile and with in- 
vitation cards to pass out to their cus- 
tomers. Cards on the front of the trol- 
ley cars were also used. 


Holds Big Dinner 


First of Such Affairs to Take Place in 
Providence by Rhode Island League 


On the evening of June 14 at the 
Turk’s Head Club in Providence the 
Rhode Island Electrical League held 
the first big dinner where local talent 
was depended upon throughout for 
both speakers and entertainment. A 
partial list of those who sat at the head 
table indicates that the League has a 
good deal of talent among its mem- 
rhip. 
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There was E. A. Barrows, president 
of the Narraganset Electric Lighting 
Company; Frederick W. Bliss, chiet 
crier of the Town Criers—the local ad- 
vertising club—vice president of the 
Providence Engineering Society, south- 
eastern New England sales manager of 
the Edison Lamp Works, and associate 
member of the League; Hebert Ayres of 
the Boston Electric Company. Provi- 
dence, and vice president of the Kiwanis 
Club of Providence; and F. A. Boss of 
the Boss Electric Supply Co., president 
of the League. There were also at this 
table: A. H. Alcott, manager of the 
Electric Shops of the Narraganset Elec- 
tric Lighting Company, and member of 
the council of the Town Criers; Roger 
Gordon, sales manager of the Black- 
stone Valley Gas and Electric Company, 





Get in on This 


If you have wanted to join The 
Society for Electrical Develop- 
ment but did not think you could 
afford it—Get in on this!: 

Through a special arrangement 
with the Association of Electra- 
gists, contractor-dealers by be- 
coming A. E. I. members may 
take out and S. E. D. membership 
at a greatly reduced figure. Don’t 
fail to read the announcements on 
other pages telling about this im- 
portant opportunity. 











Pawtucket; S. E. Choquette, merchan- 
dising manager of the same company; 
and Harry Burnham, electrical inspect- 
or of the city of Pawtucket. 

In opening the meeting Mr. Boss 
spoke of the wonderful development 
that has taken place in the industry as 
a whole. He placed the development of 
the central stations at the head of the 
list, a development that has been 
brought about in no small measure 
through the close coéperation that has 
existed between central stations. Sec- 
ond in the list he placed the manufac- 
turers. Their development has been 
great but not quite so great as that of 
the central station, and it was the opin- 
ion of Mr. Boss that this was due to 
the failure to codperate with each other 
to the extent that the central stations 
have with each other. Next in the list 
came the jobbers and last of all the 
contractors and dealers. 

He stated that the contractors and 
dealers have not developed to the same 
extent that the central stations or manu- 
facturers have. and gave as the cause 
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failure to enroll enough small contract. 
ors and dealers in leagues organized for 
the express purpose of developing the 
business of these men. He expressed 
the opinion that there was too much 
antagonism manifest and that it has 
been the same story for the past twenty 
years. 

He then introduced H. E. Dawson, 
secretary of the League, who spoke of 
the wonderful success being experienced 
with the Pawtucket: electrical home, 
1,100 people having visited it during 
the first three days, and the Pawtucket 
members of the League spending time 
themselves in the home to explain elec. 
tric wiring and appliances, thus doing 
away with the necessity of hiring dem. 
onstrators and at the same time giving 
the visitors more information than they 
could get from hired demonstrators. 

He then announced that he had been 
appointed as acting secretary of the 
Master Electricians’ Association for the 
purpose of holding a joint outing of the 
League and this association on August 
14th at the Hummocks. Albert 
Walker is chairman of the outing com. 
mittee and Fred Brown and L. Baxter 
are the other two members of it. 

Following Mr. Dawson came Harry 
F. Burnham, the new electrical in- 
spector of Pawtucket, R. I. The ordi- 
nance which created this position was 
recently passed and became effective 
June Ist. It calls for the licensing of 
electricians and contractors, for bonds 
to protect the city against suits, for the 
issuing of permits before work is done 
and to the central station before meters 
are set, and an inspection of each job 
by the city. There are class A and class 
B licenses. The contractor who has a 
place of business falls in class A. Class 
B is for mills which employ competent 
electricians to do electrical work on the 
premises and the license is issued to the 
mill, permitting it to do electrical work 
in its plant and on its property only. 

The main talk of the evening was 
given by E. A. Barrows, president of 
the Narraganset Electric Lighting Co. 
He emphasized the fact that the elec 
trical industry is a young industry but 
now there is invested in it the vast sum 
of five billion dollars. To help visual- 
ize what this amount of money means. 
he stated that it would build a $5,000 
home for every person in Boston. It 
would build a railroad from San Frar- 
cisco to New York ai $20,000 a mile. 

He emphasized the point that the 
main thing in public utility operation 
is service. Few people kick about the 
price of a telephone call. If they have 
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any kick it is about the service. Few 
complain about the amount of a car 


fare. What they complain about is the 
service. It is the same in the electric 
business. Price doesn’t count ‘so much 


gs service. 

He also brought out the point that 
this applies as much to the contractors 
and dealers as it does to the central 
station for the general public is not in- 
clined to make any distinction between! 
the different units in the industry. | 

The public looks to the contractor’ 
When a person has his 


for advice. 


house wired he wants lights. He doesn’t 
think of convenience outlets. The con- 


tractor must regard himself as an ex- 
pert and advise the customer in regard 
to what he needs. 
mit the customer to underestimate what 
he will really need. 

It is also a mistake to pass the buck. 
\ person may wait ten years to have 


He should not per- 


his house wired and then want the job 
completed day before yesterday. Es- 
timate the time of wiring closely. It 
is better to promise the completion of 
the job in a week and have it done in 
six days than to promise it in six and 
have it done in seven days. 

Herbert T. Ayres, vice president of 
the Kiwanis Club, followed Mr. Bar- 
and explained the movement 
started by that organization to encour- 
age the spending of the large sums for 
hospitals in Rhode Island. During the 
past year there have been several drives 


rows 


in Providence to raise money. Among 
these are two hospitals which have 
raised for building purposes between 


them a total of over two million dollars. 
This added to other drives and to ap- 
propriations the made for 
school buildings and gymnasiums gives 
a grand total of more than four million 
dollars to be spent in buildings and 
equipment. The object of the move- 
ment now under way is to keep this 
money in Rhode Island. 

Mr. Ayres made a very effective plea 
for codperation in the effort to persuade 
those who have the spending of this 
money in their hands to spend all that 
could be spent with local contractors 


city has 


and business men and not to go out 
ef town or at least out of the state un- 
less it was absolutely necessary. He 
felt sure there were concerns in the 
state who could render just as good 
service as any out of state concerns. 
The meeting ended with a talk by 
R. A. Gordon, the new sales manager 
of the Blackstone Valley Gas and Elec- 
itic Company. This was the first meet- 
ing of the League he had attended and 
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he told of the interest he has come to 
have in it while he was in the middle 
west and the south. 

He brought out the point that a per- 
son or an organization succeeds in di- 
rect proportion to its ability to perform 
and that the great weakness of most 
leagues lies in the fact that not enough 
members take a sufficiently active part 
in the activities of the organization. He 
pointed out the important place elec- 
tricity holds in modern civilizations and 
said that not only codperation is neces- 
sary but also codrdination so that the 
effort of each person will add to the 
efforts of the others. 


S. E. D. Man to Make Tour 


One of the most important tours that 
1as so far been arranged to be made by 
a representative of The Society for 
Electrical Development will be taken by 
O. C. Small of the Society’s headquar- 
ters staff. Mr. Small will leave New 
York on July Ist and take in New Or- 
leans, Houston, Dallas, Fort Worth, San 
Antonio, El Prescott, 
s Angeles, San Diego, San Francisco, 
Portland, Seattle, Vancouver, Calgary, 
Regina, Winnipeg, Minneapolis, St. 
Paul, Milwaukee and Chicago, return- 
ing to New York on or about August 
ith. 

Besides acting as an eye witness to 
bring back to S. E. D. headquarters 
ideas and suggestions which will assist 


Paso, Phoenix, 


the Society in correctly interpreting the 
needs of electrical men, Mr. Small will 
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be prepared, where meetings have been 
previously arranged, to tell what the 
Society is doing in building business for 
every branch of the industry and how 
it is tying in its work with that of other 
national organizations. 

At Los Angeles, a junction of forces 
will be made with President James R. 
Strong and Director Laurence W. Davis 
of the Association of Electragists 
International, and from there on in each 
city visited these men, in addition to 
other work, will bring to the notice of 
electragists the very effective arrange- 
ment which has been made between the 
Society and the A. E. I. whereby a joint 
membership in both associations can be 
obtained at a material reduction in an- 
nual dues. 


Denver League Doings 


Report for Fiscal Year Shows Many Suc- 
cessful Activities 


The close of the fiscal year for the 
Electrical Codperative League of Den- 
ver found its members engaging in more 
major activities than ever. 

In addition to formulating plans for 
the new year, which commenced July 
Ist, all groups of the league organiza- 
tion are pushing ahead with a program 
which is replete with important events. 
Among these are the continuing drive 
on behalf of the building and home 
owning public for more adequate elec- 
tric wiring and greater installations of 
convenience outlets; a better homes 
show which is proposed by a Denver 


1923 
Completely 
Interchangeable 


Five Years Ago a Multitude of Types of Plugs and Outlets Were Available to the 


Buying Public. 


Now a Type of Plug and Outlet Has Been Standardized by the Lead- 
ing Manufacturers Which is Completely Interchangeable 
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newspaper and in which the league is 
planning to play a prominent part by 
demonstrating the uses of electricity as 
a labor saver and illuminant; the Col- 
orado Pageant of Progress scheduled 
for July 2nd and 15th, in which League 
members are arranging popular exhib- 
its as a means of better telling the 
story “Do it Electrically,” and lastly a 
big Arabian Circus which has just 
closed in Denver after a two week en- 
gagement. 

This is the first time that such a novel 
feature has been attempted by the Den- 
ver League. The purpose, according to 
oficials of the organization, was to raise 
money with which to carry gn the work 
of educating the public to the proper 
uses of electricity in the home and in- 
dustrial field. 

The circus amusements were fur- 
nished by the Wortham’s World's Best 
shows and were opened to the public 
under the auspices of the Electrical Co- 
operative League of Denver. 

The awarding of standard electrical 
appliances as prizes every night during 
the two week circus proved a popular 
drawing card to the amusement fans. 
The awarding of these prizes took place 
each night at 10 o'clock and enabled 
members of the electrical industry to do 
much toward promoting goodwill to- 
ward the use of electricity for labor 
saving purposes. 

The prizes varied from curling irons, 


cigar lighte rs. percolators, electric 
irons, waffle irons, toasters, boudoir 
lamps, vacuum cleaners. and so on. 


Approximately 300 inches of news- 
paper reading matter were obtained to 
boost the league and its Arabian Cir- 
cus, in addition to paid display adver- 
tising. It is believed by Denver officials 
that the local league derived more pub- 
licity by means of the show than at any 
time since the exhibition of the first 
electrical home a year ago. 

Considering the threatening weather 
which prevailed to some extent during 
the two week circus, May 28th to June 
Oth, satisfactory crowds were attracted 
Mem- 


committee 


by the amusement enterprises. 
bers of the 
who had charge of the circus program 


entertainment 


for the League are compiling figures 
to show what profit has been derived 
from the unique adventure. 

The proposed better home show is the 
recent activity by the Denver 
Ieacue. It was held from June 18 to 
June 23 and took place at the municipal 
auditorium in Denver. 


most 


More than two 
dozen model rooms were provided for 
the show. Featuring 


among these 
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model rooms was an electrical kitchen, 
an apartment suite completely electri- 
fied, and a radio room. 


Activities of Estimators 


At a recent election of the Electrical 
Estimators’ Association of Greater New 
York the following officers were elected: 
J. Gilston, president; J. R. Engert, vice 
president; W. W. Kindberg, treasurer; 
and H. W. Van Cleaf, secretary. 

President Gilston announces that the 
new officials will endeavor to carry on 
the work of the Association in the fu- 
ture on the same high plane that it has 
been carried on in the past by their 
predecessors, and that they will codp- 
erate with all other branches of the 
electrical industry for the common good 
of all. 





Just Announced 

It is just being announced in 
this number of THE ELECTRAGIST 
that through a special arrange- 
ment electragists may become 
members of the Society for Elec- 
trical Development on a greatly 
reduced basis of dues. 

VOW you may put yourself in 
a position to take full advantage 
of the market for more and better 
wiring, appliances, lighting, and 
supplies, created through the S. 
E. D. slogan to the public “Do It 
Electrically.” 











Lighting Campaign 
made by the 


members of the lighting fixture branch 
of the electrical industry through its 


Every effort is being 


national association to promote the use 


of the slogan, “Notice the Lighting 
Equipment.” An _ intensive financial 


campaign is being carried on, and it 1s 
hoped that sufficient money soon may 
be raised to put it over in a way that 
will prove most profitable not only to 
the lighting interests themselves but to 
the other branches of the industry as 
well. 

Charles F. Hofrichter, secretary of 
the Association, is conducting the cam- 
paign from headquarters in Cleveland. 
Bulletins are issued regularly to all 
concerned stating the position of the 
cities in the race and urging constantly 
that the honors for leading places be 
more hotly contested. 

The annual convention of the Asso- 
ciation was held at Buffalo June 26-27- 
28. Various phases of fixture design 
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and merchandising were taken yp 
through the presentation of prominent 
addresses by the leading men in the 
field. The subject of publicity formed 
a large part of the program. 


Attendance Prizes 


In order to create more interest jp 
the meetings of the Denver Association 
of Electrical Contractors and Dealers 
it was decided to offer a prize of two 
dollars to be drawn for by those attend. 
ing each regular meeting, the drawing 
to be as follows: . 

The name of each member of the As. 
sociation is placed in a box on a slip 
of paper, and after roll call one slip 
is drawn. If the member whose name 
thus drawn is present he is to be given 
$2, but if absent the name is returned 
to the box and at the next regular meet. 
ing the amount to be paid is to be $4. 
This is to be repeated at each succeed. 
ing meeting until drawn or the amount 
to be paid reaches $10, and if not then 
drawn the first five names drawn of 
members present receive $2 each. 


Progress Noted in Canada 


B. C. League Has Repair Week and Con- 
ducts Church Lighting Campaign 


As a means of stimulating business 
the central station and electrical con- 
tractor-dealers of the lower mainland 
of British Columbia recently carried 
out, under the auspices of the Electrical 
Service League of that province. a very 
successful Free Repair Week. In plan- 
ning the details of the campaign it was 
necessary that all codperating firms ob- 
serve the same policy, offer the same ser- 
vice, and repair only the named appli- 
ances. To accomplish this the follow- 
ing agreement was signed by the codper- 
ating firms: 

It is proposed that the contractor dealers 
cooperating with the power company, hold a 
Free Repair Week. 

Repairs to the following appliances will be 
made on a basis of free labor. Replacements, 
parts, etc., in value exceeding twenty-five cents 
will be charged for at retail prices: 


Grills Chafing Dishes 
Toasters Hot Plats 
Toaster stoves Disk Stoves 
Percolators Irons 

Waffle Irens Curling Irons 
Heaters Shaving Mugs 


Immersion Heaters Milk Warmers 

Newspaper advertising for this Free Repair 
Week will be paid for by the power company. 
Such advertising will contain not only the 
propaganda for Free Repair Week. the articles 
to be repaired, but also the names of the co- 
operating firms. Suitable window cards will 
be furnished by the central station to co 
operating firms, announcing that’ free repairs 
may be had at this estblishment. 

We the undersigned agree to cooperate with 
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the central station in the Free Repair Week 
outlined above and agree to furnish free Jabor. 
but to charge retail prices for replaced parts 
in value exceeding 25c. 

The central station advertised the 
Free Repair Week adequately through 
the medium of newspapers and display 
cards-—each newspaper advertisement 
carried not only the announcement of 
the Free Repair Week but also the 
names and addresses of the codperating 
firms. 

Twenty contractor-dealers from New 
Westminster, Point Grey, West Van- 
couver, North Vancouver and Van- 
couver codperated with the central sta- 
tion in this campaign, and repaired on 
an average of fifty appliances each dur- 
ing the campaign. 

From a central station, as well as 
from a contractor-dealer, point of view 
the campaign was very successful as the 
central station through the campaign 
put nearly one thousand appliances. 
using energy to generate heat, in opera- 
tion in its lines; while the contractor- 
dealers reported in every case sufficient 
increase in sales to carry the cost of the 
labor and parts furnished free. In ad- 
dition to the increase in sales the cam- 
paign enabled contractor-dealers to ob- 
tain a live prospect list for appliances. 
Each contractor-dealer was instructed 
to question the people bringing in ap- 
pliances for repair as to the other ap- 
pliances they used. Subsequent follow- 
up by the dealer has resulted in appli- 
ance sales. 

The free repair gave the dealer an 
opportunity to demonstrate appliances 
in homes where his outside salesman 
had heretofore been unable to get a 
hearing. 

By securing the interest of the minis- 
ters and governing boards of the 
churches of Vancouver in proper illu- 
mination of their churches the British 
Columbia League is gradually getting 
the attention of the congregations turned 
toward a real interest in proper elec- 
trical installations. 

The interest of the ministers and gov- 
erning boards was obtained through the 
medium of direct mail advertising. Two 
letters signed by the secretary-manager 
were mailed at an interval of one month 
to allow for the meeting of the govern- 
ing board in each church. 


Letter No. | 
Dear Sir:— 

A poorly designed lighting system for the 
interior of a church affects not only the min- 
ister but his congregation. 

He looks into the blazing lights instead of 
into the faces of his parishioners. They .in 
turn suffer from eye fatigue, drowsiness and 
headaches caused hy the same improperly 
concealed or shaded lamps. Because of the 
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irritation they fail to sustain an interest in the 
service. 

The congregation of any church is made up 
of three types—the person who attends reg- 
ularly—the casual churchgoer, and the one 
who attends because some one insists that he 
go to church just this once. 

The first type will always attend, the second 
is apathetic and the third attends under com- 
pulsion. In order that a church may serve 
its littke community to the fullest extent it 
must attract and hold the last two types or 
classes of people and to do this outside irri- 
tation must be removed. 

A well lighted church is an attractive church 
and houses an attentive congregation. 

Our business is illumination, and we will be 
very glad to advise you as to proper illumina- 
tion. I trust we can be of service to you in 
a purely advisory capacity, for which service 
we make no charge. 


Letter No. 2 
Dear Sir: 

Since writing your church on the subject of 
illumination, recently, I have made this very 
interesting discovery—IF OUR HOMES 
WERE AS POORLY LIGHTED AS MANY 
OF OLR CHURCHES our eves would soon be 
seriously affected. 

Congregations recognize that discomfort and 
irritation result from poor lighting, and var- 
ious arrangements of controlling the lights are 
tried to overcome the obstacle of impropec 
lighting. 

This discomfort is an obstacle over which 
the minister must carry his message t) the 
congregation. To get the maximum effect 
from any speaker's effort the audience should 
be entirely at ease and able to look at the 
speaker without the least possibility of irrita- 
tion from eyestrain. Such irritation to the 
members of a congregation can be removed by 
the use of proper luminaries. 

Our business is illumination and we are 
offering to render you a free service in ad- 
vising as to the proper illumination of your 
building. A number of churches have already 
availed themselves of this opportunity. Are 
you going to miss the chance of finding out 
what is really wrong with the lighting instalia- 
tion in your church? 

For this service, write or telephone Seymour 
5.000 and ask for the Electrical Service 
League. 


Church lighting is notoriously bad 
and is a constant annoyance to the 
congregation, so that the offer of ad- 
vise as to a proper lighting installation 





Every Advertising Man is in a Position to Spread the Gospel of Electricity if He is 
Sold on its Benefits. This Exhibit was Shown by the Westinghouse Company at a 
Meeting of the Seattle Ad Club on an Occasion When the Discussion Centered on 


has met with a good response. Already 
a number of churches are preparing to 
change their lighting installations as the 
result of this campaign. 

Through the coéperation of the cen- 
tral station. churches desiring to make 
such a change have been furnished with 
a complete layout by the illumination 
engineer of the central station. 

Architects. too, have recognized the 
value of the service offered and have 
obtained the advice of the fieldmen for 
the league on the electrical installa- 
tions in several new churches under 
construction. 

The campaign is still in progress and 
results are gratifying. 


Undertakes Outlet Campaign 
British Columbia League Gets Results 
From Movement 
In an effort to attack the problem 
from a new angle the Electrical Service 
League of British Columbia is basing a 
convenience outlet campaign on an ap- 
peal to the home builder to look to the 
future. The sub soiler is the appeal to 
the canny self interest which will make 
a home as desirable—and saleable—five 
years hence as it is today. As a means 
of furthering this idea the League has 
prepared a little pamphlet entitled 
“Looking Ahead” which with a covering 
letter is mailed to every person taking 

out a building permit. 

The pamphlet contains a suggested 
layout for the wiring in a typical living 
room, bedroom and kitchen, but the 
whole argument may be presented in 
“Looking Ahead—Will 


my home be modern five years hence?” 


these words: 


The covering letter. signed by the sec- 


retary-manager, stresses the rapid devel- 


Manufacturers’ Problems and the Possibilities of Electrical Appliances 



























































opment of the use of electricity in the 
home and the service of the 
League office in an advisory capacity. 
Here it is: 


( fers 


Do you remember when electric self starters 
were first put on automobiles? In a few 
months all automobiles without electric self 
starters were practically out of date. Would 
you today buy a car without a self starter? 
The invention of this starting device revolu- 
tionized the manufacture and use of automo- 
biles, 

The same kind of a revolution 1s taking 
place in the use of electricity in the home. In 
a very short time the home not ADEQUATE- 
LY WIRED for portable electric lamps and 
electrical appliances will be just as out of 
date as the automobile without a self starter. 

How many times have you seen houses that 
have grown old before their time—houses ont 


of plumb—boards pulled away from. their 
nailings—floors sagged? These are the almost 
certain results of poor material and careless 


building. 

rhe enclosed pamphlet, “Looking Ahead 
designed to give the prospective home builder 
some useful suggestiens in planning the elec- 
trical installation for his ‘home. Plan care- 
fully that your home may not grow old before 
its time. We will be glad to your 
plans with you or your architect to advise the 
best practice in electrical installations. 

For this which is free, write or 
telephone Sey. 5.00 and ask for the Elec- 
trical Service League, or consult any of the 
Electragists named in the pamphlet. 


1s 


go over 


service, 


It was found that the old argument 
of comfort and convenience, rather than 
attaining the desired results created an 
the 

and_ his 
Chatfield, 
He goes on; Every 
architect believes that in planning a 


antagonism or sales resistance in 
both the 


client, according to Ray E. 


minds of architect 


secretary-manager. 


home for his client he is giving a maxi- 
mum of convenience, comfort and beau- 
with the money the 
client has to spend. On the other hand 


ty commensurate 


every home builder after devoting much 
thought to the details in planning the 
little conveniences for his home believes 
that the completed plan is what he wants 
in every respect. 

To approach the architect or the home 
builder when a home is under construc- 
tion with the suggestion that he provide 
more .Jequate wiring or more conven- 
ience outlets to increase the comfort and 
the 
arouses downright antagonism. 


sometimes 
This is 
particularly true if the architect believes 
implicitly, as often happens, in the per- 
fection of the layout already provided. 


convenience of home 


By stressing the wisdom of providing 
for possible future needs in wiring a 
home the League has obtained the whole 
Re- 
cently the local chapter of the Archi- 
tectural Institute at Vancouver endorsed 


hearted support of the architect. 


the whole campaign and agreed to use 
the free service offered by the League. in 
suggesting through its fieldman the best 
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practice in planning electrical installa- 
tions. 

In other words the architect has at 
his command a consultant who gives 
good advice on the use of electricity in 
the home and who makes no charge for 
the service rendered. It adds, too, no 
little prestige to an architect’s office in 
the eyes of his client if he can say 
“When we come to the lighting layout, 
Mr. Man, I will call in my illumination 





You Must Benefit 


You know the value of public- 
ity. No matter where it is put 
across it is bound to help. The 
publicity supplied to and pub- 


lished by newspapers, popular 
magazines, trade and _ technical 
papers—publicity which is pro- 


ducing millions of dollars’ worth 
of business for the electrical in- 
dustry—all furnished by The So- 
ciety for Electrical Development 

must help vou get more profit- 
able business. 

But there are many direct bene- 
fits you may cash in on by being 
an S. E. D. member. Read about 
the joint A. E. 1.-S. E. D. propo- 


sition mentioned elsewhere in 
these pages. You cannot afford 


to pass up this special proposti- 


tion. 











Once the 
is called for such a confer- 


expert for a conference.” 
fieldman 
ence he has an unequalled opportunity 
to provide adequate wiring for the 
home 

The are 
using the service offered by the League 


under consideration. 
architects in Vancouver 
because they, feel the League is in a 
measure helping to fight their battles. 
The following incident is a typical one 
which illustrates the value of this serv- 
ice to the architects: 

Recently the owner of a chain of drug 
stores employed an architect to plan 
the remodelling of an old building for 
use as a drug store. He was a firm 
believer in adequate window lighting 
so the architect called upon the League 
for advice as to proper show window 
lighting. The drug store owner, not 
entirely satisfied as to the ability of 
the architect to plan illumination, em- 
ployed an engineer to check the pro- 
posed layout. The engineer checked 
the plans and reported he could suggest 
no change in the plans as the specifi- 
cations were standard for the type of 


illumination the owner desired. Not 
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only was the drug store owner sold on 
the ability of his architect but the archi- 
tect in question believes in the aims of 
the League in providing more adequate 
wiring. 

The pamphlet “Looking Ahead” with 
its covering letter brings many queries 
from home builders not employing 
architects, and from general contract. 
ors. To requests of this type the first 
query is, “Who is your architect?” 
This scheme ties in the support of the 
architect doubly, but does not hinder 
the League from offering the service to 
any person applying for advice. 

So far no newspaper or other type 
of publicity has been used in the cam- 
paign, but the fact that the Electrical 
Service League is offering such a sery- 
ice is generally known. Recently a 
school board having several school 
buildings to build refused to approve 
its architect’s plans until the electrical 
and lighting layout had been approved 
by the Service League. 

Work with the architect will probably 
produce more lasting results, as an 
architect the idea and 
value of adequate electrical wiring will 
make provision for sufficient conveni- 
ence outlets in the subsequent plans he 
draws. 


once sold on 


I. E. S. Meetings 


The 1923 convention of the Illumi- 
nating Engineering Society is to be held 
September 24 to 28 inclusive at Lake 
George, N. Y., famous the world over 
as one of the most picturesque resorts 
in America. The headquarters will be 
the Fort William Henry Hotel. Lake 
George is seventy miles from Albany, 
accessible by railroad and unexcelled 
automobile highways. 

A unique program of entertainment 
is being provided and unusual spectac- 
ular lighting features are planned. It is 
hoped to combine business and pleasure 
at this convention in a manner to enable 
all visiting delegates and particularly 
the ladies to enjoy the wealth of scenic 
beauty so abundant in this wonderful 
country of mountains and lakes. 

A well balanced program of commer- 
cial and technical papers is being pre- 
pared by the committee in charge under 
the direction of J. L. Stair of Chicago. 
The officers of the convention committee 
are: W. D’A. Ryan, chairman; H. W. 
Peck, vice chairman, and H. E. Mahan, 
secretary, all of Schenectady, N. Y. 

A joint meeting of the Illaminating 
Engineering Society, northern New Jer- 
sey chapter, was held in connection with 
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Do a Little Io If. ng / 


ETAIL selling is quite often like 
still fishing. You sit and wait. If 

the fish are biting, it’s great fun—if not, 
it’s misery. Trolling has its advantages. 
You cover more ground and go where the 
fish are. Usually you catch bigger fish. 


The Bryant Surface Heater Control 
Combination No. 466 is good bait for 
trolling. Take it to any laundry, or fac- 
tory in your neighborhood and show 
how it saves money and boosts pro- 
duction. Its cost is nominal. 


You will probably make several sales 
and start some new accounts. Worth 
going after. What? 
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BRYANT 
No. 466 
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ANVANT ‘““A Superior Wiring Device for every Electrical Need” 
= — 


| THE BRYANT ELECTRIC COMPANY 
BRIDGEPORT, CONNECTICUT 


342 Madison Ave. 844 West Adams St. 149 New Montgomery St. 
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The Guth hall mark, identifying Ay ‘ 
each product of the Edwin F. BS 
Guth Company, stands for the 
highest integrity of quality and hoe 
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Every Type and Style 
of Lighting Fixture 


—all bearing the hall mark of Guth 


Quality so well known in Brascolite 


The creative resources and manufacturing facilities of the new Guth 
organization — resulting from the recent amalgamation of the St. 
Louis Brass Manufacturing Company and the Brascolite Company 
—are unexcelled. They represent years of scientific study and 
research and more than twenty-one years’ experience in building 
fixtures for every type of architecture and for every illuminating 


purpose. 


In addition to standard types, each a leader in its field, we are 
prepared to make any style or design of fixture that may be desired 
to meet any special or decorative requirement and our designing 
and engineering departments are at your service at any time — and 
without obligation — for such special work. 


Descriptive booklets showing the complete standard line will be 
gladly sent upon request. 


THE EDWIN F. GUTH COMPANY 


Formerly the St. Louis Brass Mfg. Co. and the Brascolite Company 


BRANCH OFFICES: (Sales and Service) 


Atlanta Boston Chicago Cincinnati Detroit Los Angeles Minneapolis 
New Orleans New York Omaha Philadelphia Seattle 
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the Newark Master Electricians’ Asso- 
ciation on June 11 in Newark. Samuel 
G. Hibben, general I. E. S. 
was the principal speaker and his topic 
“Practical Electric Lighting.” 
This chapter has been newly formed. 


secretary, 
was: 


Lighting Bureau Formed 
Electragists in Salt Lake City Carrying on 
Service at League Office 


Salt Lake City electragists have es- 
tablished a Lighting Service Bureau 
with headquarters at the office of the 
Rocky Mountain Electrical Cooperative 
League. This movement is considered 
a decided step toward the better under- 
standing and application of best prac- 
tices in lighting. It is being given all 
possible assistance by the League. 

The members of the Bureau staff are: 


E. A. Evans, Westinghouse Lamp Com- 


pany; Ernest L. Dee, Edison Lamp 
Works: and S. S. Stevens, Stevens 
Sales Company, representing Bryan- 


Marsh Division of the National Lamp 
Works. 

With the scientific lighting informa- 
tion placed at the disposal of this staff 
by the three leading lamp manufactur- 
ers, and the services of three men who 
specialize in lighting, the electragists 
feel that they are able to offer their 
customers the best possible lighting 
service. 

The gratifying results in increasing 
the output of industrial plants through 
the introduction of good lighting have 
led to a study of the store and show 
window lighting field because of the 
fact that it has been proven that the 
value of lighting in the store can be 
measured in dollars and cents almost as 
easily as in the factory. Good lighting 
it is pointed out creates an atmosphere 
of cheerfulness and an impression of 
cleanliness, neatness, and uptodateness 
even the least discriminating 
It reduces the returned goods 


upon 
shoppers. 
problem by showing the true value of 
the merchandise. It saves rent by en- 
abling the store located in the middle 
of the block to compete with the corner 
store, and by eliminating dingy corners 
makes possible the use of every foot of 
floor space. 

establishment of a 
Lighting Bureau are given as follows: 


Reasons for the 


The improved standards in show win- 
dow lighting are perhaps the most in- 
teresting phase in the commercial light- 
ing field. The high investment cost of 
window space, the high cost of window 
trimming, and the increased popularity 
of window shopping are proving good 
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lighting to be an investment with a high 
return. 

It has been known for some time that 
brightly lighted windows would attract 
attention than those poorly 
lighted, but actual tests have proven 
that it is profitable to step the inten- 
100 footcandles in 
many cases for night lighting, and as 
high as 1500 footcandles to overcome 


more 


sities as high as 


reflections from the street in daylight. 

The use of spot lighting and color 
effects are increasing in popularity and 
there is no doubt that the future will 
see all show windows lighted like the 
theatre stage. 

It is only natural that with the rapid- 
ly changing conditions and the many 
sources of information that there should 
applying these 
new standards. The objects of this new 


be some confusion in 


To better acquaint 
the user of electric service with the value 
of good lighting; to collect and dis- 
tribute lighting data of value to the 
electragist as well as to give engineer- 
ing service in the planning of new 
lighting systems and the remodeling of 
old ones. 

Each particular job is to be carefully 
analyzed and plans and specifications 


organization are: 


are to be prepared without cost to the 
store owner or plant operator. 


Coffin Medal Awarded 


The Southern California Edison 
Company, Los Angeles, was presented 
on June 7 with the gold medal of the 
Charles A. Coffin Foundation, offered 
for the first time last year to the elec- 
tric public utility company of the 
Un‘ted States which made the most no- 
table contribution during the year to 
the development of electric light and 
This is the first award 


power service. 
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of the medal to be made by the founda. 
tion, which was created by the General 
Electric Company. The recipient was 
selected from eighteen electric light 
and power companies which submitted 
their year’s records for consideration, 
and the decision is understood to have 
been extremely close. 

The presentation of the medal was 
made during the meeting of the Public 
Policy Committee of the National Elec. 
tric Light Association at the time of its 
annual convention. Frank W. Smith 
of New York, president of the Associa. 
tion and chairman of the Association’s 
Charles A. Coffin prize committee, of. 
ficially presented the medal, which was 
accepted by President John B. Miller of 
the Southern California Edison Com. 
pany, on behalf of the company. 

The medal was modeled by Chester 
Beach of New York, a well known 
medalist. The obverse side shows a bust 
of Charles A. Coffin, with the words 
“Charles A. Coffin Medal.” On the re. 
has shown man 
controlling the forces of nature—water 
and heat—and driving them, in the 
form of electricity, over land and sea. 
Beneath this appears the inscription: 
“For distinguished contribution to the 
development of electric light and power 
for the convenience of the public and 
the benefit of the industry.” In a panel 
appears the name of the company re- 
ceiving the award. 

The award of the medal was accom- 


verse side the artist 


panied by the presentation of a check 
for $1,000 to be applied to the em- 
ployes’ benefit fund of the Southern 
California Edison Company, under the 
terms of the foundation. 

The Johns-Pratt Company of Hart- 
ford, Conn.. has issued new catalogs set- 
ting forth its Noark Service System. 





The First Award of the Charles A. Coffin Foundation Medal Was Made to the Southern 


California Edison Company at the Recent N. E. L. A. Convention 
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\Mrane i_ BLE 

IRING L/EVICES 

Distinguish the best from the rest! 
It is easy, and Decidedly Profitable 


SPECIFY 


"ROY AL’SOCKETS 


They employ a familiar construction, but 





give unmistakable evidence of that nicety 
of manufacture and perfection of finish 
that have distinguished all Weber goods 


for more than fifteen years. 


And the Line is Complete 
6 Socket Bodies | 


8 Switch and Rosette Bodies 
20 Caps 19 Bases 





Pull Socket 
“Royal” 








On your next order for porcelain sockets, specify WEBER 


CONSULT OUR CATALOG 


HENRY D. SEARS 


General Sales Agent 
8O BOYLSTON STREET 
Boston II, MASSACHUSETTS 


SALES REPRESENTATIVES IN: 


New York Philadelphia Cleveland Chicago 
Birmingham San Frencisco Los Angeles 
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Dates 


dates for 


Convention 
\ catalog ot 


July. supplied by The Society for Elec- 


convention 


trical Development, is as follows: 


10-13—Ohio Electric Light Association. Cedar 
Point, Ohio. D. L. Gaskill, See’y.. Green- 
ville, Ohio. 

12—Association of Electragists, International 


(Lakes Division), Chicago, Illinois. (Mich- 
igan, Ohio, Indiana, Illinois and Wisconsin.) 
13—Association of Electragists, International 
(Central Division), Omaha, Nebraska. ( Min- 
nesota, lowa, Missouri, Kansas, Nebraska, 

North Dakota, South Dakota.) 
16—Oklahoma Utilities Association (Tele- 

phone Division), Oklahoma City, Oklahoma. 

QO. D. Hall, Sec’y., First National Bank Bldg., 

Oklahoma City, Oklahoma. 
16—Association of Electragists, International 

(Mountain Division), Denver, Colorado. 

(Idaho, Montana, Wyoming, Utah, Colorado, 

New Mexico. 
18—Association of Electragists, International, 

Salt Lake City, Utah. 

20 Association of Electragists, International 
(Pacific Division), Los Angeles, California. 
Southern California and Arizona.) 

23--—Association of Eiectragists, International 

(Pacific Division), San Francisco, Califor- 

nia. (Middle California.) 

July 22-August 3—Merchandise Fair (Second 
National Exhibition), Grand Central Palace. 
New York, N. Y. Lew Kahn, Director, Grand 
Central Palace, New York, N. Y. 

25—Association of Electragists, International. 

(Pacific Division), Portland, Oregon. (Ore- 

gon and Washington.) 

Western Canada Division, Association of 
Electragists, Vancouver, B. C., Canada. 
(Provinces of British Columbia, Alberta, 
Saskatchewan and Manitoba.) 
30—Association of Electragists, International, 


97 


Calgary, Alberta. (Dinner meeting to 
Fiectragist Officials, enroute nationwide 
trip.) 


Bush Buys Out Partner 


A. Lincoln Bush, for sometime presi- 
dent of the R. A. Belmont & Company, 
Inc., of New York City, announces that 
he has purchased Mr. Belmont’s inter- 
est in that organization and now be- 
comes the sole owner of the business. 
He became affiliated with the company 
twenty-three years ago. 


Tue ELECTRAGIST 

Mr. Bush is an indefatigable worker 
not only in his own business but in as- 
sociation affairs as well. Much of his 
time has been devoted to the upbuilding 
of the Independent-Associated Contract- 
ors and Dealers’ organization of New 
York City—the largest local electrical 





A. Lincoln Bush 


associaion in the country—acting in va- 
rious capacities on its executive staff 
until recently when he served a term as 
He is now acting secretary 
of that organization. 

He began at the age of fourteen as a 
general all around handy boy, to use 
his own words, in the employ of the 
company of which he is now the sole 
owner. Since then he has worked in 
every department of the business, in- 
side, outside, and in the factory. In 
1906 he was made secretary-treasurer, 
and three years later the duties of gen- 
eral manager fell to his lot, which com- 


president. 
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bined position he has held up to the 
present time. 

Mr. Bush is appreciative of the heip- 
ful codperation on the part of his fel- 
low men in the electrical industry, and 
looks forward with pleasure to working 
with the members of all branches for 
many years to come in order to improve 
and advance the greatest business of all 
time. 


Sends Card to Trade 

Paul H. Jaehnig, the well known elec- 
tragist of Newark, N. J., recently sent 
out a card, size about four by nine 
public setting forth the 
company. It is perfor- 
ated at the top for hanging. 

The copy is headed by the company 
rame, address, telephone number and 
trademark, under which in large type is 
the explanation, “What We Do.” The 
enumerations in red ink: “For the 
Home,” “For the Industries.” “For the 
Store.” and “In General,” are inter- 
spersed with the items of service such 
as “Wire old and new dwellings,” “In- 
stall modern lighting systems,” etc., 
which fit in to the different classes of 


inches, to the 
service of his 


work. 


Slow Business Here 

“When it comes to selling down here 
it is a very slow business.* The people 
in this neck of the woods live close to 
the line where beer and wine can be 
had, and that in addition to auto ex- 
pense is the way they spend most of 
their money,” reads a letter received 
recently by an electrical manufacturer 
in response to a go-getter business an- 
nouncement sent to its list of distribu- 
tors especially urging the putting on of 
electric homes in every community. 

“IT cannot change their thirst, and 








Sales Managers of General Electric Distributors Were Out in Force at a Recent Three Day Conference Under the Auspices of 


the Bridgeport Merchandise Department. 
Helps, Advertising, and Sales Problems. 





Manager George P. Baldwin Presided During the Discussions of Displays, Dealer 


Talks Were Made on Merchandising Subjects 
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Fiber insulators 


















One piece 
contacts and 
binding post 


only 6 assembly-parts 


Composition 

body 

No. 8251—Single 
No. 8248—Dupiex 


At Last! 


A Convenience Oullet stripped 
down to Fundamentals — 


1. Simplicity that approaches perfection—no 
unnecessary parts. 


2. One piece contacts and binding post —no 
loose connections. 


. More dependable in operation. 
. Smaller—more wiring.room. 





3 
4 
5. Easy to wire. 
6. Double T slots—restricted openings. 
7 


. A wonderful engineering achievement. 














The complete line of Wiring Devices 
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LO 


they 


continues the 


are not much interested in home.” 
saddened correspondent. 
“| have in my home many conveniences 
of electrical appliances, fixtures, etc.. 
with five to eight outlets in each room 
You think 


interested in coming 


including switches. would 


people would be 


to a home where electrical things are 


actually in use. but nothing doing. 


that I ran an 
ad in the paper advising that the home 


“| regret to mention 


would be open from 10 a.m. to 8 p.m. 
week, 
twelve people who called to see the 
Honest, | such in- 
people as are in this city. 

what 


for one and there were only 


pla ie 
different 
“Now 


reason / 


never saw 


would you savy was the 


, know 
not on the ground, but some- 
wrong and | 


what it is. 


Can you explain? | 
you are 
cannot find out 
When I asked a man why 
he did not come the only excuse he gave 
was that he did not Yet 
that same individual across the 
border in a little town in Mexico danc- 
ing and drinking every night during the 
show. | 


thing is 


have time. 


was 


“Well,” says the correspondent in 
“I think it time for a men to 
sell out if possible and go where people 
appreciate things worthwhile, but,” he 
concludes, “one thing sure all this has 
made my life worthwhile. I re- 
main E: 


closing, 


And the manufacturer agreed that a 


move was necessary. 


Shriners Hold Big Affair 


Decorations Are Beautiful at Their Con- 
vention in Washington 


Every one who went to Washinston 
for the Shriners’ annual convention the 
first week in June, as well as every na- 
tive Washingtonian, was awe struck at 
his first glimpse of Pennsylvania ave- 
nue in its Hundreds of 
thousands of visitors carried home with 
them a mental picture of a beautiful, 


gala attire. 


broad avenue, a mile long from the cap- 
itol to the Treasury Building, walled in 
on both sides by flag bedecked and fes- 
toon decorated buildings, and above all, 
gracefully sidewalk to 
sidewalk, as far as the eye could see. a 
veritable ceiling of lights - 


draped from 


red, green, 
vellow and white, divided at intervals 
by curtains of light extending below 
the main canopy. 

When the matter of decorating Penn- 
sylvania Avenue for the convention 
came up, the engineers of the illumi- 
nation Westinghouse 
Lamp Company submitted drawings and 
specifications covering their conception 


bureau of the 


THE ELECTRAGIST 





of an illumination scheme that would 
be one of the most effective and beauti- 
Street 


course not 


ful ever accomplished. illumi- 


nation for fetes is of new, 
but the use of colored lights for decora- 
tive illumination is quite recent and 
much more effective than ordinary white 
used. It 


was decided to use spray colored lamps 


lichts which are generally 
so that the decorations would be beau- 
tiful not only by night but by day also; 
this latest method of coloring lamps 
them a beautiful rich color in 


vives 
daytime as well as when lighted, adding 
much to the beauty of the festoons. 

Mazda 
lamps were used in the decorations, 
$50.000. 
kinds of festoons, one called the Major 
design and the other the Minor. On 
Pennsylvania Avenue from the Capitol 


Over thirty-seven thousand 


which cost There were two 


to the Treasury Building there were 
fifty-eight of the minor festoons, to- 
gether with five of the major ones, 
while from Lafayette Square—which 
was the Garden of Allah—to Washing- 
ton Circle there were ten of the minor 





designs. On the upper part of Pennsyl- 
vania Avenue the festoons were spaced 
about one hundred feet apart. while on 
part, Lafayette 
Square and Washington Circle, they 


the lower between 
were three hundred feet apart. 

The major designs were the deep fes- 
toons which formed curtains; the top 
line of lights were green, the center 
field yellow and the bottom fringe red 
lamps. The insignia in the center was 
outlined in white lamps, and the side or- 
naments composed of red lamps. Of 
course the minor designs harmonized 
with the major festoons, except that 
they were not so deep as the others. 
The sunburst at the center top of each 
festoon combined the yellow, red and 
green color effects. 

The first task in preparing the dis- 
play was the setting up of the poles. 


These poles were each forty feet high, 
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five feet of this height being sunk into 
They 


were seven inches in diameter at the top. 


the ground in a cement base. 


It was necessary to install one hundred 
and fifty-six of these poles: five of them 
could not be sunk into the ground be. 
cause of cellars beneath, so they had to 
be banked to stand upright. 

Thirty 
four 


men were employed about 


weeks in setting up these poles 


and stringing up the festoons, all of 
which was done during the day without 
the least trafhic. 


towers, each twenty-four feet high and 


interference to Two 
four eighteen feet high were used for 
setting up the poles and stringing up 
the festoons, which were thirty feet 
above the street level. 

The center portion of each festoon 
was suspended from a_ one-half inch 
conduit pipe, through which a three- 
eighths supported _ the 
By using this method of a con- 


steel cable 
festoon. 
duit strung on a cable, it was possible 
for the entire festoon to be arranged 
and the lamps screwed into their sock- 
ets at the side of the street during the 
daytime. and they were then pulled to 
their positions in the center of the 
street much as clothes are pulled along 
a clothesline. Every one remarked on 
the remarkable alignment of the fes- 
toons, which followed an exact line 
down the avenue; the above explains 
how this was possible, because after 
the festoons were up, by reason of the 
fact that they were movable it was 
possible to line them up exactly, which 
could not have been done had they 
been stationary. The towers used for 
putting up the festoons were on ball 
bearing wheels, so that as one festoon 
was finished they were pushed along to 
the next one. 

An item of interest to every one was 
the way in which arrangements 
made for all the lights to be switched 
on at 


were 
once. Each section of Pennsyl- 


vania Avenue had ten service points, 





No Expense Was Spared to Make the Illumination of Washington One of the Greates’ 


Lighting Spectacles Ever Created 
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HAT H&H stands for in switches and 


other devices, now appears in the com- 
plete line of Flush Receptacles: T-slot, 
shallow type, in composition and porcelain. 


The line provides every essential style, and that essen- 
tial quality of H & H permanence in the service. 
Side-wired composition, duplex and single: Nos. 1494 
and 1493 respectively. Standard-size composition, 
duplex and single: Nos. 1437 and 1435 respectively. 
Standard-size porcelain, duplex and single: Nos. 1482 
and 1430, respectively. Round porcelain with 344 


plate, No. 1455. Round porcelain with 234’ plete, 
No. 1454. 


Not much in clever mechanism can enter into a convenience outlet; 
yet the opportunity is there for neat design, rugged contacts, perfect 
finishing. THERE was the H & H opportunity. There, too, is 
the contractor ’s—in ordering his outlets for all requirements from 





The Shallow Line ot 
Flush Receptacles sup- 
plements the Shallow 
Line of H @H Push 
Button and Tumbler 
Switches—comfPletely 
providing for thin par- 
tition wiring. 





‘*The Line of Least Resistance’’ 














THE HART &. HEGEMAN MFG. Co. HARTFORD,CONN. 
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that is, ten switches each controlling a 
certain number of festoons. To the 
poles were attached loud speakers so 
that when it was desired to turn on the 
lights the order was instantly trans- 
mitted through the loud speakers to the 
men waiting at the switches, and the 
lights flashed on. One advantage of this 
multiple switch control was that if any- 
thing should have happened to one 
switch or one section of the lighting, it 
would not have affected the rest of the 
illumination. The loud speakers also 
were used to give marching orders dur- 
ing the spectacular parade which took 
place. 

The lighting of the Garden of Allah 
of course conformed to the rest of the 
decorations, and made a_ beautiful 
Court of Honor. The floodlighting of 
prominent buildings by means of pow- 
erful lamps and projectors also added 
ereatly to the brilliant spectacle pre- 
sented by Washington as a whole. 


Lighting Circuit Book 


“Lighting Circuits and Switches.” 
edited by Terrell Croft and published 
by the McGraw-Hill Book Company, 
New York City, is a practical reference 
book on this subject. It and 
discusses those circuits and connections, 
and their applications, a knowledge of 
which is required by practically every- 
body concerned with the installation of 
electric lighting. 

Although the simpler circuits and 
their descriptions have been included, 
the important function of the book is 
to record diagrams and explanations of 
the more complicated circuits and con- 
trol methods. The policy throughout 
has been to endeavor to convey with 


shows 


pictures the necessary information to 
the reader. Therefore the book consists 
largely of diagrams and drawings of 
the different circuits, switches, and 
switching methods. These are generally 
self evident, but in addition they have 
been supplemented with explanatory 
text. 

The material relates almost wholly to 
electric lighting circuits and switches 
for interior building applications ope- 
Na- 
tional Electrical Code rules which con- 
cern the subjects under discussion are 


rating on low potential systems. 


interpreted and how to comply with 
them is explained. 

The opening division of the book, 
after the introductory material, treats 
the circuits of the different types such 
as single and multi pole switch circuits, 
three and four switch 


way circuits, 
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master or emergency circuits, electrolier 
and heater switch circuits. and remote 
time 
The closing division discusses 


controlled, door and switch cir- 
cuits. 
threatre lighting circuits and includes a 
complete specification for the electric 


lighting of a modern theatre. 


Electric Vehicle Show 
The annual New York Electric Truck 
Show opened on Saturday, June 2, at 
the showroom of The New York Edison 
Twenty-two manufacturers 
of trucks and accessories were assigned 
space in the big display room and the 


Company. 


exhibit was one of the most successful 
in the history of the storage battery ve- 
hicle. The show continued until June 
9 and was free to visitors. 
Unique Window Trim 

The Denver Gas & Electric Company 
Electric and 
Manufacturing Company recently were 


and the Westinghouse 


co-owners in a very unique window dis- 


play. 





Bears Do Not Ordinarily Inhabit Electric 
Shops in This Manner 


The pedestrian passing the central 
one of the busiest in 
Denver, was halted by the unusual sight 
of a nine foot polar bear in the win- 
Standing upright in an awe in- 
spiring attitude Bruin towered above the 
average human like a young mountain. 
The scene was set with arctic trimmings, 
and the crowning touch achieved by a 
battery of six ivory fans, the latest 
Westinghouse product, which were cal- 
culated to keep His Frigid Majesty cool. 

The bear would be worthy of atten- 
tion in any setting. Standing exactly 
nine feet three inches tall when upright, 
having weighed 1,990 pounds when 
alive, he is no doubt one of the largest 
bears ever killed in Alaska. He was 


station corner, 


dow. 
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obtained by the Westinghouse repre. 
sentative for this display through the 
courtesy of the Bupler fur Company. 

Mr. Littlefield of the Denver central 
station and Mr. Barrett of the local 
Westinghouse office worked out the de. 
tails of the 
sidered one of the most successful win. 


window. which was con. 


dows the company ever put in. 


Reducing Fire Hazards 


Studies by S. E. D. Show Decrease in Fires 
of Electric Origin 


The annual report of The Society for 
Electrical Development on the _preva- 
lence of fires of electrical origin and 
on the property losses attributable to 
such fires for the year 1921—the latest 
year for which complete return are 
available—brings number of 
points of particular and pertinent in- 
terest. In the case of both electric fire 
the ratio of fires of reputed 
electrical origin to all residence fires— 
the ratio 
of property losses occasioned by fire of 
reputed electrical origin to those of all 
residential fires—a material improve- 
ment is apparent, over the records for 
The general fire 
ratio for the country has been reduced 
to 233 from 2.44 in 1920, and the gen- 
eral fire loss ratio to 2.49 from 2.83. 

Such an improvement does not tell 
the complete story, however, for the 
general ratios are numerical averages— 
means—which do not portray the lia- 
bilities, or risks, attributable to elec- 
trical fires. Detailed analyses of a 
graphical character are presented in the 
study which show that in two out of 
every three communities the prevalence 
of fires of reputed electrical origin and 
the property losses due to electrical 
fires are substantially less than indi- 
cated by either the numerical averages 
for communities of similar size or those 
for the country at large. Statistics are 
also presented, demonstrating that the 
extension of electrical service in resi- 
dences and commercial buildings is 
proving an effective fire preventive and 
is not a hazard from the point of view 
of increasing fires or fire losses. 

Reference is also made in the report 
to an independent study of the electrical 
fire loss records maintained by the Na 
tional Board of Fire Underwriters— 
covering the period 1915-1921—which 


shows: 


out a 


ratios 


and electric fire loss ratios 


the previous year. 


1. That the extension of electric service ® 
not, and never has been, accompanied with @ 
corresponding increase in property losses 4 
tributable to fires of electrical origin. 

2. That since the cessation of the emer 


























July, 1923 THE ELECTRAGIST 43 
































‘Circleteed 1 Guar a 
) IV Clereed 15 Uarantee 
| 

\- 

Twenty-three Years of Experience Have Shown Us 
That in making switches for frequent operation and for use under inductive load, a 
machine made type “A” switch is absolutely needed, one having contact jaws sweated 
and pinned into the foot blocks, with utmost attention in manufacturing paid to the 

= machine work and assembling. When you have this type of safety switch enclosed in 
a safety box with interlocking features, you have a safety switch. 

or 

; THESE FEATURES MAKE TYPE “A” SWITCHES SAFE 

] 

to Our boxes with interlocking features are 

st so designed that operator cannot open the 

r e ° ° ° ss .* e.e 

f cover until switch is in “‘off’’ position and 

“ cannot throw switch “‘on” until cover is 

- down. An expert, however, may manip- 

ed ulate catch when necessary to examine the 

— switch under the load. 

‘10 

of Type A Safety Switch 

il] . oe Is YOUR Safety Switch SAFE? bj bee y 

ve- 

7" A safety switch is purchased because of 

a the safety it gives. Safety in switches 

me begins with the switch itself, and next 

| with the box 

ell 

the No matter what kind of a safety box you 

= may have, you have no safety unless the 

ia ——~ ---yhiaiees switch in the box is safe. Snuf-Are Switch 

ec: 600 Volt. 

. A complete line should be demanded so that all installations in every department may 

a be of similar design and efficiency. 

nee 

ad Write for Bulletin Number 4. It lists a complete line of @ switches and will be 

ical sent to anyone on request. 

adi- 

- Th bull Electric Mfg. C 

E e Trum ectric Mfg. Co. 
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the Plainville, Conn. 
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gency construction necessitated during the war 
period and the subsequent essential recon- 
struction there has been a marked and con- 


sistent reduction in electrical fire losses, 
} ile there has been such marked 


. That wl 

| . » in el 1 fire | luring 

decrease in electrical fre losses during a per- 
ot electri- 


slight in- 
ctrical fire 
trical consumption when 
- of electrical energy has decreased, as 


it did in 1921. 


iod in which the extension and use 


ime reast d. a 
] 


cal service has greatly 
rease is also apparent in the e 


losses per unit of elec 


[his confirmation of the claims ad- 
the 
sup- 


vanced by those with 


safe tv ol 


cognizant 


electric service as now 
plied is particularly noteworthy, as is 
also the fact that the electrical fire loss 
ratio for 1921 presented by the Society 
is exactly the same as a similar ratio 
based upon the National Board of Fire 
recently made 


Underwriters’ records 


public. 


A Good Slogan 

“When You're in the ‘Dark’ Call for 
Light,” reads the appropriate slogan 
of Harry V. Light, an electragist of 
Avon, New York. He places this slogan 
on his letter and bill heads and on other 
literature which he distributes, 

Mr. Light specializes on old and new 
house wiring. and sells uptodate fix- 
tures of all kinds as well as vacuum 
cleaners, motors, fans, and other appli- 
ances. 


Heating All Outdoors 

What is thought to be the first time 
that the great outdoors was ever at- 
tempted to be heated artificially was 
undertaken at the street fair for the 
benefit of The Society for Crippled 
Children held in New York City from 
May 8 to 11. It was hoped when the 
big affair was arranged early in the year 
that warm weather might prevail dur- 
ing the time of the event, but Dame 
Fortune could not see it that way. 

When the first of the activities took 
place it was found to be so cold that 
not only were attendants driven away 
but the participants could not play their 
roles without risking their lives in the 
So the officials of 
the New York Edison Company were 
called 


frigid atmosphere. 


could not do 
something electrically to overcome the 
They did. 

They immediately got in touch with 
the Simplex Electric Heating Company, 
who promptly set up two giant heaters 
of its make, and turned the current on 
full tilt. The thermometer was then 
down to 36 degrees—just above actual 
freezing—but very the 
chilly air was warmed up sufficiently for 
the program to be put on in full swing. 


in to see if they 


situation. 


before long 
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One heater was placed on the stage 
of the 
throwing its rays of heat first on the 


great improvised auditorium, 


actors and actresses, and then on the 
the The 
heater was placed in the dance pavilion 


people in audience. other 
where it warmed the people after danc- 
ing and also those who were eating re- 
freshments. 

Westinghouse Earnings 

The net income of the Westinghouse 
Electric & Manufacturing Company for 
the vear ending March 31, 1923, 
$12.263.485, as shown by the company’s 
recently issued. The 
dividend requirements were $6,033,428, 
this 
earned and more than six million dol- 


was 


annual report. 


so that over twice amount was 
lars added to the surplus. Gross sales 
125.000.0000, which 
$25.000.000 

The cash 


position of the company is a strong one, 


for the year were 


represents an increase of 


over the sales of last year. 


the current assets totalling over $106,- 
000,000, and the current liabilities less 
than $17,000,000. 

“The bookings of new business stead- 
ily increased during the year,” states 
Guy E. Tripp, chairman of the board of 
the value of unfilled 
orders at the close of the year was $61.- 
914,237, as compared with $50,740,696 
at the close of the previous year. 

“The relations between the company 
and its employes are satisfactory. Under 
the company’s Insurance and Savings 


directors, “and 


Plan, two-thirds of the employes owned 
The 
deposits by the employes in the savings 
fund are accumulating at a rate in ex- 
cess of $100,000 a month, and the total 
savings to date are in excess of $200.- 
000,000. The savings are invested for 
the benefit of the employes and are not 


insurance of $500 or more each. 


used in any way in the company’s op- 


erations.” 
A plant located at Sharon, near Pitts- 
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burgh, Pa.. was acquired during the 
vear, and it is planned to concentrate 
the manufacture of transformers there, 
Two hundred dwelling houses, lovated 
near the company’s south Philade! phia 
works, and formerly the property of the 
Emergency Fleet Corporation, were pur- 
chased and are being sold to employes, 


Safety Men Meet 


The engineering section of the Na- 


tional Safety Council held its second 
meeting of the year at Detroit. Mich.. in 
cooperation with the Detroit Safety 


Council on June 12. In the morning 
the subject of safety in welding and 
cutting was discussed by experts. fol- 
lowed by a practical demonstration of 
the use of goggles to protect against the 
injurious visible and invisible rays. and 
a general discussion in which the in- 
dustral safety engineers in the audience 
had opportunity to secure information 
on their own particular problems. 

The afternoon was devoted to the gen- 
eral topic of industrial sanitation and 
health work, with particular reference 
to the prevention of infections from the 
use of cutting oils. Arthur H. Young, 
manager of industrial relations for the 
International Harvester Company and 
last year’s president of the Council. and 
Judge Alva R. Corlett, Cleveland traf- 
fic court magistrate, told of their ex- 
perience in their respective positions as 
it concerned the work of this body. 


Anniversary Convention 

The tenth anniversary convention of 
the Apex Electrical Distributing Com- 
pany will be held at the Hotel Cleve- 
land, Cleveland, July 2-3-4. It is ex- 
pected that nearly every state in the 
union will have representatives in at- 
tendance. 

In an effort to win convention invita- 
tions the company salesmen all over the 
United States and Canada have tried 





Sales Promotion Was the Keynote of the Eleventh Meeting of the Westinghouse Agent 


Jobbers’ Association Held at the Homestead Hotel, Hot Springs, the Week of May 28 
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backs your Wa 
FuseMerchandisiné Efforts 


—you never need to worry about not hav- 
ing the right type of fuse to fit any given 
conditions. 










Chief among the Westinghouse fuses, of 
course, is the SHURVENT, the only fuse 
with the positive venting path for the hot 
gases. There's no other fuse like this. 











But there are other fine Westinghouse 
fuses—the indicating non-renewable and 
the non-indicating non-renewable, which, 
backed by the Westinghouse reputation 
should sew up the fuse business in your 


territory for YOU. 





















Write our nearest Agent-Jobber; he will 
tell you all about SHURVENT and the 
other Westinghouse Fuses—and how best 
to merchandise them. The rest—includ- 


to merchandise them. “Sap.. 
Westinghouse Electric & Mfg. Company ng : 


East Pittsburgh, Pa. “Sas, 
— 


Westinghou:s se 
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Dozen Pants! 


Keep your business “‘in trim.” Use the “Daily Dozen” 
selling points of the Westinghouse lron, and develop a 
substantial, well-rounded appliance business. Every one 
of the dozen distinctive features is a talking point which 
will contribute to the building-up of your electric iron 
sales. Exercise them! 


This iron has quality—Westinghouse quality—a 
surety of careful and skillful workmanship. 


Beveled edge—irons under the tucks and ruffles— 
making finer and quicker work possible. 


Correct balance—doesn’t tire the user. 


Largest base area—more work per stroke—quicker 
and better ironing. 


the clothes. 


Dead air space—(acts as an insulator) a cool 


handle which fits the hand. 


Blue and gold cord—will last for years. 


Sheathed element—long life—easy replacement. 


} 
2. 
3. 
4. 
5. Even heat distribution—no “hot spots” to scorch 
6. 
r 
8. 
9. 


Mone! metal terminals—will not pit. 


10. Easy to service—repairing quick and easy. 


11. Competitive price—a price which is popular and 
every dollar is in the iron. 


12. Attractive appliance—an iron with grace of lines 


and beauty of finish. 


Try this on your phonograph—the “Daily Dozen’’—a 
record which will result in record sales. 


Look up the nearest Westinghouse agent-jobber and send 
in your order for the Westinghouse Iron with the “Daily 
Dozen” selling points. 


Westinghouse Electric & Manufacturing Company 
MANSFIELD WORKS, MANSFIELD, OHIO 


Westinghouse 
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especially hard in recent weeks to gain 
admittance to the 100 Club 
will receive special 
privileges at the convention. It is re- 
ported that about a thousand invita- 
tions to the meeting have been sent out 


Percent 


whose members 


from the headquarters office. 


News Notes Concerning Elec- 
trical Contractor-Dealers 
Business Changes, Store Improvements, 
and New Establishments Opened 

J. F. Ambros Company will conduct 
an electrical supply business at Miami 
Beach, 
$10,000. 


president, Miami, Florida, and others. 


Florida. Incorporated capital, 


Incorporators: J. F. Ambros, 


Adirondack Electrical Company, of 
which G. M. Mitchell is proprietor, has 
opened an electrical supply store at 455 
Broadway, Saratoga Springs, New York. 

Weisman Electrical Supply Company 
has established headquarters at 5650 
South Halsted Street, Chicago, Illinois. 
Incorporators: R. Schiff and others. In- 
corporated capital, $10,000. 

Lilleberg & Loitwood are opening an 
electrical supply business at Hillsboro, 
North Dakota. 
cern, $10,000. 


Estimate worth of con- 


The Erico Electric Supply Company 
is locating at Elk Rapids, Michigan. 
Incorporated capital, $10,000. 

Electric Products Company will con- 
duct an electrical supply business at 
Indianapolis, Indiana. Incorporators: 
Arthur Wolf and others. Incorporated 
capital, $10,000. 


Wood Electric Company will feature 
an extensive line of electrical supplies 
Incorporators: 

Incorporated 


at Memphis, Tennessee. 
W. W. Wood and others. 
capital, $10,000. 
Tujunga Electric Shop will open an 
electrical supply and contracting busi- 
ness at East Michigan Avenue, Tujunga, 
California. 
$10,000. 


Estimate worth of concern, 


H. C. Stoll has opened a new electri- 
cal supply store at 303 East Burnside 
Avenue, New York City. Formerly at 
Webster Avenue and 178th Street. 

The 


will 


Stores, Incorporated, 


Mississippi, 


Electric 
locate at Jackson, 
where a complete line of electrical sup- 
plies will be carried. Incorporators: J. 
M. Field and others. 


ital $10,000. 


Incorporated cap- 


Wright-Cason Company is reported 
to have opened a new electrical supply 
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store at 303 West Church Street. Knox- 
ville, Tennessee. 


Alliance Electric Company has es- 
tablished headquarters at Camden, New 
Jersey. A full line of electrical sup- 
plies and appliances will be handled. 
Incorporators; J. S. Gradwell, 424 Mar- 
ket Street, Camden, and others. 
porated capital, $25,000. 


Incor- 


Johns Electric Company will conduct 
an electrical contracting business at 2 
North Fifth Avenue, Maywood, Illinois. 
Incorporators: M. B. Johnson and oth- 


ers. Incorporated capital, $25,000. 


Buffalo Incandescent Light Company 
will move to 197 Genesee Street, Buffa- 
lo, New York. Formerly at 414 Michi- 


gan Street, Buffalo. 


Radiant Electric Company will fea- 
ture an extensive line of electrical sup- 
plies at Massillon, Ohio. Incorpora- 
tors: R. G. Harsch and others. 
porated capital, $25,000. 


Incor- 


Shelby Electric Company is moving 
to 392 South Main Street, Memphis, 
169 Union 


Tennessee. Formerly at 


Avenue, Memphis. 

New York Electric Company, 217 
East Genesee Street, Saginaw, Michigan, 
store at 121 North 
Franklin Street, Saginaw, which it will 
occupy around September 1. A full 
line of electrical supplies will be car- 
ried. Estimate worth of 
$25,000. 


is remodelling 


concern, 


F. & B. Electric Company in the elec- 
trical contracting and supply business 
at 1286 Third Avenue, New York City, 
will move to 1274 Third Avenue. 


Joseph H. Brinker & Bros. are en- 
larging store and increasing stock of 
electrical supplies and appliances at 
119 North Center Street, Cumberland, 
Maryland. Estimate worth of concern, 
$25,000. 


The Erwin Electrical Company is lo- 
cating at Erwin, Tennessee, where elec- 
trical supplies will be featured. 


The Goodsonville Electric Company 
has established headquarters at Lincoln- 
ton, North Carolina. Incorporators: 
G. B. Goodson and others. Incorporated 
capital, $25,000. 

Electric Fixtures & Supply Company 
has opened a new store at 127 No. 
Dearborn, Street, Chicago, Illinois. 

Kankakee Valley Electric Company 
will conduct an electrical supply busi- 
ness at Wheatfield, Indiana. Incorpo- 
rated capital, $40,000. 
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Economy Electric Company is re. 
ported to have opened an electrical sup. 
ply store at 8011 Woodward Avenue. 
Detroit, Michigan. 


Gould Electric Company will feature 
an extensive line of electrical supplies 
at 455 South Third Street, Trenton, 
New Jersey. Incorporators: M. A, 
Kraemer, Trenton, and others. 
porated capital, $50,000. 


Incor- 


Norwich Electric Shop will move to 
new building at South Broad Street, 
Norwich, Connecticut, as soon as com. 
pleted. 

Standard Electrical Company is 
opening an electrical supply store at 1] 
West Church Street, Harrisburg, IIli- 
nois. 

Fall Kill Radio & Electrical Corpo. 
ration has established headquarters at 
Poughkeepsie, New York. 
Attorney T. 
sie, and others. 
$50,000. 


Incorpora- 
Purcell, Poughkeep- 
Incorporated capital, 


tors: 


Whitall Electric Company will locate 
at 225 Worthington Street, Springfield, 
Massachusetts. 
cern, $50,000. 


Estimate worth of con- 


C. Carter has opened a new electrical 
supply store at Martin, Tennessee. 

Mount Electric Supply Company has 
established headquarters at 3550 Armi- 
tage Avenue, Chicago, Illinois. 
porated capital, $50,000. 

R. D. Noble Electric Shop is open 


for business at Richmond, California. 


Incor- 


Sterling Electric Company will con- 
duct an electrical supply business at 
Bedford and Centre Streets, Cumber- 
land, Maryland. Planning to install a 
radio department later. Incorporators: 
E. J. Dawson, president, and others. In- 
corporated capital, $50,000. 


Radio Detector Company, of which 
Willard S. Muchmore, 31 Clinton 
Street, Newark, New Jersey, and others 
are incorporators, is open for business. 
Incorporated capital, $60,000. 


The Holophane Glass Company, Inc., 
of New York City, has issued a new 
publication entitled “Holophane Cata- 
log—Commercial Edition.” <A_ twelve 
page illustrated booklet describing the 
new Holophane Lightmeter also has 
been issued. 

Anderson Electric Company has es 
tablished headquarters at Manitowoc, 
Wisconsin. Incorporators: William 
‘Koutnik and others. Incorpprated cap- 
ital, $10.000. 
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24 Hour Service Daily—Since May, 1921 


Illustrated above is a group of ten automatic grinding and 
polishing machines, used for finishing automobile disc type 
steel wheels, in the Budd Wheel Company plant at Phila- 
delphia, Pa. There are twenty-five of these machines in the 
plant which were installed in May, 1921. Each machine is 
driven by an R & M 15 H. P. Polyphase Motor. 

At the operator's will overloads of 50 to 100% are placed 


upon the motors for | and 2 minute periods, intermittently. 
The finishing process results in gummy grit which settles on 
the motors. Yet, aside from a cleaning periodically, these 
R & M Motors have unfailingly powered the machines 24 
hours a day, 7 days a week, for over two years. This is 
forcible proof of the sturdy construction and reserve 
capacity of R & M Motors. 


Complete power satisfaction is the rule where R & M Motors are employed. Because 
of this user satisfaction, and because of abnormally low service costs, contractors and 
dealers handling the R & M line find their motor business steadily increasing. Write 
our nearest branch for our proposition, today. 


THE ROBBINS & MYERS COMPANY 


SPRINGFIELD, OHIO 


NEW YORK, 30 Church St. 
CHICAGO, 1444 Conway Bldg. 
PHILADELPHIA, 1418 Walnut St. 





BRANCH OFFICES: 


CLEVELAND, 1239 W. Third St. 
ST. LOUIS, 1522 Chemical Bldg. 
SAN FRANCISCO, 701 Rialto Bidg. 
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BRANTFORD, ONTARIO 


CINCINNATI, 9 E. Third St. 

BUFFALO, 827 Ellicott Square Bldg. 

BOSTON. 74 Pearl St. 
CHARLOTTE, N. C., 217 Latonia Bldg. 


Myers 


and Fans 
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*>-MANUFACTURING: 


} A Department Devoted to the Latest Devices Used by the Electrical 
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New Induction Fan 


In the design and manufacture of its 
new 8 inch Induction Fan, the high 
standards of workmanship and mate- 
rials which govern the production of 
the larger fans of this line have been 
rigidly observed by the Western Elec- 
tric Company of New York City. A 
miniature of the standard induction fan 
has been produced without the sacrifice 
of any of the essential features which 
have proven their worth in the larger 


ty pe. 





Some of its features are a pressed 
steel frame, self starting single speed 
induction type motor, hinge joint for 
desk or wall position, and pressed steel 
The 


wick oiled, front and rear, the guard 


one piece blades. bearings are 


has six arms, being welded throughout, 


and the base, of large diameter to pre- 


vent tipping, is felt covered. Eight 
feet of code reinforced cord and a re- 
parable plug are furnished with the 


unit. 


Develops New Socket 

\ new socket, specially developed 
for The F. W. Wakefield Brass Com- 
pany by Pass & Seymour, will here- 
after be used in all Red Spot standard, 
ornamental and general purpose hang- 
The 
improvement it is claimed permits the 
hanger to be quickly wired without dis- 
assembling the socket from the hangar, 


ers. according to announcement. 


thus saving considerable time. This 
and other new features of the Red Spot 
line are described in detail in a bulle- 
tin being issued by the manufacturer, 
The F. W. Wakefield Brass Company 
of Vermilion, Ohio. 


New Show Window Light 


A show window lighting unit known 
as the Flood-O-Lite has been placed on 
the market by the Pittsburgh Reflector 
& Illuminating Co. of Pittsburgh. It is 
simple in construction; light in weight 
and portable; easily attached and re- 
moved and handy to operate. 

It does not in any way take the place 
of the standard show window lighting, 
but supplements it with a handy way 
of high lighting those parts of displays 
which should be brought out most 
strongly. The center spot, while highly 
concentrated, is evenly distributed and 
free from undesirable shadows, and is 
surrounded by an area of low intensity 





illumination. 

The Flood-O-Lite can be attached by 
screws or bolts to ceiling, wall or floor, 
or any horizontal or vertical surface. 





The ball and socket allows the 
spot to be directed to any point within 
a half sphere, and the attachment is 
held rigid by a set screw. 

Equipped with “Pittsburgh” Re- 
flector of glass, double plated with pure 
silver; the silver is protected by a thin 
sheet of “copper; finished in green 
enamel baked on at a high tempera- 
ture. The backing will not crack, 
check or peel nor the silvering tarnish 
or discolor, being guaranteed five years 
against these defects by the manufac- 
turer. 

The reflector is 10 inches across the 


joint 


opening; 14 inches from the front of 
reflector to the back of socket; height 
from base of mounting is 12 inches. 
Type “C” 200 watt lamp must be used. 
It is furnished complete, excepting 
lamp, and includes 6 feet of cord with 
plug. 


Condensed Notes of Interest 


to the Trade 


A booklet just issued by the United 
States Rubber Company of New York 
City presents brief descriptions of its 
standard lines and shows the factory 
and branch store stocks. For conven- 
ience in selecting the desired products 
the pages are stepped, and a perfora- 
tion at the top of the catalog makes for 
ready reference in enabling it to be 
hung up. 


The F. W. Wakefield Brass Company 
of Vermilion, Ohio, is erecting an addi- 
tion to its plant, which will increase 
manufacturing space about twenty per- 
cent. 


A new bulletin describing and illus- 
trating its type P panel board has been 
issued by the Frank Adam Electric 
Company of St. Louis. 


The Manhattan Electrical Supply 
Company, Inc., of New York City, an- 
nounces the issuance of a new catalog, 
size 814 inches by 10 inches and divided 
into six divisions setting forth the va- 
rious products of its line. 


O. M. Bostwick, for ten 
charge of advertising for the Sprague 
Electric Works of the General Electric 
Company, will hereafter be in charge 
of the advertising department of the 
main office in New York City. 


years in 





Announcement is made of the recent 
acquisition of the plant of the Savage 
Arms Corporation at Sharon, Pa., by 
the Westinghouse Electric and Manv- 
facturing Company. A large force of 
workmen is now engaged in remodeling 
and equipping the plant for the manu- 
facture of transformers. If is expected 
that the plant will begin operation next 


fall. 
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Emerson Fans 


THE FANS WITH THE 5-YEAR GUARANTEE 





You will find Emerson Fans, including Emer- 


son Junior, in stocks of :— 


Atlanta, Georgia---- ......._-Southern Electric Supply Co. 
Baltimore, M: aryland_- , Ls hl hU LU ULC 
Beaumont, Texas-_--- a hl eS 
Binghamton, New York____- EES Stevens Co., Inc. 
Birmingham, Alabama_-_-_-_--~-------- Interstate Elec. Co. of Alabama 


Boston, Massachusetts_- --------R. V. Pettingell Elec. Supply Co. 
Brooklyn, New York- jot ee Elec’! Supply Corp. 
oo eS onl ~wenencceceest ne Electric Sales Co. 
NN I ni ini econ eneeensoeeitiighelainiia _Electric Appliance Company 
Cincinnati, Ohio-_---- : -The Post-Glover Electric Co. 
Cleveland, Ohio-------- scccuncascnccecok ee Bamott Electric Co. 
Columbus, Ohio- ...-----The Electric Sales Co. 


Dallas, Texas.....-.-..--.-- __..--.-----Electric Appliance Company 
Dayton, Ohio_--- cgininioenmaned The Post-Glover Electric Co. 
Des Moines, Iowa___- disanwealad ._...._Downing Electrical Co. 


_McN: uughton-McKay Elec. Co. 
Detroit, Michigan_— ______.-..----Miller-Seldon Electric Co. 
Duluth, Minnesota_- sdnietcclilaeeclldinca -Marshall-Wells Co. 
Eee Duluth Elec’l. Supplies Co. 
Hartford, Connecticut__-_- _.....--The Hartford Elec. Supply Co. 
Homer, New York- ; _John S. Maxson Co. 
Houston, Texas-_---- Barden Electric & M: achinery Co. 
Houston, Texas-_-- -_Empire Electric Supply Co. 


Detroit, Michigan- 


Indianapolis, Indiana ___--.-Meier Electric & Machine Co. 
Joplin, Mo._--- __Belden Electrical Supply Co. 
Kansas City, Missouri .Funsten Electric Co. 


Kansas City, Mo.--- _Independent ‘Electric M: achinery Co. 
La Crosse, Wisconsin __..---.------.W. A. Roosevelt Co. 
Little Rock, Arkansas ee re _..-Treadway Electric Co. 
Los Angeles, California .-California Hardware Co. 
Los Angeles, California “Myers Electric Supply Co., Inc. 


Los Angeles, California, — _.....Woodill & Hulse Electric Co. 
Louisville, Kentucky nkkchedatedee ._Peaslee-Gaulbert Co., Inc. 
Mansfield, Ohio-_-__-- ___-.---The Hartman- Spreng Co. 


-Dawkins Electric Co. 
Northland Electric Supply Co. 
Venino Bros. & Company 


Memphis, Tennessee 
Minneapolis, Minnesota 
Newark, New Jersey 


New Orleans, Louisiana welkiian Electric Appliance Company 
New Orleans, Louisiana .-Interstate Electric Co. 
New York, New ork ‘ ___--Gertler Electric Co., Inc. 
New York, N. Y. Holloway-Bentz & Co. 
New York, N. Y Manhattan Electrical Sup. Co., Inc. 
New York, N. Y. Monroe Lamp & Equipment Corp 
New Sat N. ¥ ..___Nugent Electrical Supply Co. 
New Yo | a ~ Parr Electric Co., Inc. 
Norfolk, \ irginia_-_-_-- — W oodhouse Electric Co. 
Omaha, Nebraska ; .-Granden Electric Co. 
Omaha, Nebraska Lee-Coit-Andreesen Hardware Co. 
Orlando, Florida Robertson Supply Co., Inc. 
Philadelphia, Pennsylvania .-Elliott-Lewis Electrical Co., Ine. 
Pittsburgh, Pennsylvania Iron City Electric C 


._._Marshall- Wells 
American Electric 


( 

Portland, Oregon ( 

5 ( 
--Commercial Electrical Supply Co. 

( 

( 

( 


St. Joseph, Mo. 
St. Louis, Mo. 
St. Louis, Mo. 
St. Louis, Mo. 


._Crown Electrical Supply 
~Manhattan Electrical Supply 


-m Lous, Me........ ...--..-----Shapleigh Hardware Co. 
St. Paul, Minn.. Electric Supply Co., Inc. 
Salt Lake City, Utah ._...The Salt Lake Hardware Co. 
San Diego, California Electric Supplies Distributing Co. 
San Francisco, California_-. _Baker, Hamilton & Pacific Co. 
San Francisco, California Electric Appliance Company 
Shreveport, La. Interstate Electric Co. of Shreveport, Inc. 
Moux Falls, South Dakota Tri_ State Electric Co. 


Marshall-Wells Co. 
..Baldwin-Hall Co. 

The Toledo Electric Sales Co. 
-Porter Electric Co., Inc. 
Doubleday-Hill Electric Co. 


Spokane, Washington 
Syracuse, New York 
Toledo, Ohi 

Utica, New York 
Washington, D. C._-- 


The Emerson Electric Mfg. Co. 
2018 Washington Ave., St. Louis, Mo. 
50 Church St., New York City 


The Emerson Company Sells No Apparatus at Retail. 
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The Triumph Line of Standardized Panel Boards 








From the User’s Viewpoint 


To successfully design aseries of panel boards trom 
the user’s view point of what a panel board should 
be, including in them the architect’s require- 
ments of satisfactory service and the contractor’s 
need of low cost installation, is an achievement 
possibleonlytoa manufacturer who, by experience, 
knows all angles of panel board construction. 


The @ Triumph Line of Safety 


Type T-P 


Type Panel Boards is the pres- 


Plug fused; tumbler ent day perfection forthis form 


switch controlled 


branches; safety, with Ofequipment. Obtaining safety 


one decor opening. 


Type P 
Plug fused branches. 
An extremely narrow 


by the simplest construction, 
and highly standardized even 
to the individual units, they 
contain all of the thought and 


panel board safety study of Frank Adam Elec- 
tric Company who long ago 


type. 


Type R 


achieved leadership in the 


Safety type Residence panel board field. 


panel board, to meet 
two and three wire re- 
quirements, with or 


As the panel board is the most 


without main switch. jmportant unit of any wiring 

' installation, and the only one 
that is in view when the job is finished, special 
consideration should be given it. 


The three bulletins illustrated above 
explain in detail the present types 
of Triumph Panel Boards. They 
will be gladly sent upon request. 


Frank Adam 


ELECTRIC COMPANY 


ST. LOUIS 





Branch Offices: 


Detroit, Dallas, Minneapolis, 
Kansas City, Cincinnati, 
Cleveland, New Orleans, 

Chicago, San Francisco, Los 

Angeles, Seattle. 





Other (7) Products: 


Major System of Theater Lighting 
Control; knife switches; safety 
switches; hanger outlets; reversible - 
cover floor boxes; A. C. a ‘: 
Distribution Switchboards. 
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Radio Service was be 
gun in June, 1922, asa 
supplement to the Elec- 
tragist. It is now is- 
sued as part of the 


magazine. 


RADIO SERVICE 


All Communications Should Be Addressed to 
THE ELECTRAGIST RADIO SERVICE 





The Electragist, former. 
ly Electrical Contractor, 
was established 22 years 
ago as the official jour. 
nal of the National As.- 
sociation. 


15 West 37th Street, New York City. 








JULY, 1923 





The Electragist’s Broadening Field 

In the present issue of this magazine there are accounts 
of the radie equipment of an apartment house in Kansas 
and of a hotel in Minnesota. Last month a full descrip- 
tion of a radio equipped apartment house in New Jersey 
was published. 

It is not very surprising to note that these installations 
were made by electragists, in some cases acting in con- 
cert with manufacturers’ engineers, and in some cases in- 
dependently. 

While not more than a half dozen such contracts have 
been large enough to be really worth while, it would seem 
that there is a growing tendency to include radio equip- 
ment in hotels and apartment houses. This is where the 
electragist is coming into his own. If he has been fore- 
sighted enough to enter the redio business it goes without 
saving that he will not only receive the profits from the 
sale of the apparatus but also profit from the actual in- 
stallation of the equipment. 

We are bound to see a great deal more of this kind of 
work in the future, and the live electragists of every town 
and city will be on the job when the contracts are let. 

There is really more than this that can be done because 
there is no reason why the electragist cannot talk with 
builders of hotels and apartment houses and sell them on 
the idea of radio equipment. 


Keep Broadcasting Clean 

It is quite unfortunate that some broadcasting stations 
in the United States have adopted a policy of receiving fees 
for allowing the broadcasting of talks, lectures and speeches, 
and sometimes music. It is a very good thing for the in- 
dustry in general and the great multitude of radio fans 
that the practice is not at all general. 

Broadcasting is not greatly different in effect from the 
reading pages of newspapers, periodicals, and magazines. 
Those publications which are guided by fearless editors 
who print only text matter which they believe to be: cor- 
rect, to be right, and to be fair, are the publications which 
have the respect and following of their readers. This has 
proved to be the case in the past. The greatest American 
magazines and newspapers in existance today are those 
which have not prostituted the reading pages of their va- 
rious publications for the benefit of any kind of interests. 
The greatness of the Associated Press, the mightiest news 
gathering organization in the world, is built squarely on 


this principle, and no one could buy his way to a line of 
reading matter were he to offer the wealth of Rockefeller, 

It seems a pity that with such magnificent examples of 
untrammeled freedom of the press that there should creep 
into the broadcasting of radio the meanness and littleness 
of accepting base money for the privilege of transmitting 
to the public information of any kind. It would indeed 
be a great man, a Lincoln, a Washington, who could operate 
a broadcasting station with absolute fairness to all when 
accepting bribes, no matter how small or how large. 

It has come to our notice that in an effort to promote 
safer and saner driving of automobiles and to tell car 
owners how to care for their cars to secure the maximum 
of comfort and safety with the minimum of expense, the 
National Automobile Chamber of Commerce sought the aid 
of radio. Several large stations agreed to allow the broad- 
casting of this material but for a fixed charge of $100. Of 
course the offer was politely declined, and the offer of an- 
other equally great broadcasting station to send out this 
interesting and instructive material was accepted without 
cost to the Chamber. 

The broadcasting director is very much like the editor 
of a publication and it is left to his discretion as to what 
sort of material will interest, instruct, and amuse his audi- 
ence. It is not possible to see how he can freely exercise 
his freedom of judgment in consideration of a fee. 

If sound honesty cannot stop the spread of the practice, 
it would seem that the law should be invoked. We realize 
the expense to which a broadcasting station is put to carry 
on, but the acceptance of bribes is certainly not the honor- 
able way to make expenses. 


Radio in Canada 


There are at the present time 25 broadcasting stations 
and 1900 transmitting stations in the Dominion of Canada. 
These are controlled in a manner somewhat similar to the 
method used in England. Seven permanent and 28 part 
time inspectors regulate the operation of the stations. Re- 
cently a bill was introduced in the Federal House, Ottawa, 
by Hon. Ernest Lapointe providing for the distribution of 
license fees from receiving sets to broadcasting stations for 
their support. 

It will be a rather curious fact that the broadcasting from 
Detroit and other United States border cities will not enjoy 
any of this remuneration although their broadcasting will 
be received by Canadian receiving sets. On the other hand 
receiving sets along the northern part of the United States 
will receive broadcasting from the Canadian stations without 
the formality of paying any fee. Radio waves cannot be 
stopped by any little thing like a boundary line. 
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QUEENS /orio Coupler 





QUEENS Verio Meter 


<< 


WE SELL THESE GOODS 
TO YOUR CUSTOMER 


But we need a place where he can secure them quickly. 
Let us tell you how we do it. 


Write for our proposition 


QUEENS RADIO COMPANY, Inc. 


























12 FOREST STREET WINFIELD, L. I. 
: JOS. M. ZAMOISKI COMPANY A 
: The Electrifiers 
Radio Building, Baltimore, Md. Armorclad 
—DISTRIBUTORS— 
Radio Corp. of America Clapp-Eastham Co. Rheostat 
Colin B. Kennedy Co. Freed-Eisemann Radio Co. 
Wm. J. Murdock Co. Chelsea Radio Co. : tiie 
Acme Apparatus Co. Burgess Battery Co. Made for the l \ 199 
Eisemann Magneto Corp. Remler Radio Mfg. Co. } fade | le re d 
Nathaniel Baldwin, Inc. Dictograph Products Co. tube and ¢ esigned to 
| np ee eS soe Se completely eliminate comebacks from 


PROMPT DELIVERIES dissatistied customers. Contains a 30 . 
ohm resistance unit that 


CAN’T BE HURT 


oo 7 
; | One and a half inches in diameter and 


tough as a hiekorv nut. Invisible 
| RUBBER COVERED ) | 
bend panel mounting. 


WIRES Manufactured by 


Rubber Insulated Wires and Cables Martin-Copeland Company 


FOR EVERY ELECTRICAL PURPOSE PROVIDENCE, R. I. 
DETROIT INSULATED WIRE CO. “The House of Quality Radio Products” 


DETROIT. MICH. 


— 
— 
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Selling Radio Equipment in the Summer 


How to Overcome Some of the Objections to Warm 
Weather Use and Purchase of Receiving Equipment 


It seems to have become an accepted 
fact that radio is a winter sport, and 
that when summer comes we better wrap 
the set up in camphor and wait till fall. 
Unfortunately there has been a great 
deal said in the public press, in radio 
publications going to the public, and 
even by people in the radio trade, en- 
couraging the belief that there is abso- 
lutely nothing doing in radio in the 
warm weather. 

It is not so very many years ago that 
the automobile was considered a sum- 
mertime toy and when old Jack Frost 
first showed himself in the fall, most 
all owners proceeded to drain out the 
radiators, grease up the machinery, and 
put the car out of commission until the 
leaves showed up on the trees again. 

While it is true that automobiles are 
better constructed today than they were 
ten years ago, it is not true that they 
are any better able to withstand cold 
weather and snow today than they were 
at the very beginning. It was simply a 
Everybody 
thought that it was the only thing to do, 
so they put the cars up. And the dealers 
and merchants that were in the automo- 
bile had to sell 
something during the winter to make a 
living. 


matter of psychology. 


business books or 


By a process of education and ham- 
mering, the car owning public has been 
brought to see that the car is just as 
useful in the winter as the 
summer, and by the addition of better 
closed body equipment, heaters, and 


it is in 


other conveniences, the custom of put- 
ting cars up in the winter time has gone 
out of style. 

When radio first became really pop- 
ular in the broad sense of the word, 
the receiving equipment had not been 
developed to the extent that it is now. 
Transmitting apparatus had not attain- 
There 
were few broadcasting stations, and un- 


ed its present state of efficiency. 


less the receiving set was fairly close to 
the broadcasting station there was con- 
siderable difficulty in picking up the 
programs and in holding them. 

This year marks a new era in radio 
reception and transmission and while 
it is true that there is more trouble re- 
ceiving over long distances in the hot 
weather than in the cool weather, most 
all of the former objections to radio use 


in the summertime have partly or en- 
tirely disappeared. 

Static we still have with us, especially 
on those evenings when a thunder storm 
is imminent or when the air seems to be 
very close and humid and full of elec- 
tricity. 

For receiving local stations there is 
interference during a 
It would 
be quite useless to argue that long dis- 


not very much 


greater portion of the time. 
tances could be covered as well in the 
summertime as in the winter time, but 
it is equally true that reception is very 
much better this summer than it has 
ever been in hot weather before. 

There has been considerable discus- 
sion of the results of the altered wave 
It is 
generally reported that the change has 
been for the better and therefore an- 
other source of sales resistance has been 


lengths which were made in May. 


removed. Interference and static be- 
tween them were so bad last summer 
that it is small wonder that the man on 
the street hesitated about spending any 
money on radio receiving equipment. 
It is up to salesman, 
dealer, and every employe, owner, or 


proprietor of any kind of radio estab- 


every every 


Rud,ale 


Sell Radio in the Summer Time Through Effective Displays. 


work to 
change the public thought in regard to 
the impracticability of doing any radio 
work in the warm weather. 


lishment to set himself to 


The man on 
the firing line, the salesman, can do 
more good or more harm than any other 
class of individual. 
raises objections to the purchase of 
radio the 
agrees with him, that customer is lost 


If the customer 


equipment and salesman 
for the time being and so are a lot of 
his friends. If the salesman convinces 
the customer that many of his objections 
are without foundation in fact, then he 
is going to make a sale and maybe 
more than one. 

The radio business is advancing step 
by step to a firm and solid foundation. 
The first rush of business looked like a 
sold mine and any old kind of pair of 
telephones could be sold for $8 or $9 or 
anything the dealer or manufacturer 
asked for them. 
rush of business subsided a little, the 
killjoys said that the business was going 
on the bum. 

Lo, another rush of business came 
along when the dry cell tubes were an- 
nounced, and dealers were able to use a 
small supply of tubes as a club to sell 


Then when the first 





Here’s an Example of a 


Good Window Trim Created by the Rubin Electrical Company of Charleston, South 


Carolina. 


Note the Human Interest Appeal 






















































vi 
vi 


July. 1923 THE ELECTRAGIST 


Beat Competitive seme a 
LS witho ut en | VENER | ose monte | 


Q porif ficing Profits 





Your competitors 
who figure on using 


or d inary boxes Brings Electricity 


haven't a chance to 
meet your figures 
and come out with where needed 
a profit on the job, e 
pets: you ps The most economical and 
“Gem” Switch : safe way to make branch 
Boxes. For labor is circuit extensions, change loca- 
... , the big item in a tion of fixtures, install conven- 
—— a - Aad Ml one iently located receptacles to 
? st s ° 
oul os A “Geen? _ connect appliances, portable 
There is no chasing back lamps, etc., is with the use of 
and forth to the shop for 
different sized boxes, or 


waiting for new ones to National 


= —S arrive, when you use the <=: ’ 
al == “Gem.” You can take along s Metal Molding 
> a supply of single boxes and ; 


convert them into two or It is the standard for surface 


three-gang boxes right on i si wiring in either new or old 

the job when necessary, by removing one side and clamping on work. It is a little less than 
additional units. The only tool needed is a screw-driver. ; one inch wide and one-half inch deep 
If extra sides accumulate, you can order additional units to : over all and will carry a maximum of 


make up complete boxes, so there will be no parts wasted. four No. 14 or three No. 12 Single 


7 oa . : Braid Wires. There is also a com- 
Pe eae manent put the box together wrong because all sides plete line of Metal Molding Fittings to 


insure neat and inconspicuous work. 


There is no time wasted in removing knock-outs, either. A Metal Molding may be painted any 
single blow of a hammer does the job. Boxes are all true to 3 color —its Sherardized (rust proof) 
size, and screw holes are accurately tapped. surface readily receives and holds 

“Gem” Sectional Boxes can be used for either new or old work either water or oil paints. 


by simply reversing the ears. ee a 
: NOTICE TO JOBBERS AND DEALERS Molding Handbook compiled 


‘“ ” especially for the man on the job 
Gem” Switch Boxes are protected by U. S. Letters 


Patent. Beware of imitations. : 

All infringers will be vigorously prosecuted. , National 

The genuine boxes bear our trade mark “GEM” and are ° 
packed in individual green cartons bearing the name. Metal Molding 


Other advantages are explained in our Cataleg No. 29. Send for a copy. 


Compan 
8 : 


99 1350 FULTON BUILDING 
CHICAGO PITTSBURGH 


FUSE MFG. CO. 


Manufacturers also of Outlet 


Boxes, Cut-Out Bases, Fuse 
SECTIONAL Plugs, Fuse Wire, Automobile 
Fuses, Renewable and Non-Re- 


CHICAGO NEW YORK 













Covered by U. S. Patents Nos. 
950502 March 1, 1910, and 
1016925 Feb. 13, 1912. 






“Gem” F 
Box 


AN 
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56 
other equipment. Then this passed 
along and some dealers started to cut 
the prices of the dry cell tubes. 

These crests and valleys were big at 
first. Now ' | 


and they are getting to be only ripples 


they are simmering down 
on a great ocean of business. 

Anyone who says that there is going 
to be no radio business this summer is 
mistaken. There is going to be business 
for those who will set out to sell cus- 
tomers, to correct false and misleading 
ideas, and who will be real merchandis- 
ers in every sense of the word. 

This is not any longer a business for 
man’s business 
No half baked ideas will 
get across, and the very fact that the 
electragist naturally has to have more 


weak sisters. It is a 
for real men. 


brains than lots of other trades require 
assures to the electrical business a con- 
tinuance and an increase in the amount 
of radio business that they will handle. 
Thousands of people are going to 
spend money for radio sets, parts and 
equipment this summer. Those who 
want to make the profits from this bus- 
iness can dig right in now and do it. 
The days of order taking in the radio 
business are almost over and the era of 
salesmanship and merchandising is 
The automobile, the electric 
household utility, the electric light, and 
the host of other things that started as 
fads and fancies have all gone through 
the boom period, the order taking pe- 
riod and have finally emerged as sound 
businesses with the sales and merchan- 
dising principles firmly fixed. Radio 


here. 


is no exeception to the rule. 

This summer therefore much can be 
done to convince the customer that he 
is going to have success with his set even 
in the warm weather. It may take three 
or four years to bring up the summer 
sales curve to the point where we would 
all like to see it, but the recent devel- 
opments in reception and transmission 
make this an ideal summer to boost the 
curve up to eighty percent of where it 
ought to be. 

Boost then for summer radio and 
scatter the devils of static and inter- 
ference. 


Sell Motor Boat Owners 
How to Do It Is Explained by a Writer in 
“Crosley Weekly” 

Wireless communication made its 
debut at sea, and the dramatic appeal 
of the marine wireless operator has as- 
sociated radio communication with 
ships in the minds of millions. Radio 
is a natural item of equipment for the 
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cruising motor boat, and endears itself 
to every powerboat owner. 

Every electric shop that serves a com- 
munity near a lake, sound, river or har- 
an excellent field for radio 
Window displays of those sets 
particularly adapted, by virtue of their 


bor has 


sales. 


compactness, for installation aboard the 
motor boat will atiract plenty of in- 
terest. 

Wherever possible, it pays to get 
photographs of local boats equipped 
with radio and put these on display in 
the store, together with the owner's 
name and a list of his radio equipment. 

Another plan that produces motor 
boat sales is a demonstration for the 
local yacht club. This plan, in addi- 
tion to bringing the wireless telephone 
before all the members, opens the way 
for the sale of a large set to the yacht 
club. 

Every summer increasing numbers of 
motor boat owners spend frequent week- 
ends on board their craft. Particularly 
attractive harbors sometimes find fifty 


or sixty visiting boats anchored over 
Saturday night. At such times a radio 


receiving set makes ideal entertainment 
for everyone within hearing. This fea- 
ture, in addition to the weather report 
service made available with a receiving 
set, makes a splendid sales argument. 


Apartments Named “Radio” 
The Radio Apartments, as they have 


been named, Wichita, Kans., are equip- 
; quip 
ped with radio receiving sets. The 


apartments were constructed by R. T. 
Ingels. Engineers from the Southwest- 
ern Radio Corporation worked out the 
details of the aerials so that they will 
not conflict with each other when in use. 

Four Crosley non regenerative sets 
were placed in one of the rooms and 
four separate broadcasting stations were 
heard without interference with the 
other. This was possible because of 
the fact that the sets are not regenera- 
tive and may be worked independently 
of each other. 

The aerials in this modern apartment 
house gave the engineers a great amount 
of trouble at first but the final solution 
of the problem as to how they should 
be placed was worked out in this fash- 
ion: The aerials were made very short 
and placed at right angles to each other 
instead of having them long: and per- 
pendicular with the building and parel- 
lel with each other. 

C. Travers, C. E. Bradrick, S. D. Mc- 
Intosh of the Southwestern Radio Cor- 
poration, and Mr. Titus of the Sun- 
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flower Radio Company, spent much time 
in the equipment and perfection of this 
interesting feat of equipping the Radio 
apartment. This is the first time an 
apartment house has been named after 
the world’s most interesting, scientific 
marvel—radio. 


De Forest Sells to Jewett 

Edward H. Jewett, head of the Jewett 
Radio & Phonograph Co. of Detroit, has 
purchased the De Forest Radio Tele- 
graph and Telephone Co. one of the 
largest manufacturers of radio appara- 
tus in the United States. The promi- 
nence of De Forest products in the 
field has been due to a large extent to 
the genius and ability of Dr. Lee De 
Forest who numbers among his inven- 
tions the three element tube which has 
contributed so largely to the success 
of radio transmission and reception. 

The De Forest Co. recently developed 
a dry cell vacuum tube of the flashed 
or mirror type which has made possi- 
ble the manufacture of reflex sets which 
not only operate on a small loop an- 
tenna but also have the dry cells self 
contained in the cabinets. The devel- 
opment of these sets is expected to re- 
sult in considerable summer sales be- 
cause the entire outfit including cab. 
net, antenna and batteries can be car- 
ried in one hand. 

The officials of the Jewett and De 
Forest companies are thoroughly sold 
on the idea of electragist representation 
for radio products and they believe that 
the radio business will mean much to 
the electrical trade during the coming 
year. 


Radio at Sweden Exhibition 


Radio will have an important place 
in the International Aero Exhibition at 
Goetburg, Sweden, during July and 
August, according to dispatches from 
Consul Sholes to the department of 
commerce at Washington. 

A special radio section is under prep- 
aration, and several foreign and Amer- 
ican firms are expected to exhibit ap- 
paratus, especially radio sets suitable 
for interplane and plane to ground 
communication. 

A feature of unusual interset will be 
the daily receipt of news by radio from 
the United States for the American vis- 
itors at the exposition. Through the co- 
operation of a Swedish-American News 
Association and the Naval Communica- 
tion Service, NAA at Arlington will 
broadcast daily five hundred words of 
home news. 
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Alphaduct 
vives the 

best value 
for instal- 
lation and 
mechanical 
protection 


to the wires. 















THE LOOM TO USE 


Alphaduet 
is easy to 
fish and 
handy to 
handle. 

All sizes up 
to one ineh 
packed 


in «cartons. 





























No. 258 ARE CONSIDERED 
“| | JOHN 1. PAULDING, Inc. 


New Bedford, Mass. 
















No. 9366 No. 1444 








No. 2757 





Quality— Unsurpassed 
x Service— The Best 
ia Satisfaction—Guaranteed /s 


| AND IN ADDITION A LOW PRICE WHEN 
-, THE ABOVE ATTRIBUTES 











SATISFACTION 





This Trade Mark is the Badge of Quality, the Symbol 
of Service and the Pledge of Satisfaction. 
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New York Has Super Power 


ELECTRAGIST 


Vol. 22. No. 9 


Station 


“Broadcast Central,”’ as the New Plant is Called, is 
Operated by Unexcelled Broadcasting Apparatus 


\s announced briefly in the June is- 


sue, Broadcast Central, the new radio 


station of the Radio Corporation of 
Aeolian Hall. New York. 


was opened on Viay 15. 
Located in the heart of the 


America at 


city’s mu- 


sical and theatrical district, where en- 
tertainment of the highest order is ever 
to the 


elaborate 


available, this station will offer 
public the 


radio programs with a degree of faith- 


American most 
fulness in reproduction that marks the 
beginning of a new era in radio broad- 
casting. The tower 400 
feet above the street on Aeolian Hall, 
at Fifth Avenue and 42nd Street, pro- 


wires which 


vide two antennas, and this. super sta- 
tion is transmitting two broadcast pro- 
grams simultaneously on different wave 
lengths. 

The closing of station WJZ at New- 
ark, N. J., formerly operated jointly by 
the Radio Corporation of America and 
the Westinghouse Electric & Manufactur- 
ing company coincided with the opening 
of Broadcast Central. The well known 
call WJZ is retained for transmission 
from the Aeolian Hall station on 455 
meters while the call WJY is used for 
the other wavelength of 405 meters. 

The new station is fitted with a double 
antenna and two independent transmit- 
ters which will permit a dual program 
to be broadcast, one that of classical 
other, 
popular airs, dance music and lectures. 


or serious entertainment: the 
The Radio Corporation of America 


has made a thorough analysis of the 





Two Views of “Broadcast Central.” 


types of programs best suited to the re- 
quirements of the public and this study 
has revealed the fact that generally the 
radio public may be divided into two 





: i 
ti / 


Antennae on Roof of Aeolian Hall—New 
York Public Library in Foreground 


classes, those who prefer classical or 
similar entertainment and those desir- 
ing dance music and popular airs. 

Not only will transmission be carried 
on from the two studios which are a 
part of the station, but the main recital 
hall of Aeolian Hall has been con- 
nected to a switchboard in the station 
thus providing at frequent intervals an- 
other source of the finest music obtain- 
able. 


To guard against interruption in pro- 
transmitters are jn- 


stalled together with the necessary con- 


grams, two spare 
trolling apparatus which will enable the 


operator to make an_ instantaneous 
change from set to another should any 
trouble develop. 

Broadcast Central is a model station 
both in electrical design and operating 
facilities, incorporating the most ad. 
One of the 
outstanding improvements is the check- 


vanced ideas of engineers. 


ing up of the broadcast programs for 
clearness in transmission. This is ae- 
complished by a moving picture device 
connected with the antenna which shows 
at a glance the perfection in reproduc- 
tion of music or voice as the radio waves 
leave the antenna. Any distortion oc- 
curing during a rendition may be in- 
stantly corrected by the operator who 
watches the electrical vibrations as they 
radiate into space. 


New Pacific Coast Station 


G. E. Starts Work on High Power Broad- 
casting Plant at Oakland 


The first plant to be constructed ex- 
clusively for poular broadcasting is now 
being erected in Oakland, Cal., to house 
the large Pacific coast station of the 
General Electric Company. 

Work is now starting on a two story 
studio building, the antenna towers, and 
the power house. Workmen are al- 
ready assembling the radio equipment. 
It is expected that the new station will 





-Photos Courtesy Radio Corporation of America. 
On the Left is Shown the Transmitting Equipment, While on the Right is Pictured the 
Control Apparatus Which is the Heart and Nerve Center of the Great System 
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There is a practical reason 
for every “T & B” product 


T. & B. CAPPED ELBOW 





Approved by National Board. 
Eliminates the fishing of wires through 
a sharp bend. 
SO SHAPED AS TO ALLOW CON- 
1 DUIT TO RUN CLOSE TO WALL. 
All openings bushed to prevent abrasion 
of wires. 





| Heavily galvanized and weatherproof. 





Cap No. 1430 
T. & B. ENTRANCE CAP 


Approved by National Board. 
Lots of room for wires 

Easy to install 

SAVES MONEY 

Only two screws 

Serews are burred and can’t fall out 

SAVES TIME 

Heavy Cast [ron 

Galvanized 


THEY WILL NOT RUST 


THE THOMAS & BETTS CO. 


Factory, Elizabeth, N. J. Boston Office, 10 High St. 
New York Office, 63 Vesey St. 
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APPLETON 


off 
the press! 









New guide to correct fittings 


Appleton 
for distribution. 


The new Catalogue is now 


ready It is much larger 
than ever before, listing new “‘Unilets” and 
bringing into compact ready-reference form 
all of the information which contractor, 
user of “Unilets” 
any wiring job. 


dealer, or will need for 


Standardizing on “Unilets’” for all con- 
duit installations means a greatly increased 
saving and the assurance of a better wiring 
job. Their pressed steel construction gives 
added strength, greater wiring 
space and saves time in handling. 


permits 


The constantly increasing demand for 
“Unilets” by the larger contractors and 
dealers everywhere is conclusive proof of 
“Unilet” quality and economy. 


If you haven't a copy of the big new Ap- 
pleton Catalogue, ask the “Unilet” salesman 
who calls on his next trip, or write us and 
your copy will be sent at once. 

APPLETON ELECTRIC COMPANY 
1704 Wellington Avenue, at Paulina 


CHICAGO 


REG. 
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be in the air before the end of the vear. 
Martin P. of broad- 
casting for the General Electric Co., will 


dire t the operating 


Rice, director 
polic v of the sta- 
tion, and Dr. Thomas Addison, manager 
of the company’s interests on the Pacific 
coast for the past thirty vears, will have 
supervision of the plant. 

The station will East 
Fourteenth Street, Oakland. adjacent to 
the new General Electric 


be low ated on 


factory build- 


ing. The Oakland plot was chosen be- 
cause of its technical advantages, the 
availability of musical talent and the 


proximity of the site to San Francisco, 
the of the 
Pacific coast. 


great commercial center 
The plans provide for a two story 
On the first floor will 


be the office of the studio manager, a 


brick structure. 


general correspondence room, a recep- 
tion room for artists, and quarters for 
motor generator sets and storage bat- 
teries. There will be two studios on the 
second floor, the main studia@ large 
enough to accommodate large bodies of 
musicians such as a band or symphony 
orchestra, and a smaller studio from 
which solo numbers and addresses may 
be broadcast. 
will make possible continuous broad- 


casting. 


The use of two studios 


Research is now being carried 
on to determine the reverberating quali- 
ties of an ideal studio in order that the 
proper amount of dampening may be 
secured in the Oakland studio to assure 
maximum musical quality. The radio 
control room will be on the second floor. 

One thousand feet back of the studio 
building will be the power house and 
antenna system. The antenna will be 
multiple tuned and strung between two 
steel towers, each 150 feet high and 
placed 260 feet apart. 
tenna proper will be the counterpoise 
consisting of a network of wires, 14 feet 
above the ground, covering an area of 
150 by 300 feet. In addition to the 
power house which will be one story 
high, 71 by 32 feet, there will be a 
small building for the tuning apparatus 
and the end of the multiple tuned an- 
tenna. 

The transmitting set will be similar 
to that of station WGY, Schenectady, 
N. Y. The apparatus is now being 
manufactured in the Schenectady works 
of the company and tested at WGY. 

The Pacific coast station will be op- 
erated at 1,000 watts but the equipment 
will be designed in excess of that power 
for purposes of conducting tests. In 
operating high powered equipment be- 
low normal rate in broadcasting, tubes 


Beneath the an- 


THE ELECTRAGIST 
and rectifiers are not subject to occa- 
sional overloads, and as a result super- 
ior quality and greater reliability of 
transmission are obtained. 

will be 
placed in the power house and these will 
supply filament and plate current for 


Six motor generator séts 


the oscillator, modulator and kenetron 
rectifier tubes. 

Every part of the equipment in the 
power house and in the control room 
will be in duplicate, assuring uninter- 
rupted service. If one outfit or part of 
an outfit breaks down during the oper- 
ation period another part will be ready 
to be brought into the circuit. 

There will be six tubes in the kene- 
tron rectifier assembly, one metal plate 
oscillator tube and one metal plate 
modulator tube. The control room in 
the studio building will have three 
stages of speech amplification made up 
of two 5 watt tubes and four 50 watt 
tubes. A fourth stage of speech amplifi- 
cation will be installed in the power 
house. 

It is probable that an auxiliary studio, 
connected with the transmitting equip- 
ment of the station by telephone lines, 
will be located in San Francisco. 

By means of remote control the facili- 
ties of a radio broadcasting station may 
now be brought to banquet hall, thea- 
ter or church and the audience, here- 
tofore limited to the seating capacity 
of hall or church, is multiplied many 
The church is connected to the 
transmitting equipment by telephone 


times. 
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lines and control of broadcast materia] 


is maintained in the church by /per- 
ators. 

The Pacific Coast station of th: Gen- 
eral Electric Company will utilize re. 
mote control to broadcast church. ser. 
vices and musical entertainments from 


San Francisco and Oakland. 


Hotel Radio Equipped 

It will soon be possible to listen in 
from rooms of a large hotel in Minne. 
apolis, which has contracted for the 
connection of each of several hundred 
rooms with radio plugs. The guest will 
not have to invest in a receiving set, as 
head phones may be rented for a small 
fee from the clerk’s office. 

According to the plan of engineers 
who have worked on the scheme. a mas- 
sive aerial and three power receiving 
stations will be equipped in one of the 
top floors of the hotel. Each room will 
have a radio plug connected to one of 
Feasibility of 
the plan was proved recently when more 


the three receiving sets. 


than 100 rooms listened in on one con- 
cert. 

The guest who wishes radio enter: 
tainment may call the office and a set 
Once 
connected in the plug, the set cannot be 
removed until released by the hotel em- 
ploye, thus insuring against theft by any 
unscrupulous guest. A small fee is 
added to the hotel bill for the use of the 
receiving phones. 


of phones will be sent to him. 
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A Drawing of the New Broadcast Station Showing the Studio and Office Building, and 


the Power Station and Antennae in the Rear. 


Inserts Show Interior of Studio 


Portrait of Martin P. Rice, Broadcasting Director 
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| | RAVEN CORE—A Rubber 
‘| | Covered Wire of Distinction! 








; Made by a house of standing. 
N Specified by all the leading architects. 
. Used by the Contractors who do the better grade of work. 











S Can you afford to overlook it? 

1g 

he 

ill 

of 

of NEW YORK INSULATED WIRE CO. 

7 Main Office: NEW YORK Factory: WALLINGFORD, CONN. 
Agencies and Branches: 

er: DENVER SAN FRANCISCO CHICAGO BOSTON 

set 

ce 

be 












































HAVE YOU OUR CATALOG NO. 33 E? 
WRITE FOR LITERATURE ON 


Wirelets, 


Steel City Cy Electric Ca 


PITTSBURGH ccs PENNSYLVANIA 
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N 1915 the Insurance Committee 
of the National Association of 
Electrical Contractors and Deal- 

ers investigated and recommended 
to their membership the plan of In- 
surance at Cost as conducted by 


Lynton T. Block & Co., of St. 


Louis. 


Now in 1921, after six years of 
experience in dealing with this well 
known insurance organization, this 
same committee has expressed its 
continued unqualified satisfaction in 
the resolution contained on this 


page. 
This resolution is therefore pre- 


sented in this form for the benefit 
and information of the membership 


IX YEARS of satisfactory deal- 

ings with Lynton T. Block & 

Co., Underwriters, of St. Louis, 
has prompted your Insurance Com- 
mittee again to go on record as en- 
dorsing their plan of insurance, 
with the attendant saving in money 
to our members. 

Every Insurance Policy placed 
with this concern increases its abil- 
ity to serve you better, both in the 
lowered rates it has influenced and 
the yearly saving it accomplishes. 
If the bulk of our members would 
avail themselves of this tangible ad- 
vantage of membership, the saving 
made possible by the action of your 
Committee would probably total 
Fifty Thousand Dollars Every Year. 
Volume of business will do this. 
Your Insurance Committee has 
done its part; you should do yours 


VERY promise made by this un- 
derwriting organization has 
been more than faithfully kept, 

and the advantages have from time 
to time been increased without any 
solicitation or additional obligation 


on the part of the Assured. 


Insurance with them costs less than 
it did six years ago, the coverage is 
more complete, and the savings are 
increased wherever deserved. The 
individual experience of the indi- 
vidual risk is now taken into account 
in determining the savings. 


Inquiry addressed to Lynton T. 
Block & Co., Underwriters, St. Louis, 
Mo., or to the Secretary of your As- 
sociation will bring full particulars 


and not only save money for your- 
self, but help your fellow members 
to save this enormous aggregate. 


at large. regarding Insurance at Cost. 




















THE RESOLUTION SPEAKS FOR ITSELF— 


RESOLUTION 


Recognizing the insurance problems confronting this organization, and for the purpose of pro- 
curing the best indemnity at the lowest cost, the Executive Committee of this Association, after a care: 
ful and thorough investigation by its Insurance Committee in 1915, endorsed the plan of “Insurance 


several Insurance organizations, and recommended to the members of this Association that they avail 
themselves of the saving in cost and the high character of service afforded. 
WHEREAS, a large proportion of the members of this Association have for the past six years, 
carried their insurance through Lynton T. Block & Co., and found the saving in money to be substan- 
tial and the service to be highly satisfactory, and 
WHEREAS, the Executive Committee deems these insurance arrangements to be among the im- 
portant benefits which have been provided for members of this Association; 
NOW, THEREFORE, BE IT RESOLVED, That the Executive Committee ratify its former en- 
dorsement of the Insurance and Service afforded by Lynton T. Block & Co. and urge upon those 
members not now taking advantage of it to lend their cooperation in this respect and communicate 
with the St. Louis Office of Lynton T. Block & Co. in matters pertaining to Fire, Casualty and Work- 
men’s Compensation Insurance, with a view to adding momentum to this movement and securing for 
themselves the benefits which are made available for them. 
BE IT FURTHER RESOLVED, That the Insurance Committee of the N. A. E. C. & D. finds 
the affairs of the various Insurance organizations of Lynton T. Block & Co. to be administered hon- 
estly and skillfully; financially sound and worthy of confidence; that each such organization has ample 
assets for the protection of its Policy Holders, being backed in each case by Assets in excess of 
$2,000,000, which serves as a direct guarantee for the payment of losses and the elimination of any 
assessment liability whatsoever. 
The Insurance Organizations herein referred to are:— 





Employers Indemnity Corporation, 
Utilities Indemnity Exchange, 
Utilities Fire Exchange, 


Exchange Mutual Indemnity Insurance Co., 


St. Louis, Mo. 
St. Louis, Mo. 
Kansas City, Mo. 


Buffalo, N. Y. 


(Signed ) 


J. A. Fowler, Chairman Insurance Committee, 
National Ass'n Electrical Contractors & Dealers. 
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Somebody Else Is Getting Your Profit 
If You're Ignoring This Opportunity 


As an electrical contractor-dealer, isn’t it mighty essential that you have all 


the necessary requisites for quick repair jobs on small horse-power motors? 
If it was all work and no profit it might make an unentertaining propo- 
sition, but the profit is large, the turnover quick, and it's the easiest 


thing in the word to install brushes with the OHIO KIT. 

























These 
I tatives 
Will 
300 Brushes 120 Springs 150 Brushes 60 Springs 
NO. 1 KIT rovitns 400% Profit No. 2 KiT seee Serve 
ou 
Statesville, N. C. 
All brushes = oe. Rocten, Meee. ey om rvs ee ths Cal. 
CARBON BRUSHES with turned 65 Oliver _" 4835" Wiinest Ac 519 Delt: Bldg. 
wither: necks. Chicago, Il. ' 
Rey Cheney Benge nde Mivashen, Wie 
None but the really 1st “siege Bldg. 31 Sycamore Se. QRS, .Carton Co 
- ac yn va, 
necessary types. cist, Ohio. pode 53 oe Mine a 
as. R. J © , . Pyle 
Clean-cul, 217 East Thin "i gr ae 2 Lyndale Av.S. 
ee we Re dine, Rem Giy, Mo. en No 
> and springs. ee a an 305 R'y Ex. Bldg. 280 Broadway. 
Bal Md. 7 Li M 
B.S. Berman, » E e~ Sng 
CHIO CARBON COMPANY 1035 Cathedral St. $553 Vernon Ave 
8210 ALMIRA AVE., CLEVELAND, O. ‘ 5 aa : 
We beg to announce that we are NOW in a position to supply 


ENAMELED MAGNET WIRE 


of the highest grade in sizes ranging from No. 7 to No. 38 B. & S. Ga. 
We would appreciate a trial order. 





We also manufacture Weatherproof, Slow Burning, Annunciator, Office and Magnet Wires and Cables 
and Stranded Antenna Wire 


ACME, EUREKA, AND WIZARD IRON AND WOOD BOX BELLS AND BUZZERS 
Annunciators and Push Buttons “Daisy”"’ Floor Treads 


The Ansonia Electrical Company, Ansonia, Conn., U. S. A. 


























Every Thing from Generator to Lamp 
H. C. ROBERTS ELECTRIC SUPPLY CO. | 
| SYRACUSE, N. Y. PHILADELPHIA, PA. | 
| Cor. W. Water and N. Franklin Streets. 1101-5 Race Street | 
| WASHINGTON, D. C. CED BALTIMORE, MD. | 
| 806 Twelfth Street, N. W. 16 South Howard Street 


ELECTRICAL SUPPLIES RADIO AUTOMOTIVE EQUIPMENT {| 
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Increase Your Bank Balance 
by keeping your accounts right— Why 


There is just one reason WHY. Every penny that comes in and goes out is accurateiy 
recorded. Besides, the many other transactions that must necessarily take place in your busi- 
ness are correctly and easily handled through the right system of keeping accounts. And for 
every live Electragist employing a bookkeeper that right system is the 


Standard Accounting System 


In the business of the Electragist so many tools and devices are employed that one of 
the most necessary and important items of work, because it cannot be done by machinery, 
is often neglected—the keeping of correct accounts. This cannot be done automatically— 
not even electrically. But by neglecting it contractors and dealers do business at a _ great 
disadvantage. 


You are losing out in a very important part of your business if you have a bookkeeper 
and do not employ the Standard Accounting System. Just think what important details of 
real accounting your work involves! Note them in the diagram below. 


How else can you keep the bookkeeping record you should than by the methods devised 
exclusively for contractor-dealer accounts? 


Order Your Accounting Set Today 


THE STANDARD ACCOUNTING SYSTEM is approved by all branches of the elec- 


trical industry including the National Electrical Credit Association and is copyrighted and 
issued by the 


ASSOCIATION OF ELECTRAGISTS 


INTERNATIONAL 


Formerly National Association of Electrical Contractors and Dealers. 







































15 West 37th Street New York City 
MATERIAL 
| SUMMARY SHEETS [GENERAL LEDGER] 
CHER DISBURSEMENT 

REQUIS! TIONS RETURNED my JOURNAL, VOU 

C RIA bh onsesnel AND SALES RECAPITULATION SHEETS 

ae For the business 
that does not em- 
ploy a bookkeeper 


the New Business 
Record is especial- 
ly recommended— 
also issued by the 
A. E. I. 




















[s0B ENVELOPES | ACCOUNTS RECEIWASLE | [TRIAL BALANCE SHEETS] 
AND PAYABLE 





Here is the complete set just as it looks spread out on an ordinary office table 
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Rubber Insulated 
Wires and Cables 





National Electrical Code Standard 
Intermediate (Red) Thirty Per Cent 


Wire built under the direct su- 
pervision of experienced engineers, 
skillfully and honestly manufac- 


tured with one purpose and result. 


Continuous Service 


A-A WIRE CO., inc. 


FACTORY: NEWARK, N. 
Sales Offices: 50 East 42nd Street, 
New York City 


t 


| 
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PARANITE 


RUBBER COVERED WIRES AND CABLES 
THE STANDARD FOR THIRTY YEARS 





For all purposes. Inside, Outside, Aerial, 
Underground and Submarine Use. 


IF IT’S P AR ANITE IT’S RIGHT 


INDIANA RUBBER & INSULATED WIRE CO. 
JONESBORO, INDIANA 


New York Representatives: 


The Thomas & Betts Co., 
63 Vesey St. New York City 


Chicago Branch: 


Indiana Rubber-& Insulated. Wire Co, 
210 So. Desplaines St., Chicago 




















ANNUNCIATORS 

HOUSE 

HOTEL 

HOSPITAL 

ELEVATOR 

MARINE 
WOOD OR METAL 
ALL STYLES OF DROPS 
AND RESETS 


BELLS 
IRON BOX 
WOOD BOX 
FIRE-ALARM 
SKELETON 
VIBRATING 
SINGLE STROKE 
WEATHERPROOF 
ELECTRO-MECHANICAL 


BUZZERS 
IRON BOX 
WOOD BOX 


PUSHES 
wooD 
METAL 
DESK 
DOOR 
PEAR 
FLOOR 
MARINE 
MULTIPLE 
TABLE CLAMP 

ALL FINISHES 


SOCKETS 
KEY 
KEYLESS 
PULL CHAIN 
ALL FINISHES 


FIRE ALARMS 
CABINETS 
BOXES 
SYSTEMS FOR CURRENT 
OR STORAGE BATTERY 


SHADES 
METAL SHADES OF ALL 
DESCRIPTIONS 
LETTER BOXES 


OF ALL DESCRIPTIONS 


FLOOR BOXES 
Pivoted Armature SPEAKING TUBES 


Skeleton Bell TIN TUBE 


FLEXIBLE TUBE 
WHISTLES 
ELBOWS 
COLLARS 

ROSES 


BURGLAR ALARMS 
DOOR SPRINGS 
WINDOW SPRINGS 
TRANSOM SPRINGS 


Iron Box Bell TANK ALARMS 


W.R. OSTRANDER & CO. 


371 Broadway, New York 


Factory: 83-85-87-89 Clifton Place, Brooklyn, N. Y. 





Weatherproof Bell 

















~] 














ELECTRAGISTS USE THE PRODUCTS OF ADVERTISERS IN THE ELECTRAGIST 











THE ELECTRAGIST 



































Executive Committeemen 


EASTERN DIVISION GREAT LAKES DIVISION 

W. Creighton Peet, L. G. Ross, 

70 East 45th Street, 1305 Tower Avenue, 
New York City Superior, Wisconsin 

SOUTHERN DIVISION CENTRAL DIVISION 
J. A. Fowler, A. Penn Denton, 

118 Monroe Avenue, 17th and Oak Streets, 
Memphis, Tenn. Kansas City, Mo. 


EASTERN CANADIAN DIVISION WESTERN CANADIAN DIVISION 


Arthur L. Abbott, 
St. Paul, Minn. 





Charles L. Eidlitz____ 1901-1903 Gerry M. Sanborn___ 1908-1910 

Ernest McCleary____ _ 1903-1905 *Marshall L. Barnes__1910-1912 

James R. Strong____~- 1905-1908 Ernest Freeman____1912-1914 
*Deceased. 


Association of Electragists 


PRESIDENT, James R. Strong, SECRETARY AND TREASURER, Farquson Johnson, 
526 W. 34th Street, New York City. 15 West 37th Street, New York City. 
GENERAL COUNSEL, Franz Neilson, PROMOTION AND DEVELOPMENT, Laurence W. Davis, 
New York City. 15 West 37th Street, New York City. 


PACIFIC DIVISION 


C. L. Chamblin, 
687 Mission Street, 


San Francisco, Calif. 


MOUNTAIN DIVISION 


E. C. Headrick, 
89 Broadway, 
Denver, Colorado 


AT LARGE 


R. A. L. Gray, Cc. C. Caster, James R. Strong, 
85 York Street, 739 Hastings Street W., 526 W. 34th Street, 
Toronto, Ont. Vancouver, B. C. New York City. 
OPEN SHOP SECTION UNION SHOP SECTION 


L. K. Comstock, 
182 E. Sixth Street, 21 East 40th Street, 
New York City 


Past Presidents of the National Electrical Contractors’ Association 


I 
| 
2 


John R. Galloway____ 1914-19 
Robley S. Stearnes___1916-19 
8-19 


6 
8 
W. Creighton Peet___191 0 


































17th and Oak Sts., Kansas City, Mo. 


LEGISLATION 


CREDIT AND ACCOUNTING MEMBERSHIP 
| C. C. Carter James R. Strong 














ARCHITECTS ELECTRAGISTS’ DATA BOOK 
Clyde L. Chamblin J. A. Fowler 
687 Mission St., San Francisco, Calif. 118 Monroe Avenue, Memphis, Tenn. 
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ng R. A. L. Gray 
A. Penn Denton 85 York Street, Toronto, Can. 


CONVENTIONS AND MEETINGS | E. C. Headrick 
James R. Strong | 89 Broadway, Denver, Colo. 
526 W. 34th St., New York City | 
| 
COST DATA LIABILITY INSURANCE 
A. L. Abbott (Resigned) | J. A. Fowler 


182 E. 6th Street, St. Paul, Minn. 10 S. Second Street, Memphis, Tenn. 





739 Hastings St. W., Vancouver, B. C. 526 W. 34th Street, New York City. 
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L. G. Ross 
1305 Tower Ave., Superior, Wis. 


TRADE POLICY 


(Covering Manufacturers, Central Stations, 
Jobbers and Merchandising) 


W. Creighton Peet 
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L. K. Comstock 
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The Contractor 


wants a conduit with clean threads and 
smooth interiors so that he can install and 
fish it easily. And for the sake of his cus- 
tomer he wants a conduit protected from 
rust. 


Clifton Conduit 


Enameled or Galvanized, 


is a practical conduit exactly suited to the 
contractor's needs. It is made from high- 
grade steel pipe carefully enameled or gal- 
vanized to protect it from corrosion. And 
the threads are sharp. 


Clifton Manufacturing Co. 


BOSTON, 61 Brookside Ave. 30 
NEW YORK, 26 Cortlandt Street 
BUFFALO, 34 Sayre Street 
SAN FRANCISCO, 509 Mission Street 
CHICAGO, 9 So. Clinton Street 


Friction Tape. Splicing Compound. 














‘We Manufacture :— 


Rubber Covered Wire—Solid Conductor, 
Stranded Conductor, Flexible Conductor. 
Extra Flexible Conductor. 
| Lamp Cords, Reinforced Cords, Hcater 
Cord, Brewery Cord, Canvasite Cord, Packing- 
house Cord. 


Deck Cable, Stage Cable, Border Light 
| Cable, Flexible Armored Cable. 


Elevator Lighting Cable, Elevator Operating 
Cable, Elevator Annunciator Cable. 


Switchboard Cables, Telephone Wire, 
Flameproof Wires and Cables, Railway Signal 
Wires, High Voltage Wires and Cables. 


Automobile Ignition Cables, Automobile 
Lighting Cables, Automobile Starting Cables, 
Automobile Charging Cables. 


Moving Picture Machine Cable. 


Boston Insulated Wire & Cable Co. 


Main Office and Factory: 
Dorchester District 
Boston, Mass. 


| Canadian Branch 





Office and Factory: 
Hamilton, Ont. 


ANNOUNCEMENT 


THE MERCURY TIME SWITCH 
COMPANY, OF DETROIT, Respect- 
fully announce to the trade four new 
and improved time switches, which will 
be ready for the market in thirty days. 


The new Switch embodies many new 
features and improvements over the 
old one. The best clock works manu- 
factured in the United States are to be 
used in the new units. The same care- 
ful workmanship and high-grade mate- 
rials will be used that has characterized 
the product of the Mercury Time Switch 
in the past. 


Dealers are urgently requested to 


apply immediately for territory. 


THE MEerRcURY TIME SWITCH Co. 
31 East Woodbridge Street, 
DETROIT, MICH. 

















I at 


This is the way to 
connect ground wires to 
the end of a pipe 





DOSSERT GROUNDING CAP 


(Solderless) 


Simply another way of using the Dossert 
Tapered Sleeve principle to simplify the 
work and to promote efficiency. 

The fifteenth year book gives you many 
suggestions on good wiring methods. 
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Dossert & Co. 


242 West 4lst Street 
New York, N. Y. 
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BUYER’S GUIDE 
of some of the products manufactured by the concerns advertising in this 
issue. To be listed here is a badge of reliability. To buy from here is a 
guarantee of satisfaction. When you buy from here please mention the 
THE ELECTRAGIST 
ADAPTERS, LAMP BUSHINGS, BOX AND CABINET COUPLING, SHAFT 
Bryat _ Co. ; ralick & Co., S. R General Electric Co 
Gener: ul Electric ass & Seymour 


Hubbell, Inc., Harve 


ALARMS, BURGLAR, FIRI 
Conn. Telephone & Ele ( 
Ostrander & Co 

Partrick & Wilkins (¢ 


Stanley & Pattersor 

Western Elec. Co 
\MMETERS 

Norton Elec'l. Instrument ( 


ANNUNCIATORS 

Ansonia Ele« di 

Conn. Telephone & Ele ( 
Ostrander & Co., W. R 
Partrick & Wilkins ¢ 
Stanley & Patterson 


ARRESTI RS. LIGHTNING 
Co 


General le« 


Westinghouse Ele & Mig. ¢ 
piter HMENTS, SOCKET 
Hubt Ir Harve 
BATTERIES, DRY 

inhattan Ele Supply ¢ 
Stanley & Patt 
BATTERY roe ING OUTFITS 
Westinghouse El & Mie. 
BELLS, ELECTRIC 


Ansonia Elec. ¢ 
Connecticut Tel. & Ele ( 
Electrical Sales Co 
Manhattan Elec. Supply 
Ostrander & Co., W R 
Partrick & Wilkins 
Schwarze Elec. Co 
Stanley & Pattersor 


BENDERS, CONDUIT 
Steel City Elec. Co 
Thomas & Betts ( 


BLOCKS, MOLDING 
Bryant Electric Co 
Roberts Elec Sup coh Be 4 


BOOKS, ELECTRICAL 


Ass'n of Electragists, International 


Soc’y for Elec’l Development, Inc 
BOLTS, TOGGLE 

National Metal Molding Co 
Thomas & Betts Co . 
Westinghouse Elec. & Mig. Co. 


BOXES, CONDUIT 
Appleton Elec. Co. 
Chicago 3 Mig. Co. 
Hart Mig. 

National sree Molding Co. 
Sprague Elec. Works. 
Steel City Elec. Co. 
Thomas & Betts Co. 
Westinghouse Elec. & Mig. C 

BOXES, FLOOR 
Frank Adam Electric Co. 
Sprague Elec. Works. 

Stanley & Patterson. 
Steel City Elec. Co. 
Thomas & Betts Co 
Westinghouse Elec. & Mig. Co 

BOXES, MANHOLE 
Frank Adam Electric Co. 
General Elec. Co. 
Johns-Pratt Co 

BOXES, METER PROTECTING 

BOXES 


General Elec. Co 


Westinghouse Elec. & Mig. (¢ 
BOXES, PULL 
Westinghouse Elec. & Mig. ‘Co. 


BOXES, WOOD OR CABINET 
Stanley & Patterson 


BRACKETS, TELEPHONE 
Stanley & Patterson 
Western Electric Co 


BRUSHES 
General Electric Co 
Ohio Carbon Co 


Westinghouse Elec. & Mig. Co 


(JUNCTION) 


Westinghouse Elec. & Mig. ( 
CABINETS, METAI 


Frank Adam Electric ¢ 
Hart & Hegemar 

Thomas & Betts Co 
Westinghouse Elec. & Mig. ¢ 
Wurdack Ele Mfg. C 


CHARGING OUTFITS 
General Elec. (¢ 
Robbins & Myers C 
Westinghouse Ele & Mig. ¢ 


CIRCUIT BREAKERS, | 
General Elec Lo 
Westinghouse Elec. & Mig. 


CLAMPS, CABLE SUPPORTING 


Steel City Elec. ¢ 


CLAMPS, GROUND CONNECTION 

ralick & Co., S. R 

General Electric 

Hart Mig. Co 

Minerallac Ele C 

National Metal Molding ( 
Sherman Mfg. Co., H. B 
Sprague Electric Works 

l mas & Betts ( 


Automatic) 


CLAMP TEST 
Appleton Elec. ¢ 


Yh 


CLEANERS, VACUUM 
Western Electric C 
CLIPS, FUSE 


Bryant Electric ( 
Tohns-Pratt Co 
ELECTRIC 
ynpany 
COILS, CHOKE 

General Electric C 

Westinghouse Elec. & Mig. C 
COLORING AND FROSTING, IN- 
CANDESCENT LAMPS 

Philadelphia Elec. Co 


WIRING FIT 


CLOCKS, 
Tork ¢ 


CONCENTRIC 
TINGS 
General Electric Co. 


CONDENSERS, TELEPHONE 
AND TELEGRAPH 
Connecticut Tel. & Elec. Co 
Western Elec. Co. 


CONDUIT, INTERIOR 

Alphaduct Co. 

American Circular Loom Co. 

Central Tube Co 

Clifton Mfg. Co. 

Enameled Metals Co. 

Killark Elec. Mfg. Co 

National Metal Molding Co 

Saylor Electric & Mig. Co 

Sprague Elec. Works. 

Steel City Elec. Co. 

Trumbull Elec. Mfg. Co 

Tubular Woven Fabric Co 
CONNECTORS, BRASS 

CYLINDER 

Bryant Elec. Co.. 

Frankel Connector Co. 

Trumbull Elec. Mfg. Co. 
CONNECTORS, EXTENSION 

CORD 

Hubbell, Inc., Harvey 
CONNECTORS, FIXTURE 

H. B. Sherman Mfg. Co 
CONNECTORS, SLEEVE 

Bryant Electric Co. 
CONNECTORS, SOLDERLESS 

Dossert & Go. 

Frankel Connector Co. 

Westinghouse Elec. & Mig. C 


CONNECTORS, WIRE 
Stover & Co., S. H. 


COOKING UTENSILS, 


Westinghouse Elec. & Mig. Co 


ELECTRIC 


CUTOUTS 
Arrow Electric Co 
Bryant Electric Co 
Chicago Fuse Mfg. C 
General Electric Co. 
Hart & Hegeman Mig. Co 
Johns-Pratt Co 
Pass & Seymour, Inc 
Trumbull Elec. Mig. Co 
Westinghouse Elec. & Mig. C 


DECORATIVE LIGHTING 


General Elec. Co 


DYNAMOMETERS 


Sprague Elec. Works 


FANS, A.C. AND D.C 
Emerson Elec. Mig. ( 
Western Electric Co 


Westinghouse Elec. & Mig. C 
FANS, HANGERS 
Adam Electric Co., Frank 


FANS, MOTOR 
Emerson Elec. Mfg. Co 
General Elec a 
Manhattan Electric 
Robbins & Myers C 
Sprague Ejiectric Works 
Western Electric Co. 
Westinghouse Elec. 


Supply Co. 


& Mig. Co 


FARM LIGHTING GENERATORS 
Westinghouse Elec. & Mfg. Co 


FITTINGS, FIXTU om 
Appleton Electric C 
Beardslee Chandelier Mig. Co 
Bry ant Elec. Co. 

Fralick & Co., S. R. 

General Electric Co 

Killark Elec. Mfg. Co 

National Metal Molding Co 
Sprague Elec. Works 

Square D Company 

Steel City Electric Co 

Thomas & Betts Co. 

Trumbuil Electric Mig. Co. 
Westinghouse Elec. & Mig. Co 


IRON 


FIXTURES, SHGW CASES AND 
WINDOWS 
Faries Manufacturing Co. 
Frink, Inc., I. P. 
National X-Ray Reflector Co 
Shapiro & Aronson, Inc. 


FIXTURE STUDS 
Fralick & Co., S. R. 
Thomas & Betts Co. 

FURNACES, ELECTRIC 
General Electric Co. 
Westinghouse Elec. & Mig. Co 


FUSES, ENCLOSED 
Bryant Electric Co. 
Chicago Fuse & Mfg. Co. 
General Electric Co. 
Johns-Pratt Co. 
Westinghouse Elec. 

FUSES, OPEN LINK 
Chicago Fuse & Mfg. Co 
General Electric Co. 
Westinghouse Elec. & Mig. Co 


& Mig. Co. 


FUSES, TELEPHONE 
Chicago Fuse & Mfg. Co 
Western Electric Co. 


GENERATORS, LIGHT AND 
POWER 


Emerson Electric Mfg. Co. 
General Electric Co. . 
Robbins & Myers Co 

Sprague Electric Works 

, Westinghouse Elec. & Mfg. Co. 


GLASSWARE 
National X-Ray Reflector Co. 


GUARDS, LAMP 
Hubbell, Inc., Harvey all 
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HANGERS, ARC LAMP 


General Electric Co. 
Wakefield Brass Co., F. W 
Westinghouse Elec. & Mig. 


HANGERS, CONDUIT and CABLE 
Appleton Electric Co. 
Minerallac Electric Co. 
Pass & Seymour, Inc. 
Steel City Elec. Co. 
Thomas & Betts Co 


HANGERS, 


Westinghouse Elec. 


FIXTURE and BOX 
& Mig. Co 


HANGERS, LAMP 
Bryant Electric Co 
HEATERS, LIQUID 
General Electric Co. 
Westinghouse Elec. & Mig. C 


HEATING DEVICES 


Commonwealth Edison C 


Westinghouse Elec. & Mig. ( 
HOLDERS, SHADE 
Hubbell, Inc., Harvey 


National X-Ray Reflector Co 


HOLDERS, BATTERY 
Ostrander & Co., W. R 
Stanley & Patterson 


INSTRUMENTS, INDICATING 
General Electric Co. 
Westinghouse Elec. & Mfg. Co 

INSTRUMENTS, LAMP TEST- 

ING 
General Electric Co. 


INSTRUMENTS, MINIATURE 
SWITCHBOARD 
General Electric Co. 


Westinghouse Elec. & Mig. Co 
INSTRUMENT, POCKET 
Connecticut Tel. & Elec. ¢ 


eee. MENTS, RECORDING and 
"RVE DRAWING 
neil Electric Co. 
Westinghouse Elec. & Mig. Co. 
INSTRUMENTS, TESTING 
General Electric Co. 


Westinghouse Elec. & Mig. Co. 


° 


INSULATION, MOLDED 
Johns-Pratt Co. 


Westinghouse Elec. & Mig. Co. 


INSULATORS, CANOPY 


Arthur F. Stanley 
General Electric Co. 


INSULATORS, HIGH VOLTAGE 
General Electric Co. 
Stanley, Arthur F. ; a 
Westinghouse Elec. & Mig. Co. 

INSULATORS, TREE ; , 
Westinghouse Elec. & Mig. Co. 

IRONS, CURLING 
Westinghouse Elec. & Mfg. Co. 

IRONS, SOLDERING 
General Electric Co 


JOINTS, CABLE 
Dossert & Co. ; 
Westinghouse Elec. & Mig. Co. 


JOINTS, FIXTURE INSULATING 
Thomas & Betts Co. 


LAMPS, AR¢ 
General Electric Co. 
Westinghouse Elec. & Mig. Co. 


AUTOMOBILE 


LAMPS, . 
& Elec. Co 


Connecticut Tel. 
° , 


LAMPS, INCANDESCENT 
Edison Lamp Works 

General Electric Co 

~Hubbell, Inc., Harvey . 
National Lamp Works 


LAMPS, PHOTO-ENGRAVING 
General - Eleetric- 40. r 








XUM 


July, 1923 





HERE’S a quality difference be- 

tween low estimates and price cut- 
ting. The Electragist who takes ad- 
vantage of the time saving features of 
Pittsburgh Standard Conduit can fur- 
nish low estimates with an assurance of 
high quality work and steady profits. 


P. S. reaches the job ready to install. 
Eliminates reversing couplings and run- 
Patented 
Thread Protectors keep threads sharp, 


ning dies over pipe ends. 


IAN 2 Bs AU EI Ld tals, Adiaail 


+ 
wv 


true and clean—with just enough enamel 
to protect from rust. 


&. 
Enameled Metals Co. 
PITTSBURGH, PA. 


fi 
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THE NEW WAY 
Patented 


10% 
plus 


S 


minutes 










Fast and Cheap. Costs 10c 
plus 5 minutes’ time to in- 
stall box 


JOBBERS! 


Eventually you will add this staple, fast selling article to 
your stock as the contractors will not be without these 
time and money saving strips. No doubt many of your 
customers are using them now. Have your salesmen in 
vestigaie and see if this is not true. 

CONTRACTORS AND DEALERS! 
Kruse Strips are made of sheet metal, so they may be cut 
the desired length with your snips. Made 18” long, which 
enables you to cut them and use short pieces, where the 
studdings are clese together. A hammer, four nails and 
three minutes time is all you need to install a box or a 

gang of them. 






A card will bring a 
sample set, or $1.00 
will bring ten (10) 
sets by prepaid par- 
cel post. 


MIDWEST 
METAL 
PRODUCTS 
COMPANY 


Munice, Indiana 







THE OLD WAY 
Siow and Expensive. Costs 
50c to 75¢ to install box. 

















Take Three Minutes and 
Figure this Out 


How much more profit could 
you make on your next wiring 
job—(or how much lower could 
you bid, if you wanted to) if you 
could cut out 80% of your men’s 
time in making connections? 


You can do this with— 





WALGER CONNECTORS 


No solder—no blow torch—just a supply of 
Walger Connectors in their pockets to connect 


fixtures or tap feed wires; a big 
convenience in cramped places. 


Approved by Underwriters for 
No. 12 wire and smaller. 








Ask your jobber 


for Walgers. ‘ 
S. H. STOVER & CO., 
Chamber of Commerce Bldg. | PITTSBURGH, PA. 




















-” I OO% 7 were Says: % 


“I can make con- 
nections in a jiffy 
with the 


Sherman 
Fixture 
Connector 


Sherman FixtureCon- 
nectors are all brass 
—assuring high con- 
ductivity. The screws 
can’t come out—that 
saves time. They are 
simple—you can’t get 
thewires in the wrong 
place. You need no 
acid, solder or blow 
torch—a tight con- 
nection is always 
assured. 


















Send for FREE sample 

ed b ye 

the mnector and try it 
‘eke They are sold by all 


progressive jobbers. 


When the manufacturer of Electric Fix. 
tures equips his products with Sherman 
Fixture Connectors he improves his prod- 
uct and accommodates you. INSIST. 


H. B. SHERMAN MFG. CO. _ | 
BATTLE CREEK MICHIGAN ? 
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LAMPS, TROUBLE, AUTOMO 
BILE, PORTABLE, HAND 
Connecticut Tel. & Elec. Co 
Stanley & Patterson. 


LIGHTING FIXTURES 
Frink, Inc., I. P. 

Guth Co., Edwin F. 
Lightolier Co 

Planetlite Co. 

Wakefield Brass Co., F. W 


LIGHTS, STAGE 
Sprague Electric Works 
Western Electric Co 
National X-Ray Reflector Co 


LOCKS, AUTOMOBILE 
Connecticut Tel. & Elec. Co 


LOCKNUTS 
Fralick & Co., S. R 


LUGS, TERMINAL 

Dossert & Co. 

Trumbull Elec. Mig. Co 
Westinghouse Elec. & Mig. C 


MOLDING, METALLIC 
Appleton Electric Co 
National Metal Molding Co 


MOTOR GENERATORS 
General Electric Co 
Sprague Elec. Works 
Westinghouse Elec. & Mig. Co. 


MOTORS, POWER 

Emerson Elec. Mfg. Co. 
General Electric Co 

Robbins & Myers Co. 

Sprague Electric Works 
Western Electric Co. 
Westinghouse Elec. & Mfg. Co. 


OZONIZERS, INDUSTRIAL 
Sprague Electric Works 


PADS, HEATING 
Westinghouse Elec. & Mig Co. 
PAINTS AND COMPOUNDS, 
General Electric Co. 
Minerallac Elec. Co. 


Standard Underground Cable Co. 


Westinghouse Elec. & Mfg. Co 


PANEL BOARDS 
Adams Electric Co., 
Plainville Elec’l Products Co. 
Trumbull Electric Mfg. Co 
Westinghouse Elec. & Mig. Co. 


Frank 


PERCOLATORS 
Westinghouse Ele 


PLANTS, LIGHTING 
General Electric Co. 
Western Electric Co 
Westinghouse Elec. & Mig. Co. 


Cc. & Mig Co. 


PLATES, FLUSH SWITCH 
Arrow Electric Co. 
Bryant Electric Co. 
Connecticut Tele. & Elec. Co. 
Hubbell, Inc., Harvey 


PLIERS, RUBBER INSULATED 
Rubber Insulated Metals Co. 


PLUGS AND RECEPTACLES 
Arrow Electric Co. 

Bryant Electric Co. 

Chicago Fuse Mfg. Co. 
General Electric Co. 

Hart Mfg. Co. 
Hubbell, Inc., Harvey 
Johns-Pratt Co. 

National Metal Molding Co. 
Pass & Seymour, Inc. 
Sprague Electric Works 
Stanley & Patterson 
Trumbull Electric Co. 
Western Electric Co. 
Westinghouse Elec. 


PLUGS, SPARK 
Western Electric Co. 


POLE LINE HARDWARE 
National Metal Molding Co. 
Westinghouse Elec. & Mfg. Co 


PORCELAIN, STANDARD 
General Electric Co. 


PORCELAIN PRODUCTS 
Pass & Seymour, Inc. 
Paulding, Inc., J. 

Sears, Henry D. 

Trenton Porcelain Co. 


& Mig. Co. 





PORTABLES 
National X-Ray Reflector Co. 


POSTS, LAMP, ORNAMENTAL 


Westinghouse Elec. & Mfg. Co. 
POTS, MELTING 

General Electric Co. 
Westinghouse Elec. & Mig. Co. 


PROJECTORS, ELECTRIC 
General Electric Co. 

National X-Ray Reflector Co. 
Western Electric Co 
Westinghouse Elec. & Mig. Co. 
PROTECTORS, LINEMEN’S 
Minerallac Electric Co. 


PROTECTORS, THREAD, CON- 
DUIT 
Enameled Metals Co. 
PROTECTORS 
Connecticut Tel. & Elec. Co 


Minerallac Electric Co 
Partrick & Wilkins Co. 
Stanley & Patterson 


RADIATORS, ELECTRIC 
Westinghouse Elec. & Mig. Co. 


RADIO APPARATUS 

General Electric Co. 
Martin-Copeland Co. 

Ostrander & Co., W. R. 
Philadelphia Elec. Co. 

Queens Radio Co. 

Stanley & Patterson 

Trumbull Elec. Mfg. Co. 
Westinghouse Elec. & Mfg. Co. 
Zamoiski Co., Jos. M. 


RANGES, ELECTRIC 
Westinghouse Elec. & Mfg. Co. 
REFLECTORS 
National X-Ray Reflector Co. 
REFLECTORS, PORCELAIN, EN- 
AMELED, IRON and STEEL 
Hubbell, Inc., Harvey 
Westinghouse Elec. & Mig. Co. 


REGULATORS, VOLTAGE 
General Electric Co. 
Westinghouse Elec. & Mfg. Co. 


RHEOSTATS 

General Electric Co. 
Martin-Copeland Co. 
Westinghouse Elec. & Mig. Co. 
ROSETTES 

Arrow Electric Co. 

Bryant Electric Co. 

General Electric Co. 

Hubbell, Inc., Harvey 

National Metal Molding Co. 
Pass & Seymour, Inc. 
Trumbull Electric Mfg. Co. 


SCREW DRIVERS, RUBBER 
INSULATED 
Rubber Insulated Metals Co. 


SHADES, METALLIC 
Hubbell. Inc., Harvey 
Ostrander & Co., W. R. 

SIGNALS, FACTORY AND 

OFFICE 
St m .. & Patterson. 


SIGNS, EXIT 
Sprague Electric Works 


SOCKETS AND RECEPTACLES 
Appleton Electric Co. 
Arrow Electric Co. 
General Electric Co. 
Hubbell, Inc., Harvey 
Johns- Manville, Inc. 
National Metal Molding Co. 
Ostrander & Co., . 
Pass & Seymour, Inc. 
Sears, H. D. 
Stanley & Patterson 
Trumbull Electric Co., Inc. 
Westinghouse Elec. & Mig. Co. 


SOLDERLESS CONNECTORS 


Frankel Connector Co. 


SOLDERING COMPOUNDS 
Westinghouse Eléc. & Mig. Co. 





Ist 


STARTERS, MOTORS 
General Electric Co. 


Westinghouse Elec. & Mig. Co. 
STERILIZERS, WATER, ELEC- 
TRIC 
Sprague Electric Works 


Westinghouse Elec. & Mfg. Co. 
STRAPS AND CLAMPS, 
DUIT 
Fralick & Co., 


CON. 
Ss. & 


STOVES, DISC 
Westinghouse Elec. & Mig. Co. 
SUPPLIES, ELECTRICAL 
Adam Electric Co., Frank 
Baltimore Elec’l Supply Co. 
Brooklyn Elec’! Supply Co. 
Doubleday-Hill Electric Co. 
National Elec’! Supply Co. 
Newark Elec’l Supply Co. 
Ostrander & Co., W. R. 
Philadelphia Electric Co. 
Roberts Elec. Supply Co., H. C. 
Rumsey Electric Co. 
Southern Electric Co. 
Stanley & Patterson. 
Western Electric Co. 


SWITCHBOARDS, LIGHT AND 
POWER 
Adam Electric Co., Frank 


Bryant Electric Co. 
General Electric Co. 
Plainville Elec’l Products Co. 
Sprague Electric Works 
Trumbull Elec. Mfg. Co., Inc. 
Westinghouse Elec. & Mig. Co. 
Wurdack Elec. Mfg. Co. 
SWITCH  H: AND. ES, RUBBER 
INSULATED 
Rubber Insulated Metals Co. 


SWITCHES, BABY KNIFE 
Bryant Electric Co. 
General Electric Co. 
Trumbull Electric Mfg. Co. 


SWITCHES, BATTERY 
Hubhell, Inc., Harvey 
Manhattan Elec’l Supply Co. 
Ostrander & Co., R. 
Partrick & W ilkins Co. 
Trumbull Electric Mfg. Co. 


SWITCHES, DISCONNECTING 
General Electric Co. 
Westinghouse Elec. & Mig. Co. 

SWITCHES, FIXTURE 
Hubbell, Inc., Harvey 
Pass & Seymour, Inc. 


SWITCHES, KNIFE 


Adam Electric Co., Frank 

General Electric Co. 

Hart Mfg. Co. 

Trumbull Elec. Mfg. Co. 

Westinghouse Elec. & Mig. Co. 
SWITCHES, SAFETY 

Adam Electric Co., Frank 


General Electric Co. 

Tohns- Pratt Co. 

Mutual Elec. & Machine Co. 
Trumbull Elec. Mfg. Co. 
Westinghouse Elec. & Mfg. Co. 


SWITCHES, SNAP _ 
Connecticut Tel. & Elec. Co. 
General Electric Co. 

Hart Mfg. Co. 

Hubbell, Inc., Harvey. 
National Metal Molding Co. 
Pass & Seymour, Inc. 


Trumbull Flectric Mfg. Co. 
SWITCHES, TIME, AUTOMATIC 


General Electric Co. 
Mercury Time Switch Co. 


SWITCHES, VOLTMETER 
Adam Electric Co., Frank 
Trumbull Electric Mfg. Co. 
Westinghouse Elec. & Mfg. Co. 


TAPE, INSULATING 
General Electric Co. 
N. Y. Insulated Wire Co. 
Westinghouse Elec. & Mig. Co. 


TAPS, CURRENT 
Hubbell, Inc., Harvey 


TELEPHONES 
Connecticut Tel. & Elec. Co. 
Stanley & Patterson 
Western Electric Co. 


TERMINALS, CABLE 
Standard Underground Cable Co. 
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TERMINALS, TELEPHONE 
Standard Underground Cable Co, 
Western Electric Co. 


TERMINALS, UNDERGROUND 
SERVICE 
Dossert & Co. 


TOASTERS 
Westinghouse Elec. & Mig. Co. 
TOOLS, BORING, ELECTRICIAN’S 

Stanley & Patterson. 


TOOLS, COMMUTATOR TRUING 
General Electric Co. 

TOOLS, PORTABLE, HAND 

General Electric Co. 


TRANSFORMERS 
Connecticut Tel. & Elec. C 
General Electric Co. ; 
Westinghouse Elec. & Mig. Ce. 


VOLTMETERS 
Norton Elec’l. Instrument Co 

VULCANIZERS, ELECTRIC 
Westinghouse Elec. & Mfg. Co. 


WARMERS, FOOT AND RUG 
Westinghouse Elec. & Mfg. Ce. 


WASHERS, CLOTHES 
Western Electric Co. 

WASHERS, DISH 
Western Electric Co. 


WELDING MACHINES, ELEC- 
TRIC 
General Electric Co. 
Westinghouse Elec. & Mig. Co. 
WIRE, ANNUNCIATOR AND 
OFFICE 
\merican Steel & Wire Co. 
General Electric Co. 
Standard Underground Cable Co. 


WIRE, ARMORED CABLE 


National Metal Molding Co. 
Sprague Electric Works 


WIRE, AUTOMOBILE 
General Electric Co. 
Indiana Rubber & Ins. Wire Co. 
New York Insulated Wire Co. 
Safety Ins. Wire & Cable Co. 


WIRE, BARE COPPER 
Standard Underground Cable Co. 


WIRE, FUSE 
Appleton Electric Co. 
Chicago Fuse Mfg. Co. 
General Electric Co. 
Westinghouse Elec. 


WIRE, IRON 
American Steel & Wire Co. 


WIRE, LEAD ENCASED 
American Steel & Wire Co. 
Atlantic Ins. Wire & Cable Co. 
General Electric Co. 

Indiana Rubber & Ins. Wire Co. 
N. Y. Insulated Wire Co. 
Standard Underground Cable Co. 
Western Electric Co. 


WIRE, MAGNET 
American Steel & Wire Co. 
Ansonia Electrical Co. 
General Electric Co. 
Standard Underground Cable Co. 
Western Electric Co. 


& Mfg. Co. 


WIRE, RUBBER COVERED 
A. A. Wire Co. 
American Steel & Wire Co. 
Atlantic Ins. Wire & Cable Co. 
Boston Ins. Wire & Cable Co. 
Detroit Insulated Wire Co. 
General Electric Co. 
Indiana Rubber & Ins. Wire Co. 
New York Insulated Wire Co. 
Standard Underground Cable Co. 
U. S. Rubber Co. 
Western Electric Co. 


WIRE, TELEPHONE 


Western Electric Co. 


WIRE, WEATHERPROOF 
American Steel & Wire Co. 
Ansonia Electrical Co. 
General Electric Co. 
Western Electric Co‘ 


WIRELETS 
Steel City Electric Co. 
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What there is in a Name! 


The “man on the job” calls them ‘‘clamps” 
or “clips,” and sometimes ‘‘cleats,"” but we 
call them— 





Minerallae Cable or Conduit 
Hangers 








Because they are generally identified in this 
way all over this country and in Canada. 


Made of the best grade of spring steel, in 
seven sizes, % to 2'4 inches. 


Japanned or Galvanized. 


YOUR JOBBER HAS THEM! 


MINERALLAC FLECTRIC COMPANY 
1045 Washington Blvd., Chicago, Ill. 














There is Another 
Question to Consider 


besides the matter of prompt delivery when 
you require switchboard instruments imme- 
diately. 


Is it a proven fact that the instruments you 
specify will give your customers years of re- 
liable service? 


The reliability of 





ammeters and voltmeters is vouched for by the 
fact that less than one in a thousand are re- 
turned for repairs each year, although more 
than 100,000 have been placed in service 
within the last 30 years. 


They can be shipped immediately for a 


FULL LINE IS CARRIED IN STOCK 


Write for latest booklet. 


NORTON ELECTRICAL INSTRUMENT CO. 


61 Hilliard Street, Manchester, Conn. a ae 


(Builders of ammeters and voltmeters 
for over a quarter of a century.) 























“ELECTROLET” 


Reversible Entrance Fittings 


On a 
Vertical 
Conduit 


On a 
Horizontal 
Conduit 





THE ELECTROLET entrance fitting 
may be used either on a vertical or on 
a horizontal pipe. No other fitting has 
this reversible feature. 
Write for booklet. 
Manufactured only by 
KILLARK ELECTRIC MFG. CO. 


3940-48 Easton Avenue 
St. Louis, Mo. 


























| DISTRIBUTOR ($6) PRODUCTS 


Reverse Phase 


Relay 


is a necessary part of each 


elevator installation. 


Full information will be sent 


upon request. 


THE PHILADELPHIA ELECTRIC 


COMPANY SUPPLY DEPT. 
130-132 South Eleventh Street 
Philadelphia 
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own 


Pass aah 


Pee * 





Single Conductor Lead Covered Steel-Taped-Armored Cable. 


Have You Considered 


the advantages of installing steel-tape-armored cable di- 
rectly in the ground without conduits or manholes? 


There are many ways in which such cables can be em- 
ployed with great economy in light and power service 
by eliminating expensive conduits and troublesome 
overhead lines. 


STANDARD Steel-Tape-Armored Cables 
; <w> WURDACK <m> have vegan tested by many years of service, and millions 


of feet are now in successful operation. 

SW I’ CHBOARDS . : We are exclusive manufacturers in the United States 
PAN EL BOARDS of complete cable systems of this type for light, power, 

STEEL CABINETS son and — ge cna “ye hag et 
¥ AXET rubber or varnished cambric insulated cables, complete 

KNIFE SW ITCHES with joint boxes, junction boxes and -terminals. 
FIGURE LET US Write our nearest office for Bulletin on Steel-Tape- 
\ Armored Cables. 
YOUR 








REQUIREMENTS. Standard Underground Cable Co. 
WM. WURDACK Boston tee. a St. Louis 
ELECTRIC MFG. COMPANY npg Tl aeleree 


I! ST. LOUIS, MO For Canada: Standard PPT d Cable Co., of Canada, 
° ° ° 
t < 











Limited, Hamilton, Ont. 











— 
a 














—— —= 





SUEUUUAUCEGUUGOUCEUCECCUECERERECUGGUGERCERCUECEUCERORGCLEORGEEOCRCRECEROEROE SERIES 


UNIVERSAL 
ESTIMATE 
SHEETS 








CO-OPERATE wi 
THE UNDERWRITERS 


renuce tHE FIRE HAZARD 
USE FUSE REDUCERS 


TO PROPERLY PROTECT CIRCUITS 
THE INCREASING DEMAND FOR 
THIS DEVICE IS EVIDENCE OF THEIR NEED 


a 





TUTTI 


They Simplify 
Your Estimating 





Number Volt Amp. *List Ea. Carton Get a Supply 

FR 263 250 60-30 $0.90 18 

FR 216 250 100-60 1.50 9 from 

FR 221 250 200-100 2.00 9 

FR 663 600 60-30 1.00 9 

FR 616 600 100-60 1.75 9 ASSOCIATION OF ELECTRAGISTS 





Formerly National Association of Electrical Contractors 
and Dealers. 


15 West 37th St., 
New York 


“AUUDODDOUNUOODOSDDUOOOOOUOOOUUOUGNEURERSUOOOOUUUUUOOUDNODDDUGSOOOURQQUUCHUOUCUIE 
ELECTRAGISTS USE THE PRODUCTS OF ADVERTISERS IN THE ELECTRAGIST 

















THE Fimce [rere Rooucts CO. 


PLAINVILLE, CONN. 
SWITCH BOARDS—PANEL BOARDS 





UOUOGRADOGROOGOGORGOGGUERGQURGQUOCGQGQUERROREGGQQURGQCOROQUQUGROROUUSOGUURGGOLACCQRRCOGERGGURERGGRORGGCURRUOORES 
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“CENTRAL” 


RIGID STEEL 


CONDUIT 


LECTRAGISTS can order this guar- 

anteed conduit with an assurance that 
they are dealing with a concern that has 
a policy that makes and keeps friends. 





This shows a piece of one-half inch “‘Cen- 
tral Black’ wound around three inch pipe. 
There is no flattening or buckling of the 
conduit and the enamel has not cracked or 
flaked off under this severe test. 
“Central White’_______ galvanized 
“Central Black’’_.______ enameled 


CENTRAL TUBE CO. 


PITTSBURGH, PA. 















<CAWNRZF 


MONITOR 


D. C. andA. C. 





Vibrating 
Cyclone Bell 


WEATHER PROOF 


Type No. 62 For Direct Current 
Type No. 72 For Alternating Current 
FURNISHED WITH 8-INCH GONG ONLY 

For operation on 250 volts or less Alternat- 
ing and Direct Current. 

Has all terminals and current-carrying parts 
heavily insulated from frame and securely in- 
closed in metal case. For multiple operation 
only. 

Always Give Voltage of Circuit When Ordering. 

WRITE FOR PRICES AND BULLETIN 
Manufactured by 


SCHWARZE ELECTRIC CO. 


_ ADRIAN, MICHIGAN 





DURERRRERRRERRRRERERRRERRRRERERRORERRE REE EE SRR E Reece eee eeeeeeeeee eee eeseeesessesenssnnnnnnee eee 














Insulated wire and cable for 
every transmission purpose— 
not made to meet a price, but 
with the idea of rendering maxi- 
mum service to the purchaser 
and of reflecting maximum credit 
to the contractor who uses it. 


Safety Insulated 
Wire and Cable Co. 


114 Liberty Street 
N E W 


YORK 

















Kou Canopy Insulator 











Approved by Underwriters’ Laboratories 


Can be applied to canopy without the 
use of tools 


in rolls of 10 feet. 


ARTHUR F. STANLEY 


SELLING AGENT 
West & Hubert Sts. 
Telephone 5200 Canal 


New York 


























THE ELECTRAGIST 


Vol. 22, No. 9 














“Buy Electrical Supplies from Electrical Supply Jobbers” 


QUICK REFERENCE LIST for the Convenient Use of Contractor-Dealers, in which Electrical Supply 
Jobbers in various Sections invite Your Patronage 











SOUTHERN ELECTRIC CO. 


Distributing Jobbers 


Electrical and Radio Supplies 
Richmond BALTIMORE Norfolk 


Distributors for General Electric Company, Radio Corporation 


of America, and other large and reputable manufacturers. 


OHIO BRUSH KITS are just the thing for re- 
pair jobs on electric fans, vacuum sweepers, 
washing machines, electric drills, and all frac- 
tional horse power motors. 


Try a KI§ now and make $42 on an $8.50 invest- 
ment or twice the amount on a $15.30 investment. 


OHIO CARBON COMPANY 


8215 ALMIRA AVE, CLEVELAND, OHIO 














VER Forty Years of Constant Obse-- 
6) vation and Study of Your Require- 
ments in Electrical Supplies. 


National Electrical Supply Company 
DISTRIBUTORS—JOBBERS 
1328-30 New York Ave., Washington, D. C. 
More than 100,000 Square Feet of Floor Space. 


Large Stock. Prompt Shipments. 
QUALITY! SERVICE! 





Insulated Wire and Cable for every trans- 
mission purpose—not made to meet a 
price, but with the idea of rendering maxi- 
mum service to the purchaser and of re- 
flecting maximum credit to the contractor 
who uses it. 
SAFETY INSULATED WIRE & CABLE CO. 

114 Liberty Street, New York City 











For Service— 


RUMSEY ELECTRIC COMPANY 


1007 ARCH ST., PHILADELPHIA 


Distributors 


Electric Supplies and Machinery 





SUBSCRIBE FOR THIS MAGAZINE TO- 
DAY AND RECEIVE THE REPORTS . 
OF ASSOCIATION ACTIVITIES 

IN EVERY ISSUE 
Published Monthly. $2.00 a Year. 
NATIONAL ELECTRAGIST 


15 West 37th Street, New York City 











LARGE STOCK PROMPT SHIPMENT 


Oldest and Largest Electrical 
Supply Jobbers in New Jersey 


Newark Electrical Supply Co. 
“The House of Quick Service” 


223 Market Street Newark, N. J. 





Yours for Co-operation 


Brooklyn Electrical Supply Co. 


56 Myrtle Ave., Brooklyn, N. Y. 











25 YEARS’ RELIABLE SERVICE— 
Complete Stocks, High Grade Electrical Supplies, 
LX.L. Rubber Covered and W.P. Wires, Bryant 


Hubbell and Arrow E Specialties, Unilet Conduit Fit. 
tings, Edison Mazda Lamps, Manning Bowman Heat- 


ing Devices, Crystal and Rotapex Washing Machines, 
Sweeper-Vac and Apex Cleaners, Capitol Ironers, 
Gould Storage Batteries, Radio Supplies, etc. 


DOUBLEDAY-HILL ELECTRIC CO. 


WHOLESALE 


Pittsburgh, Pa. Washington, D. C. 











Deal with a jobber that has always recognized the 
electrical contractor and where you can depend 
upon 

HIGHEST GRADE OF ELECTRICAL 
MATERIALS 
Right Prices and Immediate Delivery 


Baltimore Electrical Supply Co. 


BALTIMORE, MD. . , 
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Where to Purchase Lighting Fixtures 


READY REFERENCE LIST of Lighting Fixture Manufacturers for the convenience 
of Electrical Contractor-Dealers. 








NOVELTY OUTDOOR LIGHTING EQUIPMENT 
—For— 


Theatres, churches, office buildings, public 
buildings, apartments. 


Write for Bulletin No. 40. It will show you 


our new designs. 


NOVELTY LAMP & SHADE COMPANY 
De artmen B 
2488 EAST 22nd ST. CLEVELAND, OHIO 





A complete line of 
Adjustable Electric 


Brackets, Portables and Metal Shades 
VERDELITE PORTABLES 
Catalog No. 27. 

Prompt shipments from a complete 
stock of Original, Artistic and Economi- 
cal Fixture Trimmings, Gas Electric and 
Combination Brass Fittings, Stampings, Spinnings, Cast- 
ings and Parts for Fixture Manufacturers and Dealers. 
Catalog No. 26. 


FARIES MANUFACTURING COMPANY 
DECATUR, 


ILLINOIS 








There are hundreds of opportunities for the 
installation of Beardslee lighting fixtures in pri- 
vate houses, apartment houses, offices, banks, 
factories, hospitals, schools and other institu- 
tions right in your own city. 

WRITE FOR CATALOGS AND SALES HELPS. 


Beardslee Chandelier Mfg. Co. 
231 So. Jefferson Street, Chicago, Ill. 








We would like to show you how easy it 
is to get the profits from the industrial 
lighting field and how easy it is to keep 
them coming your way. Write our near- 


est district office or direct. 


WESTINGHOUSE ELECTRIC & MFG. CO. 


GEORGE CUTTER WORKS, SOUTH BEND, IND. 








Intelligent supervision and infinite care give 


us confidence to say of Hygrade: 


“YOU CANNOT BUY A BETTER LAMP.” 


HYGRADE LAMP CO. 


General Office and Factory, 


SALEM, MASSACHUSETTS 








Shapiro & Aronson, Inc. 


Lighting Fixture Manufacturers 


Build your business with S. & A. 
Standardized Lighting Fixtures in 
Standardized Finishes. They com- 
bine the “made-to-order” look 
with prices rivaling those offered 
on ordinary “ready-made” fixtures. 
20 Warren Street, 





Ne 5355 
OESIGN OATENT 


New York City 








Our aim is to distribute only Quality Electric 
Products and we are always ready to serve 


your requirements. 


THE PHILADELPHIA ELECTRIC 
COMPANY SUPPLY DEPARTMENT 
130-132 So. Eleverth St., Philadelphia, Pa. 








MORE SALES 


—IF YOU SPECIFY—— 


X-Ray Reflectors 


——FOR—— 


Show Window Lighting 


NATIONAL X-RAY REFLECTOR COMPANY 
CHICAGO 


NEW YORK SAN FRANCISCO 











You SHOULD Use 


Universal Estimate Sheets 


They Simplify Your Estimating 
SUPPLIED BY 
ASSOCIATION OF ELECTRAGISTS 


INTERNATIONAL 


Formerly National Association of Electrical Contractors 
and Dealers. 


15 West 37th Street, New York 











I. P. FRINK 


Incorporated 


REFLECTORS 
DESIGNERS AND MANUFACTURERS OF 
SCIENTIFIC AND ARTISTIC LIGHTING SPECIALTIES 
24th Street and 1@th Avenue, New York, N. Y. 


Chicago, IIl., San Francisco, Cal., Philadelphia, Pa., 
Monadnock Bldg. 77 O'Farrell St. Franklin Trust Bldg. 
Boston, Mass., Cleveland, Ohio, Cincinnati, Ohio. 
161 Summer St. 336 The Arcade 17 Greenwood Bidg. 


Detroit, Mich., 


Seattle, Wash., Louisville, Ky., 
325 State St. 


609 Seaboard Bldg. 415 W. Main St. 

















ELECTRAGISTS USE THE PRODUCTS OF ADVERTISERS IN THE ELECTRAGIST 














THE ELEc 


TRAGIST 


Vol. 22, No. 9 














Buy it of your Jobber in 4% Ib.,-1 lb., 
and 5 Ib. Blue and White Enameled 


ALEX R. BENSON CO., Inc. 


AGER’S| 


Trade Mark Registered 


SOLDERING | 
SALTS 


Cans. Write for prices. 





HUDSON, N. Y. 
For list of distributors see McRea’s 1923 Blue Book. 








A MARK OF QUALITY 
Buy Conduit Fittings by this 
mark. They are better than 


others and cost no more. 


S. R. FRALICK & COMPANY 


15 SOUTH CLINTON STREET CHICAGO 





























CHICAGO 
NEW YORK 


mericore 


RUBBER-COVERED 


Wire. 


for interior wiring 
All sizes and voltages. 


Thoroughly reliable. Safe. 
Underwriters’ inspection and endorsement 
Illustrated catalegue—tree 


American Steel & Wire 
Company ’ 
i 








cARCUL4, 


. SUPERIOR 
> CONDUITS 


AMERICAN CIRCULAR LOOM CO. 


90 West St., New York 






Vy 


Seattle 


Toronto 


Los Angeles 
San Francisco 


Boston 
Chicago 











GONNEGTIGUT 





APARTMENT HOUSE TELEPHONES 


Standard or Cordless 
Types. With or with- 
out letter box units. 


= 


Individual telephones 
for apartments, trades- 
men, etc. 


Ask for Catalogue 29-B 


Telephone Specialists for over 
28 years. 


ss 


a 
—es 
—_— 
ws 
—s 
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rumazz COMPANY @ 








@ CONNECTICUT 





ATLANTIC 


Insulated Wires 


Atlantic Insulation is notable 
for its dependability and maxi- 
mum service. 
DOLPHIN, Code; TRITON, 
Intermediate Grade 25% Para; 
and NEPTUNE, 30% Para; are three widely known 
and extensively used Atlantic W ires. 

If you want to build or hold a reputation for quality 
work, see that “Atlantic” goes in the job. 





Price lists and discounts upon request. 


ATLANTIC Insulated Wire & Cable COMPANY 


General Sales Office: 


52 Vanderbilt Avenue, New York City 
Factory: Stamford, Conn. 




















— 
—— 
. 

















NEEDLE 
ANNUNCIATORS 


Hotel, House, Car 
Marine, Elevator 
Automatic 
Self-Restoring 
Individual Set-Back 
Return Call Systems 
Telephone Systems 
Fire Alarm Systems 
Hospital Systems 
Apartment House 
Systems 
Etc., Etc. 








| 


51 N. Seventh Street, 
Our Annunciators and House Goods in Stock 


and for Sale by Dealers Everywhere 


Annunciators aaa Electrical 
House Goods 


Manufactured by 


PARTRICK & WILKINS CO. 


Established 1867 


Philadelphia 
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THE MARKET PLACE 


FOR EMPLOYMENT AND BUSINESS OPPORTUNITIES 
VS Sea SS EE RATES 


“HELP? Situations Wanted, $1.00 per 
You may need art work today or tomorrow. inch, each insertion. ll 
Jacob Stein Studio works directly with | Help Wanted, Business Proposals ll 


manufacturers on their art problems. Ad-| dF displ 
dress: Jacob Stein Studio, 423 Fourth Ave- and Fer Sale, dleplay type, 


nue, New York City. Telephone: Madison 


a a | me... —_—— 


For Sale—Six or eight old style Deihl 
Electrolier Ceiling Fans can be bought at 
a low price. Just what you want in a com-} 
munity where DC current is being used. 
\Vrite for further details to Box T, Na-} 
TIONAL ELECTRAGIST, 15 West 37th Street, 


— Fr; 
=r 








SSS SS 











PROPOSITION WANTED 


Electrical contracting engineer oper- 


ating a fairly large business in East 
on industrial lighting and power 
work, substations, etc., is looking for 





$2.50 per inch, each insertion. ll 


ra = 








a real live proposition in partnership 





with a contractor. Strictest investiga- 
tion will be made and invited. State 


OPPORTUNITY WANTED 
Electrical engineer until recently connected Sul ancticules . ; 7 
with the radio laboratories of nationally | particulars Of turnover Class Ot 


known concern, who has also many year’s business and prospects. Strictest con 


"ew York City ee experience in industrial electfical engineer- fidence. Address: Box X, clo Tut 
New York City. tf-5. ae . a like . 

= me ing and motor resairing, woulk ike to get ELEc rRAGISI Iz We t 2=t); Street 

eT i } ric? iiness re >y- 7 Sa tealeg 2 od 4 . . ’ 

Wanted—A man experienced in estimat- in touch — electrical business where ae New York City te? 

ing, closing contracts and supervising in- sonality with wide technical and practica | J 7 





: e e . vant en oul > an aese o le Sz . 
stallations of large work for an electrical experience would be an asset to the same | 


; i 1 yuld be ing to inves oderate capital 
contracting company. State in first letter Wou e willing to invest moderate cay 





AN EXCEPTIONAL 























‘ . Ty ‘e : ’ mt atic in meritorious proposition. 
age, past experience and full information. 
Address: Box C. E. S., clo THe Exectra- Address: Box W, co THE ELECTRAGIST, OPPORTUNITY 
Gist, 15 West 37th Street, New York 15 West 37th Street, New York City. Presents itself in Austin, Minnesota, for 
. " the opening of a first class electric . 
ae § la electrical fix- 
City It.-3 ture and appliance store and repair shop. 
WANTED Southe > progressive up-to-date city in 
ome outhern innesota, eleven thousand popu- 
Position Wanted Man to assume full charge of contracting lation in the heart of the agricultural dis- 
As superintendent or manager with a pro- department for a progressive, pa — trict and is considered one of the best cities 
gressive electrical contractor or dealer, by cern doing both a Comracee anc aan Ann ot its size in the state. It is well repre- 
an electrical engineer with experience of chandising business. Present sales wt 0 sented in all other lines but has only one 
15 years. Have had experience selling, esti- yearly. After proving ability and ent first class electrical store. We have one 
mating and superintending. Am at pres- ter, right man can secure a reasonable of the finest locations in Austin on the 
ent employed. If interested, please state amount of stock of desired Address main thoroughfare with a very fine modern 
your proposition Address: Box 103, clo BURKE ELECTRIC CO. — he nay will be for rent or lease May 
THE ELECTRAGIST, 1S West 37th’ St. cert Delmar Avenue, St. Louls, Missouri. s rite for particulars. Address: ai 
ew Yor ity. 2t-5 stiles 
y SCHLEUDER BROS., 
{ AUSTIN, MINNESOTA. 








Surplus Electrical Material in Good Saleable Condition |} 


Surplus Slow Moving 


Electrical or Radio 


Stocks 





SWITCHES ; : Converted into Quick—Immediate—Cash 
1500 pieces eS a Te ea C. Knife Switch—60 Amp. 2 Poles 250 Volts; 5 os Sak ; No stocks too large or small. 
et aa N.-E. C. Fused ----- “> Poles 250 Volts; , Write—Wire—Phone or Call. 
650 pieces eee, a RS pe C Knife Switch—100 “Amp. Poles 250 Volts; a Each State in full _—_ the items, quantity of each 
N. E. u Soman ren more oe Sate a5 ar eT, : tem and lowest prices acceptable. 
450 ces Cat. N 5 Type C Knife Switch-—200 Amp. 2 Poles 250 Volts; i 
pieces Cat. No. gM had ideiadiiiial $2.25 Each . THE R-C OUTLET 
These are manufactured by Trumbull Vanderpool ‘Electric Manufacturing Company, and Executive Offices: 303 Fourth Ave., N. Y, City 
are packed in original cartons and cases. Phone: Ashland 1109; Gramercy 1585. 
WIRE 





100,000 feet No. 8 B. & S. “Ideal” Slow Burning Wire—N. E. C. Standard. 
Packed in rolls of 250 feet each, eight rolls to the case. Manutfac- 
tured by the , Insulated Wire Company of Pawtucket, 

_ = a trical contracting business in the vicinity of 


_-$15.75 per 100 Ibs. 
New York City. Preferably one engaged prin- 
FUSE PLUGS cipally in industrial and motor work. Can 


‘ < t { 
200,000 3 Ampere Fuse Plugs, made by Bryant Electric Mfg. Co. Packed 50 poet — hey —— = — pe Pg 
to the carton, 50 cartons to the case_------- -.---------$14,00 per 1000 plugs expansion. Would ‘cue ne art in man- 
150,000 6 Ampere Fuse Plugs, made by Union Electric “Mfg. “Company. Packed Pp 


agement. Am a graduate electrical engineer 
. 60 ___._-.-.---------$13-0@ per 1000 plugs : 
50 to the carton, cartons to the case... $ pe plug sae oe a cee ae om 


experience in all phases of electrical construc- 
tion work including executive responsibility. 


Address: Box V, clo NATIONAL ELEC. 


BUSINESS WANTED 
| 


I desire to acquire an interest in an elec- 


DOOR FLUSH RECEPTACLES 


| 

| 

3750 pieces Cat. No. 430 Bryant Disappearing Door Flush Receptacles, manu- | 
factured by Bryant Electric Co. of Bridgeport, Conn.__.-...-.-------$ .30 Each 








TRAGIST, 15 West 37th Street, New York 
1500 pieces Cat. No. 494 Plug for Bryant Disappearing Door Flush_ Receptacle City. 1t-6 
(National Elec. Code Standard), Bryant Electric Mfg. Co.--------- $ .35 Each 
UNILETS |¥ 











1500 Cat. No. 23120 Enameled Unilets, size 44” x %4”, made by Appleton Electric 
ompany, and packed in individual cartons, 25 cartons to the case__--$ .60 Each 
1300 Cat. No. 6632 Switch Unilets, size %”, made by Appleton Electric enpenatnines 


and packed 5 in a carton, 13 cartons to the case__....------ .-$ .38 Each 
BRACKETS 
51,000 Goose Neck Cast Iron Wall Brackets. Packed 300 to a case at------ $5.00 per hundred 
No orders accepted for less than 300 Brackets. 
REFLECTORS 


32,000 8” Flat Cone Steel Reflector Shades; white inside, green outside. Packed 
ee Dap. Ce: GANG: heath neti eh ce cccsmensntconcncencsce miaiansciea 
No orders accepted for less than case lots. ; 
All of the above merchandise is guaranteed to be in good saleable condition. Prices 
quoted are‘ on case lots. 
ERMS—2% ten days—net thirty days, F.0.B. Port of New York. 
We reserve the right to fill orders as and when received and to reject all orders when 
stocks have been exhausted. 


Address: S. H., Room 602, 15 West 37th Street, New York City 


.-$ .03 Each 











Flashlights For Sale 


6530 pieces Ever-Ready Daylo 
Flashlights, Fibre shells with 
Mazda Lamps, without bat- 
tery, size 8 inches long by |! 
inches wide, 


$35.00 per hundred 


Batteries for same in lots of 


500 ____ $25.00 per hundred 


Address: Box S, c'o National Electrag- 
ist, 15 W. 37th St., New York City. 





ELECTRAGISTS USE THE PRODUCTS OF ADVERTISERS IN THE ELECTRAGIST 
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P&S Loop-Wiring Devices 


From P&S Catalog 26 











428 Brass Covered Outlet Receptacle, is 
shown on page 83. 


830 Porcelain Outlet Receptacle, is typical 
of Nos. 828, 829, and 860 shown on 
page 82. 


1010 and its companion piece 009, Brass 
Covered Outlet Receptacles, are shown 
on page 83. 





110 Porcelain Outlet Receptacle, is typical 
of Nos. 41, 62357 and 111 shown on 
page 85. 


200 Brass Covered Rosette, with its com- 
panion piece 112 are shown on page 
86. 


1175 Porcelain Outlet Rosette, and its com- 
panion piece 1174 are shown on page 
4. 


BN Fluto Interchangeable Base and its 
companion Base BL are shown on 
pages 10 and 15 and illustrated on 
pages 36 and 37. 


PN Porcelain Interchangeable Base, and 
its companion Base PM are shown on 
page 20 and illustrated on pages 75 
and 80. 





Loop-Wiring is Faster 


BECAUSE—with the ordinary device it is 
necessary to peel both ends of the short tap- 
wires; Tap them on to the line wires. Solder 
and double-tape the joints, and, Fish the 
short wires through small holes in the base 
of the devices. This takes time— costs 
money! 








Saves Time and Money 


Pull the line wires into the box— skin the 
wires — loop over the open-end terminals. 
No tapping, soldering, taping or fishing. 





Typical outlet 
showing 
loop-wiring 


P&S Open-end Terminals provide ample room 
—around the terminals—to loop the wires. 
The screws are easy to reach. 





Ready for Loop-Wiring 





A sample will prove this advantage. 


Pass & Seymour, Ine... 





Solvay, N. Y. 
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IgE" ATTENTION ELECTRAGISTS 


MEMBER OF 


service 7 Association of Electragists—International, and 


The Society for Electrical Development now 





have joint membership arrangement. 


(Full particulars given on other pages 
of this issue. Be sure and read.) 








“DO IT ELECTRICALLY” 


If you are an Electragist, you can now join the S. E. D. at a much reduced rate. 


This joint membership arrangement affords a reduction in the cost of handling S. E. D. mem- 


berships. That saving we pass on to you in the form of a special reduced membership rate. 


WHAT MEMBERSHIP IN THE S. E. D. OFFERS YOU 


FIRST—Manuals and handbooks supply detailed information about tried and 
proved methods of selling electrical wiring, apparatus, appliances and sup- 
plies; ideas and plans presented so that the busy man can get at the “meat” 
in a hurry. 


SECOND—Advertising and selling aids. Newspaper advertising copy and 
cuts, window display arrangements, copy for sales letters, mailing cards, etc. 
Also, at special, low membership rates, cleverly written and beautifully printed 
advertising literature for distribution to your customers and prospects. 


THIRD—Statistical information, market data, etc., covers entire United 
States and Canada. Reliable electrical data for electrical men. 


FOURTH—tThere is scarcely a town in the United States or Canada that has 
not now or will not some day have a local electric league, club or association. 
The Society through its field men is rendering much appreciated assistance in 
organizing community co-operative efforts, such as business development 
campaigns, electric homes, leagues, etc. You as an ELECTRAGIST benefit. 


FIFTH—tThe Society for Electrical Development is creating a market for 
better wiring, appliances, lighting and supplies. 
This work, which benefits you, is being carried on by means of educational 


publicity supplied to and published by newspapers, popular magazines, trade 
and technical papers—publicity which cannot be bought but which is in- 
directly producing millions of dollars worth of business for the electrical in- 
dustry. This publicity is working for you 365 days a year, helping you get 
more and better business. 


Do Your Part—Send for Application Blank Today! 
<TO> 


ASSOCIATION OF ELECTRAGISTS THE SOCIETY FOR ELECTRICAL 


(International) DEVELOPMENT, Inc. 
15 West Thirty-Seventh St., New York, N. Y. 522 Fifth Avenue, New York, N. Y. 
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WE MAKE 
ONLY THE ieee No matter what class of 
HANGER pongo deny Secly, pupein “ed lighting business you do, 


Spot” PHOENIX- 


glass manufac- RADIANT No.555. - : Be. 
— We are proud that you will find it will always pay 
and leading in- Co., f sé . ’ 
The F. W nian ot sine i ox you to install ““RED Spots.” 
e e mercial lighting glassware, endorse 


‘ “Red Spot.” 
equipment. 


WAKEFIELD veeniox. 


Send for “11 Points of Superiority” 











which tells why you make more 
_ money on “RED Spots” than with 


SOLD ONLY i fp any hanger you can buy 



















































THROUGH JOBBERS ? or assemble. 

Concerning a Product and a Trade Mark— | 

| : 

WIRING DEVICES 
The idea back of the “DIAMOND H” Trade Mark— 
THOROUGHNESS — QUALITY — SERVICE 

: Thoroughness in design, materials and construction can alone pro- 


| duce quality. Nothing but quality can give service. Nothing but a 
service-giving capacity can create a permanent and growing business. 


In the “Diamond H” trade mark this company has aimed to 
symbolize the utmost of value to the electrical contractor. 


THE HART MANUFACTURING COMPANY 
HARTFORD, CONN. 


NEW YORK BOSTON DETROIT DENVER TORONTO, 
CHICAGO LOS ANGELES CLEVELAND LOUISVILLE CANADA 
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A Complete Lighting Service ) 


SEMI-INDIRECT LIGHTING UNIT SEMLINDIAECT LIGHTING UNIT | 


“77"DUPLEX “77° DUPLEX A 

















sreciFicatTio 






































Complete Because— 


Ist.—A full line of lighting units of representative 
types capable of meeting practically every 
requirement. 


2nd.—Quick deliveries to users. Adequate stocks 
of everything for lighting installation are 
an carried at our 48 Distributing Houses. 











| as of Cee | 3rd.—The assistance of our lighting specialists. 
nr ft This assistance is offered without obligation 
and is obtainable through any of our Houses. 


The Lines offered include— 

77—Duplex Semi-indirect Unit. 

(A) X-Ray—Show Window and Show Case 
Lighting. 

(B) Davis—Floodlighting. 

(C) Benjamin—Industriai Lighting. 

(D) “99” Unit—Direct Lighting Enclosing 
Units. 

(E) Brascolite—Semi-direct Unit. 


These units are illustrated in our complete Lighting 
Manual, which is offered you without cost. 

The Manual also gives complete engineering and 
architectural data which will help you analyze your 
requirements and make the most 
suitable selection. 








Write our nearest 
House for your 
copy of this Light- 


“®) ing Manual. 
A 


<= Western Electric 
Company 


OFFICES IN ALL PRINCIPAL CITIES 4 



































